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ABriva, 19 AtrpiAiou 2011

«O NEOZ ®OPOAOrIKOZ NOMOZ:
ENEPXOMENEZ AAAATEZ KAI TPOMOIMOIHZEIZ»

Me Tnv TTapoucia TepIoccdTEPWY atrod 400 BEGUIKWY EKTTPOCWTTWY KAl OTEAEXWV ETTIXEIPNTEWV
TTPAYMATOTTOINBNKE N evNUEPWTIKA ekOAAwan, TTou dlopydvwoe n Ernst & Young pe Béua «O

Néog ®opoAoyikdg Nopog. Erepxopeveg aAAay£EG Kal TPOTTOTTOINCEIGY.

O1 CUMMETEXOVTEG €iXav TNV EUKAIPIO va TTAPAKOAOUBACOUV TTAPOUCIiacT TWV KAIVOTOMIWY TOU
Néou PopoAoyikou NOpou, KaBwg Kal oxoANaopo Twv dlatdgewv Tou. Ta Bépata TToU
avaTTuxénkav agopouoav aTn QopoAoyia EI00SMPATOS VOUIKWY TTPOCWTTWY Kal dIAVEUOUEVWY
KePOWV. EKTEVAG avapopd Eyive 0TO QAEYOV BEPA TWV EAEYKTIKWV BIABIKOATIWY, TO POPOAOYIKO
TNIOTOTTOINTIKO KaI TN QOPOAOYIKH KOTOIKIO, KABWG Kal 0TOUG VEOUG KAVOVEG OIOIKNTIKNG-OIQITIKAG
emiAuong @opoloyikwv dlagopwyv. 1diaiTepng onpaciag ATav Kal n avamruén-avaAuon Twv

TTOIVIKWV ETTITITWOEWYV O€ O,TI APopd OTa POPOAOYIKA EYKANUATA.

O1 e€eidikeupévol OUIANTEG Cup@wvnoav, OTI UTTAPXEl avaykn yia éva ammAd Kol ca@ég
@opoAoyiko epIBdAAov, To otroio Ba Trapapével oTaBeEPOS yia HAKPO XPOVIKO didoTnua,
€101 WOTE, N §EKABaApPN yvwon Twv dIaTASEWV TOU va AEITOUPYEi TTPOG KOIVO O@PEAOG TwV

EMIXEIPAOEWYV Kal TOu EAANVIKOU Anpoaciou.

2Tnv ekOAAWON CUUMETEIXE O KUPIOG ANUATPIOS ZTAMATOTTOUAOG, Mevikdg AlguBuvTAg

®opoloyiag Tou YTroupyeiou OIKOovOUIKWYV Kal ouyypagéag PopoAoyikoU Aikaiou.

O kUplog ZTéavog MATolog, ETikepaAng Tou PopoloyikoU TuRparog Tng Ernst & Young
EAAGBOG, ava@epOUEVOG OTIC QOPOAOYIKEG €EENIEEIG, TTOU aTTOppEéOoUV aTTO TNV TTPOCEATN
wAeion Tou Néou PopoloyikoU Nouou, oxoAiaoe: «Kpdrog Kar ayopd Exouv Koivo evoiapépov
va yvwpiouv K Twv TTPOTEPWYV KAl LIE TNV KATa TO duvartov ueyaAlrepn akpifeia ta mood, mou
KaAouvrail va TANpwaoouV oI ETIXEIPROEIS aTTO TN Wia Kai va 101Tpdéel o EAAnvikG Anudaio amrd
TNV GAAn. IMotedouue, 611 TO POPOAOYIKO TTEPIBGAAOV TTRETTEI va TTapauével OTaBePD yia UaKpO

XPOVIKO OIGAOTNUA KAl VO KEPOITEI TTEPAITEPW TE OAQNVEIX KAl QTTAOTNTA Y.
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MapdAAnAa, n ka Maipn MixaAomroUAou,Tax Partner tng Ernst & Young EAAddog,
emeonpave OT: «H ekdnAwon auth uag édwaoe Tnv eukaipia va avamToéouus uia 1diaitepa
emoikodounTiKn aviaAAayn amOWewv OXETIKA UE TO VEO QOPOAOYIKO vouo. O ETIXEIPNUATIKOS
KOOUOG €ixe TNV duvarornta va akouoel TIS amowels Tou Ymoupyeiou OIKOVOUIKWY, KaBw¢

EMIONS KAl VA UETAQEPEI TA AITALIATA TOU».

21NV €KONAWON CupuETEIXaV €TTIONG Kal 01 OPIANTEG O KUplog BaoiAng BAdyxog, Senior Tax
Manager tng Ernst & Young EAAGSog, n kupia Aikatepivn ZIKIWTN-XapoaAAPTTAKD,
Aiknyépog A.N kai o kupiog Tadoog Avaortaoiddng, Tax Partner tTng Ernst & Young
EAAGdog.

MNa TepIocdTEPES TTANPOPOPIEG:

K. Zavtpa Zaowyv, Yeubuvn Emkoivwviag (sandra.sasson@gr.ey.com)
TNA.: 210 - 28.86.032

website: http://www.ey.com

H Ernst & Young kaTexel nNyeTIkr BEon dIEBVMC OTNV NAPOXI EAEYKTIKWY, (POPOAOYIKWV, XPNHATOOIKOVOUIKGOV Kal GURBOUAEUTIKMDV
unnpeoiwv. Maykooping, ol 141.000 avBpwroi pag sival eVwUEVol JE TIG KOIVES aieC pac kal Ye atabepr) dEoPeuon oTnv noioTnTa.
Zexwpiloupe BonBavTag Toug avlpwmoug Kag, Toug NEAATEC Ag Kal TNV eupUTEPN KOIVWVIa oTNnV ENITEUEN TWV OTOXWV TOUG.

Ano Tov IoUAIo Tou 2008, n Ernst & Young npoxwpnaoe aTnv evonoinon Twv ypd@eiwv Tng o€ 19 xwpeg, dnuioupywvTag Tnv Ernst
& Young Kevtpikrg kai NoTioavaToAikrg Eupwnng n onoia AeImoupyei wg pia ovroTnTa pe enayyeAUATieg nou unepBaivouv Toug
6000 oc OAn Tnv nepioxn. 'ETol BpiokopaoTe oTnv 1davikr B€on WOTE va eKUETAAEUTOUHE PE TOV KAAUTEPO duvaTo TPOMO TIG
ONMAVTIKEG EUKAIPIEG MOU UMAPXOUV OTNV MEPIOXN Kal va avTanokpiBoUpe KaAUTEPA OTIC avAyKeG TV NEAATWV WA O EUPUTEPO

YEWYPAPIKO XWPO.

I'1a NePICOOTEPEC NANPOPOPIEC EMICKEPTEITE TNV IOCTOCENIDG WWW.ey.com
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