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ABrva, 28 louviou 2011

H Olivia Lum 1tng Hyflux képdioe Tov TiTAo «lMaykéouiog Emixeipnuatiag tTng Xpovidg»
™nG Ernst & Young yia To 2011

H mpwTn yuvaika 1Tou kepdidel To Bpafeio ota 11 xpoévia Tou diaywvIouoU

H Olivia Lum, MNpdedpog kai Nevikry EkTeAeoTIKA AlguBuvTpia Opidou Tng Hyflux Limited atmé
2Iykatroupn, képdioe TTpdo@arta Tov TiTAo «laykdouiog Emixeipnuatiag Tng Xpovidg» Tng Ernst
& Young yia 10 2011, katd Tnv TEAETH aTTovOuNG Ppafeiwv TTou TTPAYMATOTIOMBNKE aTNnVv
aiBouca Salle des Etoiles oto Movte KapAo. H Olivia emAéxOnke petau Twv 49 @IvaAioT TTou
O1ekdIKOUCaV ToV TITAO Kal oI oTToiol €ixav dn Kepdioel Tov TiTAO «ETxelpnuaTtiag Tng Xpoviag»
NG Ernst & Young oTn xwpa Toug. AUTA TN XPOoVvId, 01 YUVaikeg @IVaAIoT —£€1I 0TO oUvoAo— ATav

TTEPIOOOTEPES ATTO KABE AAAN QOopa.

H Olivia idpuoe T Hyflux To 1989, éxovtag TTPoowTTiKG dUO ATOPWY Kal KEQAAQIO oUOTOONG
oyoug 15.000 OdoAapiwv H.M.A. ZApepa, n Hyflux ouykaTaAéyeTal oTOug KOpPUPaAioug
TTPOPNBEUTEG UAIKWYV apaAdTwong otov Kéopo. Eival eionypévn oto xpnuatiotiplo, e éooda
Oyoug 450 ek. doAapiwv H.M.A., evio atmaoxoAei repioadtepoug atrd 2.300 gpyalouévoug o€
Aeiroupyikég dpaoTtnpidTnTeG Kai €pya otn NoTioavatoAikry Acia, Tnv Kiva, tnv Ivdia, Tn Méon

AvaTtoAr kal Tn Bopeia Agpikn.

O Tan Sri Francis Yeoh Sock Ping, Aicubuvwv Z0pBouAog Tou Opidou Etaipeiwv YTL kai
Mpbedpog TNG KPITIKNAG ETTITPOTIAG OXOAiace: «To emixeipnuatikd Trveuua Tng Olivia, Kabwg Kai
Ta TEPAOTIA OQEAN TTOU aTTOdIdElI N epyaaia TNG 6oov aPopd OTO KOIVWVIKG OUVOAO Kal TNV
uyeia, Tnv KaBiotouv 106avikA yia Tnv aTtrovour) Tou TiTAou "lMaykdéouiog Emixeipnuatiag tng

Xpovidg" yia 1o 2011».

«ATT00EXOMAI PE TTOAAR Xapd auTd To Bpafeio ek pEpoug dAwvY Twv gpyalouévwy Tng Hyflux. To
BpaBeio autd evioxuel TNV TTPOCWTIIKI Hou TreToiBnon Ot &dev uttdpyxouv avutrépBANnTEG
OUOKOAIEG, OTaV €XOUME QVTIUETWTTIOE!I TNV TIEiva kal T @Twxia» dNAwoe n Olivia. «Eivai

TEPAOTIA TIMA TO YEYOVOG OTI ETTIAEXONKA £YW UETALU TOOO EKTTANKTIKWYVY ETTIXEIPNHOTILOVY.

«Q¢ n TpwWTN yuvaika TTou KEPDBIae Tov TiTAO "MNaykdouiog Emixeipnuartiag Tng Xpoviag", n Olivia

atroTeAEl €va KATOTTANKTIKG TTPOTUTTO VIO TOUG ETTIXEIPNUATIEG, KABWS KAl yIa TIG YUVAIKEG OTNV
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Aacia kal og 6Ao Tov KOaHOo. To yeyovog auTtd avau@ifoAa Ba emmiTaxuvel TNV oAoéva IoXupoTEPN
TTayKOOMIO TAON TTou B€Ael OAO Kal TTEPICCOTEPEG YUVAIKEG VA ONUIOUPYOUV ECQIPETIKES
emyeipAoeig» avépepe n Maria Pinelli, Global Vice Chair for Strategic Growth Markets Tng Ernst
& Young.

O Mavayiwtng MatrdfoyAou, AicuBivwyv 2UpPoulog TG Ernst & Young EAAGDOG dnRAwoe
«AuTr] n xpovia onuartodotei TNV éAeuan 25 €TwWv ATTO TNV OTTOVOMI TOu TTPWTou Bpafeiou
"Maykdopiog Emyeipnuatiag TG Xpovidg", n omoia £Aae xwpa o€ pia pévo moAn twv H.ILA.
10 1986. Ta TeAeuTaia 25 €1n, o1 €mIXelpNUaATieg ouvéBaAav TTEPIOCTOTEPO ATTO OTTOIADNTIOTE
GAAn oudda oTtnv evioxuon Tng Kalvotodiag, aTtn dnuioupyia Bfécewv epyaciag Kal oTnv
eunuepia, T6o0 o€ TTEPIGOOUG aVATITUENG O00 Kal g€ DUOXEPEIC OIKOVOUIKES auvBrkes. H Olivia
OlaBétel TO Opaua KAl TNV  OTTOQACICTIKOTNTA TTou  OIOKPIVOUV  TOUG  ETTITUXNHEVOUG
ETIXEIPNMATIEG Kal KEPDIOE A&la Tov TiTAO "lMaykdouiog EmixeipnuaTiag Tng Xpoviag" 1 Ernst &

Young yia 10 2011».

ZxeTIKA pe TNV Olivia Lum, AiguBuvouca Zupoulo Opilou kai Mpo6edpo Tng Hyflux

H Olivia Lum idpuoe tn Hyflux 1o 1989, éxovtag TpoowTmiké dUo atdépwv Kal kepdAaio oluoTaong Uyoug 15.000
doAapiwv H.M.A. ZAuepa, n Hyflux cuykataAéyetal oToug Kopu@aioug TTPOUNBEUTEG UAIKWVY a@OAGTWONG OTOV
k6opo. Eival eionypévn 1o Xpnuatiothplo, ye €00da Uywoug trepimou 450 ek. doAapiwv H.ML.A., evid) atracyoAei
TmreploodTepoug ammd 2.300 gpyalopévoug o€ AeIToupyikéG dpaoTnpidTnTeG Kal épya otn NoTioavaTtoAikr) Acia, Thv

Kiva, Tnv Ivdia, Tn Méon AvatoAn kai Tn Bépeia A@pikn.

H Hyflux TTAnpoi TIg KaTdAANAeg TTpoUTTOBEDEIG TTPOKEIYEVOU Va KaTaypdwel avodikh TTopeia aTov KAGSo vepou Kal
Yl va agloTroifoel eukaipieg avamTuéng oe KUpieg ayopég. H @IAocogia KalvoTopiag Kai TIXEIPNPATIKOTNTAG TTOU TN
dlakpivel BIETTEI T TEXVOAOYIKA €MITEUYUATA TNG OTIC MEPPRPAVEG, OTNV EUTTOPEUPATOTTIOINCN TWV £POPUOYWY, OTN
dlaxeipion épywyv, OTIG AEITOUPYIKEG dpaoTnPIOTNTEG Kai ot ouvTtripnon. H Hyflux emA€éxOnke mpdopata wg
«TTPOTINWHEVOG TTAEI0BOTNG» atmd TV PUB, Tov €BvikG @opéa Udpeuong otn Zivykatroupn, yia 1o OgUTEPO Kal

MEYOAUTEPO £PYOOTACIO APAAGTWONG TNG XWPAG.

Yo tnv nyeoia tng Lum, n Hyflux utmpge xopnydg kar nynenke TTOAAWV TTPOYPAPUATWY ETAIPIKOU TTOAITN,
€oTIGlovTag oTo TTEPIBAANAOV, OTNV EKTTAIBEUON, OTNV ETTIXEIPNHATIKOTNTA Kal OTIG OXEOEIG e TRV KoivéTnTa. To 2010,
n Hyflux cuvéBaAe o€ QIAaVOPWTTIKEG EKONAWOEIG, EVW) ETTIOOTNOE TTPOYPAUUATA VIO TNV TTPOCTACIA TNG Ayplag CwAG,
yIa TN @POVTIda NAIKIWUEVWY, VIO TNV ETTAVEVTAEN KaI YIQ TV AVATITUEN yVWoewv Kal de€loTATWY. H eTaipeia TTapeixe
€miong Ta @opntd @IATpa vepoU pe upévio yapayuévwy OlauAwv (track membrane) yia Tnv evioxuon Twv
AVOPWTTIOTIKWY TTPOCTTABEIY avakoUPIong PETA TIG KATAOTPOPEG aTny etTapyia Kivykdl kai Tnv AiTA. To TTpoowTTIKS

NG Hyflux otnv AAyepia diopydvwoe pia «Huépa KabBapiopou Twv aKTWV», EVW ol Epyadduevoi TNG OTn ZIvyKaTtroupn
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Xapioav 10 Xauoyeho oe vEéoug atmmd AyOTEPO TTPOVOUIOUXEG OIKOYEVEIEG PECO OTTO XPIOTOUYEVVIATIKO E£0PTACTIKA
yeuuara.

H Lum, n omoia eival Tmpwnv utrown@io péAog Tou KolvoBouAiou Tng ZivykatroUupng, CUPMETEXEI OTO BIOIKNTIKO
oupBouAio TToAAWV opyavwoewyv. Eivar péhog Tou OikovopikoU kai Eptropikou ZupfouAiou Zivykatroupng-Tiavigiv
Kal Tou ZupBouAiou Zuvepyaoiag Zivykatroupng-Tiavykou, kabwg kal Mpdedpog Tou Zuupwvou oTn ZivyKaTroupn
yia Tnv ETaipiki Koivwvikf EuBovn.

www.hyflux.com

ZxeTIKA pe Tov TiTAo Entrepreneur Of The Year

O T1iThog« Entrepreneur Of The Year» 1Tng Ernst & Young €ivai To Bpafeio pe 10 peyaAuTepo KUPOG yia TOUG
eTmixeIpnuartieg. To yovadikd autd Bpafeio kavel Tn diagopd YECw Tou TPOTTOU PE TOV OTToio evBappUveEl TNV
ETMYXEIPNPATIKA dpaoTNPEIOTNTA PHETAEU GowV dIaBETouV TIG avaAoyeg OUVATOTNTEG KAl avayvwpilel Tn guuBoAn Twv
arépwy TTou atroTeAOUV TTNYR EUTTVEUONG YIA TOUG GAAOUG PEOW TOU OPAPATOG, TNG NYECIOG KAl TWV ETTITEUYUATWY

TOUG.

Qg 10 TTPWTO, HOVadIKG KAl TIPAYHATIKG TTayKOouIo Bpafeio autou Tou €idoug, o TiTAog «Entrepreneur Of The Year»
™G Ernst & Young emBpafelel 6G0UG 0IKOBOPOUV Kal NyoUVTal ETTITUXNMEVWY, AVATITUGOOPEVWY KAl OUVOUIKWYV
ETTIXEIPAOEWYV, AVAYVWPICOVTAG TOUG PEOW TTEPIPEPEIOKWYV, EBVIKWYV KAl TTAYKOOUIWY TTpoypauudTwy emBpdpReuong

o€ TepIoooTEPES atrd 140 TOAEIG o116 50 Kol TTAEOV XWPEG.

MNa TepIoadTEPES TTANPOPOPIEG:

K. Zavtpa Zaowv, Ymeubuvn Emkoivwviag (sandra.sasson@gr.ey.com)
TNA.: 210 - 28.86.032

website: http://www.ey.com

H Ernst & Young KaTéxel NYeTIKN B€0n dIEBVOG aTNV NApPoXT EAEYKTIKWV, (POPOAOYIKGV, XPNHATOOIKOVOUIKWY KAl CUMBOUAEUTIKWV
unnpeaiwv. Maykooping, ol 141.000 avBpwroi Kag gival eVwUEVOI e TIG KOIVEG afiec pag Kal Pe aTabepr) dEoPeUon aTnV NoioTNTA.
Zexwpifoupe BonbavTag Toug avBpwnoug Kag, Toug NEAATEG ag Kal TV eupUTEPN KOIVWVia oTnV NiTEUEN TWV OTOXWV TOUG,.

Ano Tov IoUAio Tou 2008, n Ernst & Young npoxwpnoe oTnv €voroinan Twv ypageiwv TnG o€ 19 Xmpeg, dnuioupymvTag Tnv Ernst
& Young KevTpiknc kai NoTioavaTtohikng Eupmnng n onoia AeIToupyei w¢ pia ovroTnTa We enayyeAUaTie mou unepBaivouv Toug
6000 o€ OAn Tnv nepioxn. ‘ETol BpiokopacTe oTnv 1davikn BEon WOTe va eKUETAANEUTOUHE HE TOV KAAUTEPO duvVATO TPOMO TIG
ONMAVTIKEG EUKAIPIEG MOU UMAPXOUV OTNV MEPIOXN Kal va avTanokpiBoUpe KaAUTEPA OTIG avAyKeg TwWV NEAATWV HAG O€ €UPUTEPO
YEWYPAPIKO XWPO.

la NePICOOTEPEG NANPOPOPIEG EMICKEPTEITE TNV IOTOCEAIDa WWW.ey.com
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