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H Ernst & Young avakoIlvWwvVEl HIa TTAYKOOHIO Xopnyia ocuvepyaoiag Je 1o diktuo Family
Business Network International

- H Ernst & Young amodsikvuel Tn Si1apkn déoPeguon TNG ammévavTtl OTIG avd Tov
KOOMO OIKOYEVEIOKEG ETIXEIPAOEIS UE TNV idpuon Tou MNMpwTtou Kévrpou ApioTeiag
yia Oikoyeveiakég Emixeipioeig (Family Business Center of Excellence)

- KukAogopia Tou BifAiou Succeeding for generations: stories from the world’s
most enduring family businesses

H Ernst & Young €ival oTnv guxapioTn B€on va avakoIvwoel T OUVeEPYaAdia TNG PE To OIKTUO
Family Business Network International (FBN-I) o€ TTaykdéouio mitredo. £10 TTAQiOI0 QUTAG TNG
TTpwToBouAiag, n Ernst & Young idpuce 10 Kévipo Family Business Center of Excellence,
éva povadikoé oTo €id0g Tou, TO OTTOI0 €xEl OXEDIAOTEI yIQ TNV UTTOOTHPIEN TWV OIKOYEVEIAKWY
ETTIXEIPACEWY KAl TWV IBIOKTNTWYV TOUG, G€ OTTOI0 HEPOG TOU KOOHOU KAl AV dpacTNPIOTTOIOUVTAl.
To Kévipo ouykevipwvel oupfouAloug atmmd TO Traykoopio diktuo g Ernst & Young,
TTPOKEINEVOU VA POIPACTOUV TIG YVWOEIG KAl TNV €EEIDIKEUON TOUG, YE OTOXO TNV QAVTIPETWTTION
TWV TIPOKANCEWY TIOU QVTIMETWTTICOUV Ol  OIKOYEVEIOKEG ETTIXEIPACEIS KAl TNV  TTAPOXH
OAOKANPWHEVWY UTTNPECIWY OTIG OIKOYEVEIaKEG eTaipeieg. To Kévipo Ba ouvTovilel etTiong
€TTEVOUOEIG YIA EPEUVNTIKOUG OKOTTOUG KAl Ba KOIVOTIOIEI OTOUG TTEAATEG HAG KAl OTA HEAN TOU

FBN-I onuavTiKEG TTANPOPOPIEG OXETIKA HUE TIG DIAPOPES TTPAKTIKEG.

To &iktuo Family Business Network International eivai éva un kepdookotiké d1eBvég SikTuo TO
OT10i0 BIaXEIPICOVTAI OIKOYEVEIOKES ETTIXEIPNOEIS KAI ATTEUBUVETAI OE OIKOYEVEIOKEG ETTIXEIPNOEIG,

ME OTOXO TNV gvioxuon Kal Tn diatrpnon Tng EITUXiag TOUG.

KukAog@opia Tou BiBAiou Succeeding for generations:stories from the world’s most

enduring family businesses

H idpuon tou Kévrpou ApioTteiag yia Oikoyevelakég Emixeipioeig Tng Ernst & Young ocuvétreoe
ME Tn dnuoaicuan evog BiBAiou TTou avayvwpilel TN JOVAdIKE) GUVEICPOPA TWV OIKOYEVEIAKWY

ETTIXEIPACEWY OTNV TTAYKOOUIG OIKOVOUid.

To BIBAio TTepIypd@el TNV 10TOPIa 15 EEXWPIOTWY OIKOYEVEIAKWY ETTIXEIPHOEWY TTOU £XOUV
emlnoel atmd TTOAEPOUG, TTEPIOBOUG UQPECNG Kal ETTOVACTACEIG OTIC QYOpPEG, OTIG OTIOIEG

TTepIAapBavovTal ol eEAG: N TTaAaIOTEPN €TaIpEia euTTOopiag oivou oto Hvwuévo BaoiAelo, Berry
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Brothers, n i1omavikr} aAucida evodoyeiwv Barcelo, o 1ITaAikdg yiyavrag twv ekdéoewv De
Agostini, n 18wtk auoTpliak Tpdeda Bankhaus Spangler, n omoia Asitoupyei €édw kai 180
XPovia, n eAnvikA eTaipgia MatmadotmolAou, HIa atmd TIG TNO TTPWTOTTOPIAKES BlOUNXavieg
TPOoYiuwyv oTnv EAAGSQ, Kal TTOAAEG GAAEG.

To PBIBAio Trepiéxel etmiong uia ocipd a1md I0TOPIKG dlaypdupaTa, Ta oTroia dgixvouv Tn
OUVEICQOPA TWV OIKOYEVEIOKWY ETTIXEIPNCEWY OTAV ETITUXIA TWV KAGOWV TWV TPATTE(IKWV
UTTNPECIWY, TWV QUTOKIVATWY, TWV TPOQPIUWY KAl TWV TTOTWYV, TwWV KOAAUVTIKWY Kal TwV €10WV
TTOAUTEAEIAG, Twv PEOCWV HAdIKAG evNUEPWONG Kal Twv €kOO0EwV. H pakpoBIdTnTa aTTOTEAEI
BaoIKO XOPAKTNPIOTIKO TWV OIKOYEVEIOKWY ETTIXEIPNCEWYV, KABWG TTOAAEG aTT TIG ETAIPEIES TTOU
TrapouaialovTtal Aeitoupyouv TTEPICOOTEPO aTTO £vav alwva. QoTO00, AUTEG OI ETTIXEIPNOEIC eV
givar Trayideupéveg oto TTapeABOY. H diapkrg kaivotoia €xel KaBOPIOTIKA onuacia yia Tnv
empBiwon Kal TNV avIaywvioTIKOTNTA TOUG OTO OUYXPOVO TTOYKOOMIOTIOINUEVO OIKOVOUIKO
mePIBAANOV. Kail autd eival KATI TTOU yvwpilouv TTOAU KOAG O PAKPOPIEG OIKOYEVEIOKES

eTIXEIPNOoEIS. AuTO TO BIBAIO atroTeAei @OPO TIPAG O€ WIa IBIAITEPN KATAYOPIQ ETTIXEIPITEWV.

IxeTIKA pe To Kévtpo ApioTeiag yia Oikoyevelakég Emixeipioeig Tng Ernst & Young

MNa epioadrepeg TTANPOPopieg oXeTIKG pe To Kévipo ApioTeiag yia Oikoyevelakég Emixeiproeig tng Ernst & Young r yia va
atmokTAoeTE €va avtituto Tou BiBAiou Succeeding for generations: stories from the world’s most enduring family

businesses, emokeOeite TN dietBuvan www.ey.com/familybusiness. lMa epIoodTEPEG TTANPOYOPIES yia To SikTuo FBN-I,

€TMIOKEPOEiTE TN d1EUBUVON www.fbn-i.org

MNa TepIoadTEPES TTANPOPOPIEG:

K. Zavipa Zaowv, Y1euBuvn Emkoivwviag (sandra.sasson@gr.ey.com)
TNA.: 210 - 28.86.032

website: http://www.ey.com

H Ernst & Young KaTexel NyeTIKA B€0n JIEBVAG TNV NAPOXH EAEYKTIKWY, (POPOAOYIKQV, XPNHATOOIKOVOUIKWY KAl GUHBOUAEUTIKWV
unnpeoiwv. Maykooping, ol 141.000 avBpwnoi Kag eival evwlevol e TIG KOIVEG agieg pag kal Pe aTabepr) dECKEUON GTNV NOIOTNTA.
Zexwpiloupe BonbwvTac Toug avlpwMoug Kag, Toug NEAATEG Wag Kal TV eupUTEPN KOIVWVia oTnV NiTEUEN TWV GTOXWV TOUG.

Ano Tov IoUAIo Tou 2008, n Ernst & Young npoxwpnaoe aTnv evornoinon Twv ypaPeiwv TngG o€ 19 xwpeg, dnuioupywvTag Tnv Ernst
& Young KevTpikng kai NoTioavaTtohikng Eupwnng n onoia AeIroupyei w¢ pia ovToTnTa We enayyeAUaTieg mou unepBaivouv Toug
6000 oc OAn Tnv nepioxn. 'ETol BpiokopacTe oTnv 1davikn B€on WOTE va eKUETAANEUTOUHE PE TOV KAAUTEPO duvaTo TPOMO TIG
ONMAVTIKEG EUKAIPIEG MOU UMAPXOUV OTNV MEPIOXN Kal va avTanokpiBoUpe KaAUTEPA OTIG avAYKEG TwWV NEAATWV WAG OE €UPUTEPO
YEWYPAPIKO XWPO.

I'a NEPICOOTEPEG NANPOPOPIEC EMICKEPTEITE TNV IOTOCENIDG WWW.ey.com
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