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ABriva, 30 Maiou 2011

O1 dpeoeg §éveg etrevduoelg (FDI) otnv Eupwtrn 1o 2010

gerepvolVv TA TTPO Kpiong emmitreda

O1 eowTepikég erevOUoelg atrd Tig H.M.A. odnyouv og TTpwTto@avi apiOué épywv

O1 eowrTepikég emmevduoelg otnv Eupwtn onueiwoav avakauywn katd 1o 2010, gTdvovTag o€
TTpwToPavr apiBud épywv, oUuewva pe Tnv 9" etola épeuva NG Ernst & Young European
Attractiveness Survey. H ékBeon authy ouvduddel yia avdAuon Twy OIEBvWV €TTEVOUCTEWY OTNV
Eupwtn kKatd Tn dIAPKEIQ TOU TTEPACHEVOU £TOUG, ME MIO £€pEUva TTOU TTPAYUATOTIONINBNKE o€
TepIoooTePa atro 800 oTeAéEXN avd Tov KOOHO, OXETIKA PE TIG ATTOWEIG TOUG YIA TO TTWG Kal TToU

Ba oTpa@ouyv ol diebveig eTTEVOUCEIG TNV ETTOPEVN OEKAETIAN.

2€ OAn Tnv EupwTrn TTapoucidotnke augnon Twv épywv katd 14%, amd 3.303 1o 2009 ota
3.757 10 2010. H épeuva €d¢1&e BeATiwon oTnV TTAEIOVOTNTA TWV 43 €UPWTTAIKWY XWPWY, OTIG
OTTOIEG €YIVE KATAYPOPN TWV ECWTEPIKWY ETTEVOUCEWV. O apIBPOS Twy VEWV BECEWY epyaaiag
TTou dnuioupynRBnkav OuvoAIKG oTnv Eupwtn wg atmmoTEAECOUA QUTWY TWV ETTEVOUCEWV
TTapouciaoe TTioNg augnon Tng Tagns Tou 10% kai £épTace I 137.000, TTAPOAO TTOU TTAPAPEVEI

MIKPOTEPOG ATTO TNV AVWTOTN TIUA TTOU €iXE KATAYPOYEI TTPIV ATTO TTEVTE XPOVIAL.

O1 emrevdUuoelg TTou TTpoépxovTal atrd TIg Hvwpéveg MoAiteieg ATav o KupidTepog Adyog yia Tnv
avakauywn Twv FDI og 6An v EupwTrn, We Tov apiBud Twv épywv va augavetal katd 24% o€
oxéon pe 10 2009. O1 H.IN.A. e€akoAouBolv va egival 0 onuavTiIKOTEPOG ETTEVOUTAG yia TNV

EUPWTTAIKN Ayopd, JE TTOOOOTO PEYOAUTEPO OTTO TO 25% TWV £PywV.

O Mark Otty, Area Managing Partner yia v Eupwtn, tn Méon AvatoAr, tnv Ivdia kai Tnv
AQpikA, oxoMidlel: «MeTd atrd pIo ONPAVTIKA TITWON Twv £TTEVOUCEWY KATA T JIAPKEIA TNG
XEIPOTEPNG TTEPIODOU TNG TTAYKOOWUIAG UPECNG, Ol ETTEVOUTEG ETTAVEPYXOVTAI DUVAMIKA OTnV
EupwTrn, Je 10xupoTEPN TTapoucia TIG Hvwpéveg MoMiTeieg. H TTpokAnon yia v Eupwtrn €ivai

va diatnprioel auth TN OUVOUIKN O€ €va OAOEVA avVTaYWVIOTIKOTEPO DIEBVES TTEPIBAAAOVY.

AvdaAuon avd xwpa Kol KAado
MapodAo mou 1o Hvwpévo Baaileio kai n MaAAia ATav Kai auTr T @opd o1 EAKUCTIKOTEPES XWPES

ylo Toug eTTeEVOUTEG pE 728 kal 562 £pya FDI, Ta otroia avTioToixouv o€ augnon 7% kai 6%, Tn
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peyaAUTepn emtuxia yia 10 2010 avdpeoa OTIG I0XUPEG EUPWTTAIKEG OIKOVOUIEG ONUEIWCE N
eppavia, ye Tov apiBuo épywv va augavetal katd 34%, ota 560, 1o 2010, TTAno1dlovTag €101

TN FaAAia TTou BpiokeTal oTn deUTepn BEon.

O1 xwpeg NG KevtpikAg Kal AvaTtoAikAg Eupwtrng onueiwoav onuavtiky avartugn 1o 2010, e
TN Pwaia, v MNoAwvia, Tnv Ouyyapia kal TIG Xwpeeg NG BaATIKAG va Kataypd@ouv digneio
TT0000TO auénong 6oov agopd otov apiBud Twv £pywy, YEYOVOS TTOU QVTAVOKAA TNV 1I0XUPA
OIKOVOMIKA] avAkauyn oTnv TTePIoX Kal TNV oAoéva HeEYOAUTEPN €AKUOTIKOTNTA TTOU

TTAPOUCIACEI YIa TIG ETTIXEIPHOEIG.

H MopTtoyaAia, n EAAGOa kai n loTravia eugavicav peiwaon Tou apilBuou £pywy, evw n lotravia
éxaoe amd Tn Pwoia 1Tn 6éon Tng w¢ o TéTapTog peyaAutepog amodéktng FDI otnv EupwTn.
AvTIBETWG, N IpAavdia onueiwoe augnon Twv épywv TnNG Ta¢Ng Tou 36% 10 2010, YEYyOvOg TTOU
UTTOYPOUUICEl TN JOKPOTTPOBETUN avTaywVIoTIKOTATA TNG O€ OPOUG POPOAOYIKWV CUVTEAECTWV

Kl VOGS £pYATIKOU BUVOUIKOU PE EEQIPETIKEG OEEIOTNTEG.

Kdartrolol kKAadol tmou 10 2009 avriyeTwtmioav TTTwon Twv épywv FDI onueiwoav onuavTik)
avakauywn 10 2010. O1 emTEVOUCEIG OTOV KAGDO TNG auTokivnTofiounxaviag dimAacidoTnkav 1o
2010 kai amépepav 10 25% TWV Bécewv epyaaiag TTou dnuioupyRBnkav amd épya FDI otnv
Eupwtn. Ta épya FDI oTtoug KAGSOUG ETAIPIKWYV UTTNPECIWV KAl AOYIOMIKOU augndnkav £Triong
KaTd 15%, evw katd 65% augnénkav kai o1 B€0€Ig epyaaiag TTou dnuioupyrnenkav. ETITAéoy, n
Eupwtn mpooéAkuoe 204 épya avavewaolung evépyelag 1o 2010, pia aug¢non tng 1édéng Tou
29% o€ oxéon pe 10 TTponyoUpevo £T10G. Agv onueiwoav, Ouwg, 6Aol oi KAGdol augnon: Ta
TPOPIUA, TA QAPHOKEUTIKA TTPOIOVTA, TA OPUKTA KAl Ol TNAETTIKOIVWVIEG, TTOU €iXav CUYKPITIKA

KaAn atrédoon 10 2009, onueiwoav peiwon Tou apiBuou £épywy 10 2010.

MapoAo 1Tou o apiBudg Béoewyv epyaaiag Tou dnuioupyrBnkav 1o 2010 ATav PeYaAUTEPOG O€
ouykpion pe 1o 2009, e€akoAoubei va eival Trepitrou 40% YXauNAGTEPOG ATTO TNV AVWTATN TIUA
TTou onueiwoe 10 2006, KOBWGS N QUON Twv eTeVOUCEWY TNV EupwTin PeTOTOTTIOTNKE OF
OXETIKOUG OpOUG Ta TIEVTE TEAeUTaia Xpovia atrd Ta HPEYAAA KATAOKEUQOTIKA €pya OTIG

MIKPOTEPEG ETAIPIKEG UTTNPETIEG.
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O Marc Lhermitte, cuvtaktng Tng ékBeong TG Ernst & Young, onueiwver: «H ikavotnta g
Eupwtng va eEakoAoubei va TTpooeAkUel eTTEVOUCEIS yia éva PeyAAo eUpog kKAGdwyv, atmmod Tnv
auTokIivnToRIlouNxavia £wg TIG ETAIPIKEG UTTNPECIES, KOBWG Kal va €0TIACEl OTA £pya KABApg

TEXVOAOYiag, ToviCel TNV 1Ioxupn €AEN TTOU ouveyiCel va aOKei 0€ Eva eUpU QACHA ETTEVOUTWVY.

A6 TOU TTpOoép)OVTaI Ol ETTEVOUOEIG;

H avakapywn Twv €mevdloewv atrd TIg Hvwpéveg MoAiTeieg atmoTéAece ONUAVTIKY CUVIOTWOoA
TNG BEATILWONG TTOU TTAPOUCIACE N CUVOAIKH €IKOVA TWV ECWTEPIKWYV ETTEVOUCEWY OTNV Eupwrn
10 2010, pe TNV AvOKoiVWOoN TOU TTPWTOQPAVOUG aplBpol Twv 972 £€pywv. AANEG XWpPES TTOU
TTapouciocav onPavTiKA BEATIWON 0€ OPOUG EVOO—EUPWTTAIKWY £TTEVOUCEWY ATav 10 H.B., n
EABetia kot n OAAavdia. EkTO¢ EupwTtrng, Ta €TMEVOUTIKA €pya TTOU TTapouciacav TN
onuavTikoTeEPn aug¢non ATav autd amd tnv lvdia kai Tn NoTia Kopéa (wg kar 32% kai 148%

QVTIOTOIXWG).

O1 TrpooTrTiKéG Yia To 2011

‘HOn OSlo@aivetar pia BeATIWPEVN TTPOOTITIKY QVOQOPIKA MPE TIG €TTEVOUOCEIG, KABWGS N
EUTTIOTOOUVN TTPOG TNV Eupwtrn ouvoAika avakauTtTel. H épeuva Twv 800 oTeAeyxwyv avd Tov
KOOMO TTOU aTTAvTNOQV O€ EPWTACEIS YIa TNV TTapouca épeuva Tnv dvoign tou 2011 emonuaivel
auénon NG Ta&NG Tou 5% @ETOG OTOV APIBUO TWV ETAIPEIWV TTOU OKOTTEUOUV VA ETTEVOUCOUV
otnv Eupwtn Kal TITwon NG 1ééng Tou 6% oTov apiBud Twyv emevouTwy TTou de oxediddouv

KATI T€TOI0 YIa TRV EupwTrn.

O1mwg onueiwvel o Lhermitte: «To éva TpiTo Twv €pwTnOévIwy amavinoe OTI TTPOTIBevTal va
emmevduoouv otnv Eupwtn auth Tn Xpovid. ATTé autolg, Ol PICOi OKOTTEUOUV VO ETTEKTEIVOUV
UQIOTAUEVEG OPaOTNEIOTNTEG Kal TO éva TETAPTO oxedIdlel eCayopd 1 koivotrpadia. MNa Ta
eTTOPEVA dUO XPOVIa, Ol ETTEVOUTEG TTIOTEUOUV OTI N TEXVOAOYIa TTANPOPOPIKAG Kal n Kabaph

TEXVOAOYia Ba atToTEAECOUV TOUG I0XUPOTEPOUG TTAPAYOVTES TNG AVATITUENGS OoTNV Eupwtrny.

O1 epwtnBévTEG emPBeBaiwaav 611 N Kiva TTapapével n o EAKUCTIKA XWPaA IO ETTIXEIPNMOTIKEG
0paaTNPIOTNTEG, akoAouBouuevn Pe WIkpr diagopd atd mn AuTikry Eupwtn. MNa 10 didotnua
TWV ETTOPEVWV TPIWV ETWV, OI ETTEVOUTEG OUvVEXICOUV va degiXvouv eUTTIoTOoUVN OTnV EupwTrn,
pe Tn AuTikfy EupwTrn va poipadetal Tnv TpwTn B€on NG Katatagng pe Tnv Kiva. Mikprj auénon
o€ BaBud eAKUCTIKOTNTAG TTPOG TOUG EEVOUG €TTEVOUTEG TTapouaiadouy, €Ttiong, n lvdia kai n
BpadiAia.
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AUTO TTOU TTPOKAAEI avnouyia pakpoTrpdBecua gival To yeyovog OTl, 6tav Toug ¢NTrBnke va
KaTtovoudoouv atrd Trola TTOAN Ba TTpoépXeTal 0 £TTOPEVOS DIEBVAG NYETNG OTNV KAIVOTOId, Ol
eTTEVOUTEG  KaTovOpooav pévo  pia  eupwtraiky TTOAN, 10 Aovdivo, MPETALU Twv OEKa

ETTIKPATEOTEPWV TTOAEWV OTOV KOO O.

O Otty ouptrepaiver: «Auth TN oTIYUA, N EupwTtn w¢ eTeVOUTIKOG TTPOOPIoHOS PPIOKETAI O€
AVTOYWVICHO E OIKOVOUIEG TTOU AvaTITUCOOVTAl TaXUTATA, TOOO avadnTWVTaG VEEG ETTEVOUCEIG,
000 Kal ETMOIWKOVTAG O€ OAoéva HEYaAUTEPO PaBud va TTPAYUOTOTIOINOOUV E£0WTEPIKEG
ETTEVOUCEIC TIPOKEIMEVOU VA ONPEIWOoOUV avatTugn. Mo va ouvexioel va TTPOCEAKUE
emyeIpAoelg amdé O6Ao Tov Kkbéopo, n Eupwtn mpémrel va ouvOudoel HIo avTayWwVIOTIKNA
OIKOVOUIKA TTONITIKA] Kal TNV €TTévOUon oTn OIaNOpPwaon €vog €CAIPETIKA EKTTAIDEUNEVOU KOl

KAIVOTOUOU £pyaTIKOU UVAMIKOUY.

ZXETIKGA ME TNV £PEUVA

H épeuva eAkuoTikéTNTOG TNG EUpdTing TnG Ernst & Young yia 1o 2011 Baoifetal o€ pia TpwToTUTIN JeBodoloyia ue

000 KevTpIKOUG GEOVEG, Ol OTTOIOI AVTIKATOTITPI(OUV:

Tnv «TpayuaTiky duvatotnta TG Eupwtrng va TpoceAkiel TOUug {Evoug TTevOUTEG. H ekTiunar pag oxeTika Pe Ta
TIPAYUOTIKG PeyEON Twv Apecwv =évwv Emevduoewv (FDI) otnv EupwTn Baoidetar oto EIM 1ng Ernst & Young.
AuTA n Baon dedopévwy evtoTriCel Epya FDI Tou €xouv 0dnyrioel O0g VEEG EYKATAOTATEIG Kal/f) TN dnuioupyia vEwv
Béoewv epyaaiag. EEaipwivTag TG €TTEVOUCEIG XAPTOPUAAKIOU, TIG GUYXWVEUCEIG KAl TIG £EAyOPES, TTAPOUCIAdeEl TNV
TIPAYUOTIKN €IKOVA TWV €TMEVOUCEWV AVAQPOPIKA HE TIG KATAOKEUAOTIKEG OpacTnpIdTNTEG N TIG dPACTNPIOTNTEG

TTOPOXNG UTTNPECIWY aTTo EEVEG £TAIPEIEG OE OAN TNV ATTEIPO.

Tnv «avriAnwn» TToU £X0UV 01 &€vol yia TNV EAKUCTIKOTNTA TNG Eupwtng Kai Toug avraywvioTég Tng. Opifoupe Tnv
€EAKUOTIKOTNTA €VOG TOTTOU OUVOUACOVTOG TNV €IKOVA, TNV EUTTIOTOOUVN TWV ETTEVOUTWV Kal Tnv avTiAnyn TTrou
ETTIKPOTEI OYXETIKA PE TNV IKAVOTNTA MIOG XWPOG I PIAG TTEPIOXNG VA TTAPEXEI TO TTAEOV OVTAYWVIOTIKA TTAEOVEKTIPATA
yia Tig Aueoeg =éveg Etrevduoeig. H emtoma €peuva die¢ixdn amd 1o Institut CSA Tov lavoudpio kai To PeBpoudpio
Tou 2011, péow TNAEQWVIKWY OUVEVTEUEEWYV, KAl PaAcioTnke Ot éva avTITTPoowTTeuTikG deiypa 812 diebvwv

uTTEUBUVWY AAYNG atTo@aoewy.
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MNa TePIoTOTEPES TTANPOPOPIEG:

K. Zavtpa Zaowyv, Y1euBuvn Emkoivwyviag (sandra.sasson@gr.ey.com)
TnA.: 210 - 28.86.032

website: http://www.ey.com

H Ernst & Young kaTéxel nNyeTIkr BEon SIEBVMG OTNV NAPOXT EAEYKTIKWY, (POPOAOYIKWV, XPNHATOOIKOVOUIK®OV KAl GUHBOUAEUTIKMV
unnpeaiwv. Maykooping, ol 141.000 avBpwnoi Wag gival EVWUEVOI e TIG KOIVEG afieg pag Kal Pe oTabepr) dEoPEUON aTNV MoIoTNTA.
Zexwpiloupe BonBavTag Toug avlpwnoug Kag, Toug NEAATEG ag Kal TV eupUTEPN KOIVWVIa oTnV €NITEUEN TWV GTOXWV TOUG.

Ano Tov IoUAIo Tou 2008, n Ernst & Young npoxwpnoe aTnv €voroinan Twv ypageiwv Tng o€ 19 Xmpeg, dnuioupymvTag Tnv Ernst
& Young KevTpikng kai NoTioavaTtohikng Eupmnng n onoia AeIroupyei w¢ pia ovroTnTa We enayyeAUATieg mou unepBaivouv Toug
6000 oc OAn TNV nepioxn. ‘ETol BpiokopacTe oTnv 1davikn BEon WOTE va eKUETAANEUTOUHE HE TOV KAAUTEPO dUVATO TPOMO TIG
ONMAVTIKEG EUKAIPIEG MOU UNAPXOUV GTNV MEPIOXN KAl va avTarnokplfoUpe KAAUTEPA OTIC AVAYKEG TWV NEAATAV HAG O EUPUTEPO

YEWYPAPIKO XWPO.

l'a nNePIoOOTEPEG NANPOPOPIEG EMOKEPTEITE TNV 10TOCEAIDa Www.ey.com
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