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Demonstrating our 
unwavering commitment 
to inclusion

�9�[�j�g�k�k���;�Y�f�Y�\�Y�����l�`�]���f�m�e�Z�]�j�k�ÿ���l�]�d�d���m�k���o�]�Ë�j�]���e�g�n�a�f�_���a�f���l�`�]���j�a�_�`�l���\�a�j�]�[�l�a�g�f����

We want to help people feel valued, 
respected and empowered to contribute 
their fullest potential.

���� �ú
of our people say they feel  
free to be themselves

���� �ú
feel included and supported

���� �ú
say the people they work  
with make them feel like  
they belong to a team 

���� �ú
�^�]�]�d���k�Y�^�]���l�g���n�g�a�[�]���g�h�a�f�a�g�f�k���� 
�]�n�]�f���o�`�]�f���l�`�]�q�Ë�j�]���\�a�^�^�]�j�]�f�l

Inclusion means cultivating teams 
that inspire, innovate, challenge 
and encourage lasting connections. 
To be truly inclusive, we must be 
a workplace where experiences 
needed for career progression are 
assigned equitably and we take 
purposeful steps to help fuel a truly 
extraordinary you.

Muriam  
De Angelis
EY Canada 
Inclusiveness Leader 

Shaping the future

2 EY Canada People Pulse Survey, April 2025 for all statistics included above
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Still, shaping the future  
�o�a�l�`���[�g�f�Õ�\�]�f�[�]���j�]�i�m�a�j�]�k�� 
us to continually consider  
what we need to do next  
to keep momentum going

�=�Y�[�`���g�^���l�`�]�k�]���_�j�g�m�h�k���k�]�]�c�k���l�g���\�j�Y�o���^�j�g�e���Y�f�\���[�]�d�]�Z�j�Y�l�]���e�]�e�Z�]�j�k�Ì���m�f�a�i�m�]���k�c�a�d�d�k����
�h�]�j�k�h�]�[�l�a�n�]�k���Y�f�\���`�]�j�a�l�Y�_�]���Y�f�\���]�f�`�Y�f�[�]���o�g�j�c�h�d�Y�[�]���[�m�d�l�m�j�]���Y�f�\���[�g�d�d�Y�Z�g�j�Y�l�a�g�f����

Connects EY people who have honourably 
served in the Canadian Armed Forces and  
�l�`�]���J�g�q�Y�d���;�Y�f�Y�\�a�Y�f���E�g�m�f�l�]�\���H�g�d�a�[�]��

Links EY people who identify with or  
�`�Y�n�]���[�m�d�l�m�j�Y�d�����k�h�a�j�a�l�m�Y�d���g�j���^�Y�e�a�d�a�Y�d���l�a�]�k�� 
�l�g���l�`�]���K�a�c�`���[�g�e�e�m�f�a�l�q��

Brings together EY employees who identify 
with or have cultural ties to the Middle Eastern 
�Y�f�\���F�g�j�l�`���9�^�j�a�[�Y�f���j�]�_�a�g�f�k��

�:�H�¶�U�H���H�Q�D�E�O�L�Q�J���R�X�U���F�R�O�O�H�D�J�X�H�V���Z�L�W�K���D���Y�H�Q�X�H��
to share service-related experiences and to 
explore how those experiences can enrich 
our values as an organization and contribute 
to personal wellbeing, as well as client needs 
through diversity thought and approach to 
addressing issues. I already sense the bond 
our veteran community is developing.

This community stands as a beacon of 
inclusivity, empowerment and unity, creating a 
supportive environment for Sikh professionals. 
By focusing on building strong relationships 
and drawing from our collective knowledge, 
we aim for mutual growth and positive 
change. Together, we celebrate diversity and 
innovation, so that every member can thrive 
and make a meaningful contribution to society.

Membership creates a supportive environment 
by fostering a strong sense of belonging and 
�F�R�O�O�D�E�R�U�D�W�L�R�Q�����Z�K�L�O�H���D�O�V�R���R���H�U�L�Q�J���W�U�H�P�H�Q�G�R�X�V��
networking opportunities. Engaging with the 
success stories of colleagues who share  
similar cultural backgrounds is truly inspiring. 
�,���F�D�Q���F�R�Q�¿�G�H�Q�W�O�\���V�D�\���P�\���L�Q�Y�R�O�Y�H�P�H�Q�W���L�Q���W�K�H�� 
MENA community is contributing to shaping 
my career journey at EY. 

EY Veterans Network EY Sikh Community EY Middle Eastern and North  
African Community (MENAC)

Jeff Hamilton  
�<�a�j�]�[�l�g�j�����E�Y�j�c�]�l�k������ 
Business Development 

Okba Grissia 
Senior Tax Staff

Our people formed three new business resource groups ����
embracing inclusiveness and expanding relationships 
�o�a�l�`�a�f���l�`�]���Õ�j�e���Y�f�\���Z�]�q�g�f�\����

of our people in Canada say they  
�`�Y�n�]���]�i�m�a�l�Y�Z�d�]���Y�[�[�]�k�k���l�g���g�h�h�g�j�l�m�f�a�l�a�]�k�� 
�O�]�Ì�j�]���d�a�k�l�]�f�a�f�_���Y�f�\���o�g�j�c�a�f�_���l�g���k�`�a�^�l���l�`�Y�l��
�k�]�f�l�a�e�]�f�l���l�`�j�g�m�_�`���l�Y�f�_�a�Z�d�]�����l�j�Y�[�c�Y�Z�d�]���]�^� �̂g�j�l�k����

�>�g�j���]�p�Y�e�h�d�]�����g�f�d�q

Diljyot Khara 
�K�]�f�a�g�j���E�Y�f�Y�_�]�j����
Technology Risk  

���� �ú

OUR PEOPLE
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Endurance athlete 
Agile innovator 
Shaper of the future

Huda Baig
EY Canada, Associate Director, 
Client Technology 

EY Ripples Champions of Change  
�9�o�Y�j�\���j�]�[�a�h�a�]�f�l�����9�A��� �̂g�j���?�g�g�\

I was born into a low-income household and witnessed many people in similar 
�k�a�l�m�Y�l�a�g�f�k���^�Y�[�]���a�f�k�m�j�e�g�m�f�l�Y�Z�d�]���Z�Y�j�j�a�]�j�k���l�g���a�e�h�j�g�n�a�f�_���l�`�]�a�j���[�a�j�[�m�e�k�l�Y�f�[�]�k����

�>�g�j���e�]�����]�\�m�[�Y�l�a�g�f���[�`�Y�f�_�]�\���]�n�]�j�q�l�`�a�f�_�����A�l���]�e�h�g�o�]�j�]�\���e�]���l�g���Z�]���l�`�]���;�=�G���g�^���e�q���g�o�f��
�d�a� �̂]���Y�f�\���k�`�Y�h�]���a�l���o�a�l�`���e�q���g�o�f���[�`�g�a�[�]�k�����A���o�Y�f�l���l�g���e�Y�c�]���]�\�m�[�Y�l�a�g�f���Y�[�[�]�k�k�a�Z�d�]���l�g���]�n�]�j�q��
�[�`�a�d�\�����j�]�_�Y�j�\�d�]�k�k���g�^���Z�Y�[�c�_�j�g�m�f�\�����k�g���l�`�]�q���[�Y�f���k�`�Y�h�]���l�`�]�a�j���^�m�l�m�j�]���o�a�l�`���[�g�f�Õ�\�]�f�[�]��

�9�l���=�Q�����A���_�]�l���l�g���d�a�n�]�� 
�l�`�Y�l���h�m�j�h�g�k�]����

�A���Y�e���e�g�k�l���h�Y�k�k�a�g�f�Y�l�]���Y�Z�g�m�l��
�l�j�Y�f�k� �̂g�j�e�Y�l�a�g�f���^�m�]�d�d�]�\���Z�q���l�]�[�`�f�g�d�g�_�q���È��
from making education more  
�a�f�l�]�j�Y�[�l�a�n�]���Y�f�\���]�i�m�a�l�Y�Z�d�]���l�g���`�]�d�h�a�f�_��
�a�f�k�l�a�l�m�l�a�g�f�k���\�a�_�a�l�Y�d�d�q���l�j�Y�f�k�^�g�j�e��

I also continue to learn  
and evolve my own skills 

as we help clients and communities 
�Y�\�\�j�]�k�k���h�j�g�Z�d�]�e�k���Y�l���k�[�Y�d�]�����A���l�Y�c�]��
every opportunity to expand my  
own learning journey personally 
�Y�f�\���h�j�g�^�]�k�k�a�g�f�Y�d�d�q����

�����ý���ý�ý�ý�ü
students use the Little 
Thinking Minds tools 

and were positively impacted  
�Z�q���@�m�\�Y�Ì�k���[�g�d�d�Y�Z�g�j�Y�l�a�n�]���o�g�j�c��
�a�f�l�]�_�j�Y�l�a�f�_���j�]�k�h�g�f�k�a�Z�d�]���9�A���a�f�l�g��
�]�\�m�[�Y�l�a�g�f�Y�d���l�g�g�d�k��

Purposeful  
learning
Huda is pursuing an EY Master’s 
�a�f���:�m�k�a�f�]�k�k�����9�A���Y�f�\���<�Y�l�Y���È���o�`�a�d�]��
also training for an Ironman and 
�Z�m�a�d�\�a�f�_���g�f���k�]�n�]�f���q�]�Y�j�k���g�^���e�a�p�]�\��
�e�Y�j�l�a�Y�d���Y�j�l�k���l�j�Y�a�f�a�f�_��

�,�¶�Y�H���D�O�Z�D�\�V���O�R�Y�H�G���S�L�F�N�L�Q�J���X�S���Q�H�Z���V�N�L�O�O�V�� 
and sharing what I learn with other people. 
�,�¶�P���K�H�O�S�L�Q�J���P�D�N�H���H�G�X�F�D�W�L�R�Q���H�T�X�L�W�D�E�O�H��
and future-focused. Being able to see that 
�V�S�H�F�L�¿�F���L�P�S�D�F�W���L�V���U�H�D�O�O�\���L�P�S�R�U�W�D�Q�W���W�R���P�H��
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Amplifying EY Ripples —  
�g�m�j���k�c�a�d�d�k�%�Z�Y�k�]�\�����n�g�d�m�f�l�]�]�j��
platform — to help create 
positive social impact 

�$�F�U�R�V�V���&�D�Q�D�G�D�����Q�R�Q�S�U�R�¿�W�V���D�Q�G���V�R�F�L�D�O���L�P�S�D�F�W���R�U�J�D�Q�L�]�D�W�L�R�Q�V��
are solving wicked problems and enabling more people to 
�V�X�F�F�H�H�G�����$�W���(�<�����Z�H�¶�U�H���L�Q�V�S�L�U�H�G���E�\���W�K�H���U�H�P�D�U�N�D�E�O�H���S�U�R�J�U�H�V�V��
these groups are making for society. We want to help them  
generate positive social and environmental outcomes.

�þ�����e
lives impacted�� 

�������ý�ý�ü
volunteers 

���ý�ý�ü����
organizations in portfolio 

�ÿ�����ý�ý�ý�ü
volunteer hours logged through  
EY Ripples initiatives

Laura  
Schlee
EY Canada Corporate 
Responsibility Leader 

Shaping the future

�=�Q���J�a�h�h�d�]�k���[�g�f�f�]�[�l�k���=�Q���Y�f�\���g�m�j���[�d�a�]�f�l�k�Ì���h�]�g�h�d�]���l�g���f�g�f�h�j�g�Õ�l�k���Y�f�\���k�g�[�a�Y�d���]�f�l�]�j�h�j�a�k�]�k����
�L�`�a�k���h�d�Y�l� �̂g�j�e���]�e�h�g�o�]�j�k���m�k���l�g���g�^� �̂]�j���g�m�j���l�a�e�]�����k�c�a�d�d�k�]�l�k���Y�f�\���]�f�l�`�m�k�a�Y�k�e���l�g���`�]�d�h���l�`�]�k�]��
�a�e�h�g�j�l�Y�f�l���g�j�_�Y�f�a�r�Y�l�a�g�f�k���Y�[�`�a�]�n�]���l�`�]�a�j���e�g�k�l���a�e�h�Y�[�l�^�m�d���_�g�Y�d�k��

�L�`�j�g�m�_�`���k�c�a�d�d�k�%�Z�Y�k�]�\���n�g�d�m�f�l�]�]�j�a�k�e���È���k�m�[�`���Y�k���h�j�g�%�Z�g�f�g���h�j�g�b�]�[�l�k�����=�Q���;�g�f�f�]�[�l���<�Y�q�k����
�l�`�]���=�Q���=�[�g�%�A�f�f�g�n�Y�l�g�j�k���F�]�l�o�g�j�c���Y�f�\���g�m�j���k�l�j�Y�l�]�_�a�[���a�e�h�Y�[�l���h�j�g�_�j�Y�e�k���È���o�]���k�`�Y�j�]��
�g�m�j���k�c�a�d�d�k�����l�`�a�f�c�a�f�_���Y�f�\���h�Y�k�k�a�g�f���l�g���`�]�d�h���g�j�_�Y�f�a�r�Y�l�a�g�f�k���k�[�Y�d�]���l�`�]�a�j���a�e�h�Y�[�l��

EY Ripples Champions  
of Change
national recognition program 
launched during Volunteer 
�9�h�h�j�]�[�a�Y�l�a�g�f���O�]�]�c���a�f�����þ����

3 The lives impacted methodology for measuring social value is based on the long-term value 
impact pathway, which is a theory of change that provides a framework for monitoring 
and evaluating outcomes and impacts. The methodology measures the outcome and value 
�Y�\�\�a�l�a�g�f���g�^���=�Q���a�f�a�l�a�Y�l�a�n�]�k���a�f���l�`�]���[�g�e�e�m�f�a�l�q�&���A�l���i�m�Y�f�l�a�^�a�]�k���l�`�]���a�e�h�Y�[�l���Z�q���k�h�]�[�a�^�a�[�Y�d�d�q���]�n�Y�d�m�Y�l�a�f�_��
how many lives were positively impacted from the initiative through assessing both the 
breadth and depth of impact the EY Ripples initiatives are having. The methodology 
employs data from the EY Ripples data collection portal, complemented by external data 
�k�g�m�j�[�]�k�$���l�g���l�`�g�j�g�m�_�`�d�q���]�n�Y�d�m�Y�l�]���l�`�]���h�j�g�_�j�Y�e�Ì�k���]�^�^�]�[�l�a�n�]�f�]�k�k�&

The lives impacted methodology adopts a conservative approach, focusing on the 
number of direct and indirect beneficiaries reached through the EY Ripples program, 
�\�a�k�[�g�m�f�l�]�\���^�g�j���Y�l�l�j�a�Z�m�l�a�g�f�&���K�a�f�[�]���a�l�Ì�k���f�g�l���h�j�Y�[�l�a�[�Y�d���^�g�j���]�Y�[�`���Z�]�f�]�^�a�[�a�Y�j�q���l�g���\�a�k�[�d�g�k�]���l�`�]�a�j��
�a�f�\�a�j�]�[�l���Z�]�f�]�^�a�[�a�Y�j�a�]�k�$���]�Y�[�`���^�g�[�m�k���Y�j�]�Y���g�^���l�`�]���=�Q���J�a�h�h�d�]�k���h�j�g�_�j�Y�e���j�]�i�m�a�j�]�k���a�l�k���g�o�f���k�]�l��
of research-based assumptions, approaches and beneficiaries for calculating lives 
impacted. Quantifying depth of impact was arrived at through stakeholder interviews and 
external third-party research. The EY organization has also integrated country-level SDG 
performance scores into its measurement approach to assess attribution in a systematic 
�o�Y�q���o�`�]�j�]���Y�[�l�a�n�a�l�q‑�k�h�]�[�a�^�a�[���\�Y�l�Y���a�k���f�g�l���Y�n�Y�a�d�Y�Z�d�]�&���9�k���h�Y�j�l���g�^���i�m�Y�d�a�l�q���[�g�f�l�j�g�d���Y�f�\���\�Y�l�Y��
validation, the data from the EY Ripples Portal is routinely validated by the EY Ripples 
�?�d�g�Z�Y�d���E�]�Y�k�m�j�]�e�]�f�l���Y�f�\���J�]�h�g�j�l�a�f�_��� �E���J�!���l�]�Y�e�&���L�`�a�j�\�%�h�Y�j�l�q���d�a�e�a�l�]�\���Y�k�k�m�j�Y�f�[�]���`�Y�k���Z�]�]�f��
obtained over the EY lives impacted metric for FY24.

EY Ripples provides a unique 
opportunity to work with, learn 
�I�U�R�P���D�Q�G���E�H���L�Q�V�S�L�U�H�G���E�\���&�D�Q�D�G�D�¶�V��
�Q�R�Q�S�U�R�¿�W���R�U�J�D�Q�L�]�D�W�L�R�Q�V���D�Q�G���V�R�F�L�D�O��
enterprises. These leaders are 
changing the future for us all.  
By working with them and sharing 
our skills, we get to play a part in 
their missions. They allow us to 
help make positive change and  
�Z�H���F�R�X�O�G�Q�¶�W���E�H���P�R�U�H���H�[�F�L�W�H�G�� 
to collaborate with them.

OUR SOCIETY
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Growing our legacy of 
entrepreneurship for all 

Rachel 
Rodrigues
EY Canada  
Entrepreneur Of  
The Year Program 
Director

Shaping the future

When entrepreneurs succeed, Canada thrives.  
�2�Y�H�U���������\�H�D�U�V�����Z�H�¶�Y�H���L�Q�Y�H�V�W�H�G���L�Q���W�K�H���H�Q�W�U�H�S�U�H�Q�H�X�U�L�D�O��
�H�F�R�V�\�V�W�H�P���W�R���K�H�O�S���X�Q�O�R�F�N���W�K�D�W���S�R�W�H�Q�W�L�D�O�����1�R�Z�����Z�H�¶�U�H��
thrilled to see so many made-in-Canada solutions 
improving lives and shaping markets.

�K�a�f�[�]���h�j�g�_�j�Y�e���d�Y�m�f�[�`���a�f���þ����������

�;�Y�f�Y�\�Y�Ë�k���=�Q���=�f�l�j�]�h�j�]�f�]�m�j�� 
Of The Year® Awards
�J�]�[�g�_�f�a�r�a�f�_���j�]�_�a�g�f�Y�d���]�f�l�j�]�h�j�]�f�]�m�j�k���Y�[�j�g�k�k���;�Y�f�Y�\�Y��
�o�`�g���[�j�]�Y�l�]���Y�f�\���Z�m�a�d�\���e�Y�j�c�]�l�%�d�]�Y�\�a�f�_���Z�m�k�a�f�]�k�k�]�k����

�����ý�ý�ý
nominations received

�������ý�ý
�Ô�f�Y�d�a�k�l�k���[�]�d�]�Z�j�Y�l�]�\

�þ�����ý�ý
recipients celebrated

When we support and recognize 
�H�Q�W�U�H�S�U�H�Q�H�X�U�V�K�L�S���D�W���L�W�V���E�H�V�W�����Z�H�¶�U�H�� 
doing much more than celebrating  
�D���V�L�Q�J�O�H���I�R�X�Q�G�H�U���R�U���R�U�J�D�Q�L�]�D�W�L�R�Q�����:�H�¶�U�H��
cultivating the entrepreneurial ecosystem 
�W�K�D�W�¶�V���E�X�L�O�G�L�Q�J���&�D�Q�D�G�D���I�R�U���W�K�H���I�X�W�X�U�H����
�:�H�¶�U�H���L�Q�V�S�L�U�L�Q�J���W�K�H���Q�H�[�W���J�H�Q�H�U�D�W�L�R�Q���R�I��
innovators to test that idea, build that 
prototype, explore that possibility.  
�:�H�¶�U�H���F�U�H�D�W�L�Q�J���D���F�R�X�Q�W�U�\���Z�K�H�U�H���L�Q�Q�R�Y�D�W�L�R�Q��
�D�Q�G���S�U�R�G�X�F�W�L�Y�L�W�\���F�D�Q���À�R�X�U�L�V�K��

OUR SOCIETY
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Thinking holistically  
about our sustainability 
strategy 

�6�X�V�W�D�L�Q�D�E�L�O�L�W�\���L�V���H�Y�H�U�\�E�R�G�\�¶�V��
business. We aim to inspire one 
another to think, operate and lead 
sustainably in every aspect of our 
operations. That means framing 
sustainability through a broad, 
inclusive lens while maintaining  
a deep focus on the impacts of  
our own operations on the planet.

Sonya 
Fraser
EY Canada Chief 
�>�a�f�Y�f�[�a�Y�d���G�^�Õ�[�]�j���Y�f�\��
�;�`�a�]�^���G�h�]�j�Y�l�a�f�_���G�^�Õ�[�]�j��

Shaping the future
Our sustainability efforts are focused on:

Engaging with people, clients and 
communities to collectively mitigate  
impacts of climate change

Managing our emissions in  
�Y�d�a�_�f�e�]�f�l���o�a�l�`���g�m�j���Z�m�k�a�f�]�k�k���_�j�g�o�l�`

OUR SOCIETY
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Our 
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Going all in to support  
�;�Y�f�Y�\�a�Y�f���Z�m�k�a�f�]�k�k�]�k�����_�g�n�]�j�f�e�]�f�l�k��
and organizations in changing times 

Canada is at a historic crossroads. So much change  
is taking place quickly. From the operational impacts 
�R�I���W�U�D�G�H���D�Q�G���S�R�O�L�F�\���V�K�L�I�W�V���W�R���V�L�J�Q�L�¿�F�D�Q�W���H�F�R�Q�R�P�L�F���À�X�[��
and the rapid acceleration of AI: this environment 
gives new meaning to the concept of complexity.  

Linda 
Williams
EY Canada  
Managing Partner, 
�;�d�a�]�f�l�k�������A�f�\�m�k�l�j�a�]�k

Shaping the future

We are determined  
to work alongside our public  
and private sector clients 
�l�g���f�Y�n�a�_�Y�l�]���l�`�a�k���d�Y�f�\�k�[�Y�h�]���o�`�a�d�]���Z�m�a�d�\�a�f�_ 
a stronger Canada

We seek to be a gateway to 
progress for our clients, connecting 
multidisciplinary capabilities on  
the ground in Canada with rich 
insight and broad reach from the 
global EY network. When we say 
�Z�H�¶�U�H���W�K�H���P�R�V�W���J�O�R�E�D�O���S�U�R�I�H�V�V�L�R�Q�D�O��
services organization, we mean it — 
and that strength is helping  
our clients turn tumultuous times 
into sustainable opportunities.

OUR CLIENTS
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Unleashing the full lift  
of ecosystems and alliances  

�,�Q���&�D�Q�D�G�D�����Z�H�¶�Y�H���E�X�L�O�W���U�H�P�D�U�N�D�E�O�H���V�W�U�H�Q�J�W�K�� 
across our ecosystems and alliances partners.

Laura 
Joudrie 
EY Canada Leader, 
�=�[�g�k�q�k�l�]�e�k�������9�d�d�a�Y�f�[�]�k��

Shaping the future

����
active EY alliances  
clients can explore  
right here in Canada

What does that mean?
We can open the door to supercharged 
guidance that helps our clients address 
�l�g�m�_�`���i�m�]�k�l�a�g�f�k���Y�f�\���l�j�Y�f�k�^�g�j�e���i�m�a�[�c�d�q��  

We work collaboratively across  
our ecosystem of alliance partners  
�W�R���D�G�G�U�H�V�V���R�X�U���F�O�L�H�Q�W�V�¶���P�R�V�W��
challenging problems. Combining  
our business, functional and 
technical knowledge with the scale  
�R�I���R�X�U���W�H�F�K�Q�R�O�R�J�\���S�D�U�W�Q�H�U�V�¶�� 
platforms and solutions creates 
tremendous value for our clients.

�L�`�]���]�f�n�a�j�g�f�e�]�f�l���o�]�Ë�j�]���[�j�]�Y�l�a�f�_���g�^�^�]�j�k���[�d�a�]�f�l�k�� 
�Y���g�f�]�%�k�l�g�h���k�`�g�h����They tap into advanced technology 
backed by rich insight all built into bespoke solutions 
�l�Y�a�d�g�j�]�\���l�g���Y�\�\�j�]�k�k���k�h�]�[�a�Õ�[���Z�m�k�a�f�]�k�k���f�]�]�\�k������

OUR CLIENTS
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Elevating solutions that help 
clients adapt to current realities

Charlotte 
Sobolewski
AI Leader, Consumer 
Retail and Life Sciences 
Sector, EY Canada 

Shaping the future

�9�l���=�Q�����o�]���[�g�f�l�a�f�m�Y�d�d�q���Y�k�k�]�k�k��
what we offer and how we work 
�l�g���h�j�g�n�a�\�]���]�^�^�]�[�l�a�n�]���k�g�d�m�l�a�g�f�k����
This helps clients across Canada tackle tough 
�h�j�g�Z�d�]�e�k���Y�f�\���k�]�a�r�]���h�m�j�h�g�k�]�^�m�d���g�h�h�g�j�l�m�f�a�l�a�]�k����

We look outwards to understand 
what it means to show up for our 
�F�O�L�H�Q�W�V���K�H�U�H���D�Q�G���Q�R�Z�����7�K�D�W�¶�V���Z�K�\��
we invest in Canadian innovation — 
building solutions like FlexiGenAI,  
our enterprise platform for 
agentic AI, and EY Intelligent 
Predictor, our advanced forecasting 
�H�Q�J�L�Q�H�����7�K�H�V�H���V�R�O�X�W�L�R�Q�V���U�H�À�H�F�W��
our commitment to continuous 
improvement and delivering real 
impact for our clients.

OUR CLIENTS
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Creating space for more  
learning and valuable 
conversations 

We are always assessing new ways to expand 
our knowledge and evolve the ways we serve 
clients, communities and one another.

We work in tandem with clients  
and community groups 
�l�g���l�Y�a�d�g�j���]�\�m�[�Y�l�a�g�f�%�Z�Y�k�]�\���n�g�d�m�f�l�]�]�j�a�k�e���l�g���[�g�f�f�]�[�l�� 
�k�l�m�\�]�f�l�k���Y�f�\���g�l�`�]�j�k���o�a�l�`���a�f�k�a�_�`�l���Y�f�\���e�]�f�l�g�j�k�`�a�h����

Doing so is part of how we collaborate  
to advance Canadian industries and foster  
�Y���Z�j�a�_�`�l�]�j���^�m�l�m�j�]��

OUR CLIENTS
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Remaining steadfast in our  
�\�m�l�q���l�g���Z�m�a�d�\���l�j�m�k�l���Y�f�\���[�g�f�Ô�\�]�f�[�]��
in the capital markets 

�8�S�K�R�O�G�L�Q�J���W�U�X�V�W���D�Q�G���F�R�Q�¿�G�H�Q�F�H���L�Q���W�K�H���F�D�S�L�W�D�O���P�D�U�N�H�W�V���V�L�W�V���D�W�� 
the very core of our purpose. 

�9�k���Y�m�\�a�l�g�j�k�����o�]���k�m�h�h�g�j�l���;�Y�f�Y�\�Y�Ì�k���d�]�Y�\�a�f�_���g�j�_�Y�f�a�r�Y�l�a�g�f�k���Y�f�\���_�d�g�Z�Y�d���a�f�f�g�n�Y�l�g�j�k���Y�k���l�`�]�q���[�Y�h�l�m�j�]����
�[�g�e�e�m�f�a�[�Y�l�]�����j�]�h�g�j�l���Y�f�\���_�g�n�]�j�f���n�Y�d�m�]�����K�l�Y�c�]�`�g�d�\�]�j�k�����j�]�_�m�d�Y�l�g�j�k�����a�f�n�]�k�l�g�j�k���Y�f�\���[�m�k�l�g�e�]�j�k��
�j�]�d�q���g�f���m�k���l�g���k�]�j�n�]���l�`�]���h�m�Z�d�a�[���a�f�l�]�j�]�k�l�����9�f�\���o�]���Y�j�]���[�g�f�l�a�f�m�Y�d�d�q���]�p�Y�e�a�f�a�f�_���g�m�j���h�j�g�[�]�k�k�]�k���Y�f�\��
�l�]�[�`�f�g�d�g�_�a�]�k���l�g���e�]�]�l���l�`�Y�l���f�]�]�\���Z�]�k�l����

�O�a�l�`���l�`�a�k���^�g�m�f�\�Y�l�a�g�f���a�f���h�d�Y�[�]�����o�]���]�p�]�[�m�l�]���]�n�]�j�q���a�f�\�]�h�]�f�\�]�f�l���Y�m�\�a�l���o�a�l�`���h�j�g�^�]�k�k�a�g�f�Y�d���k�c�]�h�l�a�[�a�k�e����
�\�m�]���[�Y�j�]�����a�f�\�]�h�]�f�\�]�f�[�]���Y�f�\���g�Z�b�]�[�l�a�n�a�l�q���a�f���Y�[�[�g�j�\�Y�f�[�]���o�a�l�`���h�j�g�^�]�k�k�a�g�f�Y�d���k�l�Y�f�\�Y�j�\�k���Z�q���� 

Zahid 
Fazal
EY Canada Managing 
Partner, Assurance

Shaping the future

  Deploying AI and emerging technologies  
to transform the audit of the future 

  Empowering our people with leading tools 
allows them to provide distinctive client 
experiences backed by richer data and 
deeper insights 

  Modernizing and streamlining our audit 
�Y�h�h�j�g�Y�[�`���l�g���k�l�j�]�f�_�l�`�]�f���h�Y�[�a�f�_�����j�]�a�f� �̂g�j�[�]��
milestones and address issues in real time 

�����=�f�Y�Z�d�a�f�_���g�m�j���h�]�g�h�d�]���l�g���o�g�j�c���[�g�d�d�Y�Z�g�j�Y�l�a�n�]�d�q����
purposefully and effectively to deliver  
�Y���e�g�j�]���]�^�Õ�[�a�]�f�l���Y�m�\�a�l���^�g�j���g�m�j���[�d�a�]�f�l�k��

  Developing well-rounded auditors with  
�l�`�]���[�Y�h�Y�Z�a�d�a�l�a�]�k�����k�c�a�d�d�k�]�l�k���Y�f�\���h�]�j�k�h�]�[�l�a�n�]��
�l�g���k�`�Y�h�]���l�`�]���^�m�l�m�j�]���o�a�l�`���[�g�f�Õ�\�]�f�[�]��

  Upskilling our people with emerging 
�l�]�[�`�f�g�d�g�_�q���Y�f�\���]�i�m�a�h�h�a�f�_���l�`�]�e���o�a�l�`��
�a�f�\�m�k�l�j�q���c�f�g�o�d�]�\�_�]�����]�f�Y�Z�d�a�f�_���l�`�]�e�� 
�l�g���\�]�d�a�n�]�j���k�`�Y�j�h�]�j���a�f�k�a�_�`�l�k�����a�e�h�j�g�n�]�\��
audits and greater value to clients

�%�X�L�O�G�L�Q�J���W�U�X�V�W���D�Q�G���F�R�Q�¿�G�H�Q�F�H���L�V���F�R�U�H��
to our purpose at EY. By upholding 
the highest standards in audit quality, 
independence, integrity, objectivity 
and professional skepticism, we tell 
�W�K�H���Z�R�U�O�G�����&�D�Q�D�G�D�¶�V���F�D�S�L�W�D�O���P�D�U�N�H�W�V��
and economy are fair, transparent 
and open for business.

OUR CLIENTS
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Tennis amateur  
Assurance innovator  
Shaper of the future

�<�]�a�Y�f�\�j�Y���?�j�a�̂ �Ô�l�̀
EY Canada, Senior Manager, 
Assurance Innovation Lab

�A�Ë�e���d�]�Y�j�f�a�f�_���l�g���h�d�Y�q���l�]�f�f�a�k���j�a�_�`�l���f�g�o�����A�l�Ë�k���l�g�l�Y�d�d�q���f�]�o���^�g�j���e�]���Y�f�\���l�`�Y�l�Ë�k���o�`�Y�l�� 
�A���d�g�n�]�����9�d�o�Y�q�k���Y���[�m�j�a�g�m�k���h�]�j�k�g�f�����A���d�g�g�c���^�g�j���[�`�Y�f�[�]�k���l�g���]�p�h�d�g�j�]���l�`�]���o�g�j�d�\���l�`�j�g�m�_�`��
�j�]�Y�\�a�f�_�����e�m�k�a�[�����[�g�f�n�]�j�k�Y�l�a�g�f�k�����l�j�Y�n�]�d���Y�f�\���l�j�q�a�f�_���\�a�^�^�]�j�]�f�l���]�p�h�]�j�a�]�f�[�]�k�����L�]�f�f�a�k��
�a�k���Y���Z�d�Y�f�c���h�Y�_�]���^�g�j���e�]���j�a�_�`�l���f�g�o�����A�l���j�]�i�m�a�j�]�k���e�]���l�g���h�m�k�`���e�q�k�]�d�^���a�f�l�g���m�f�[�`�Y�j�l�]�\��
�o�Y�l�]�j�k���Y�f�\���g�h�]�f���e�q�k�]�d�^���m�h���l�g���\�]�n�]�d�g�h�e�]�f�l���Y�f�\���_�j�g�o�l�`������

�;�m�j�a�g�k�a�l�q���k�`�Y�h�]�k���e�q���h�j�g�^�]�k�k�a�g�f�Y�d���d�a�^�]�����l�g�g�����A���b�g�a�f�]�\���=�Q�ü�k���Y�m�\�a�l���h�j�Y�[�l�a�[�]���a�f���:�Y�j�Z�Y�\�g�k��
�Z�]� �̂g�j�]���a�e�e�a�_�j�Y�l�a�f�_���l�g���;�Y�f�Y�\�Y�����G�f�[�]���A���k�l�Y�j�l�]�\���o�a�l�`���l�`�]���;�Y�f�Y�\�a�Y�f���Õ�j�e�����e�q���Z�Y�[�c�_�j�g�m�f�\��
in economics got me thinking a lot about how we use data at work and across the 
�Y�m�\�a�l�����L�g���d�]�Y�j�f���e�g�j�]�����A���n�g�d�m�f�l�]�]�j�]�\���Y�k���Y���\�a�_�a�l�Y�d���[�g�Y�[�`���o�`�]�f���o�]���o�]�j�]���j�g�d�d�a�f�_���g�m�l���f�]�o��
�Y�m�\�a�l���Y�f�Y�d�q�l�a�[�k���l�]�[�`�f�g�d�g�_�q�����`�]�d�h�a�f�_���l�]�Y�e�k���a�e�h�d�]�e�]�f�l���\�a�_�a�l�Y�d���k�l�j�Y�l�]�_�a�]�k�����L�`�Y�l���g�h�]�f�]�\��
�l�`�]���\�g�g�j���l�g���Y���^�m�d�d�%�l�a�e�]���j�g�d�]���a�f���a�f�f�g�n�Y�l�a�g�f��

�F�g�o�����A�Ì�e���Y���K�]�f�a�g�j���E�Y�f�Y�_�]�j���a�f���=�Q���;�Y�f�Y�\�Y�Ì�k���9�k�k�m�j�Y�f�[�]���A�f�f�g�n�Y�l�a�g�f���l�]�Y�e�����O�]���d�g�g�c���Y�l��
�`�g�o���h�]�g�h�d�]���o�g�j�c���Y�f�\���`�g�o���o�]���[�Y�f���`�]�d�h���g�f�]���Y�f�g�l�`�]�j���k�m�[�[�]�]�\�����G�m�j���l�]�Y�e���a�k���Y�d�d���Y�Z�g�m�l��
�j�]�e�g�n�a�f�_���j�g�Y�\�Z�d�g�[�c�k���^�g�j���g�m�j���h�]�g�h�d�]���k�g���l�`�]�q���[�Y�f���\�]�d�a�n�]�j���l�j�Y�f�k�h�Y�j�]�f�l�����`�a�_�`�%�i�m�Y�d�a�l�q��
�Y�m�\�a�l���Y�f�\���Y�k�k�m�j�Y�f�[�]���k�]�j�n�a�[�]�k�����>�g�j���]�p�Y�e�h�d�]�����o�]�Ì�j�]���`�]�d�h�a�f�_���[�g�d�d�]�Y�_�m�]�k���Y�\�g�h�l���9�A���Y�f�\��
other emerging technologies to improve assurance as well as the way each of us 
�]�p�h�]�j�a�]�f�[�]�k���o�g�j�c�����:�q���k�l�Y�q�a�f�_���[�m�j�a�g�m�k���Y�f�\���l�`�a�f�c�a�f�_���[�j�]�Y�l�a�n�]�d�q�����g�m�j���l�]�Y�e���a�k���k�m�h�h�g�j�l�a�f�_��
�Z�]�l�l�]�j���j�]�k�m�d�l�k���Y�f�\���e�]�Y�f�a�f�_�^�m�d���[�Y�j�]�]�j�k�����A�Ì�e���h�j�g�m�\���l�g���h�d�Y�q���Y���h�Y�j�l���a�f���l�`�Y�l���]�n�g�d�m�l�a�g�f��

I value curiosity, courage and integrity. 
�7�K�D�W�¶�V���Z�K�D�W���G�U�L�Y�H�V���P�H���W�R���N�H�H�S���O�H�D�U�Q�L�Q�J��
personally and professionally.

�ÿ
�=�Q���g�^�Ô�[�]�k�� 
experienced so far 
�O�]�d�[�`�]�k�����:�Y�j�Z�Y�\�g�k�� 
�Y�f�\���L�g�j�g�f�l�g�����;�Y�f�Y�\�Y

�����ý�ü
innovative audit  
and assurance teams  
supported through tech adoption  
and deployment
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�=�Q���;�Y�f�Y�\�Y�û�k�� 
�ÿ�ý�ÿ�����[�d�a�e�Y�l�]���j�]�h�g�j�l

�9�Z�g�m�l���l�`�a�k���j�]�h�g�j�l��

Standardization of climate-related disclosures is 
�j�Y�h�a�\�d�q���]�n�g�d�n�a�f�_���_�d�g�Z�Y�d�d�q�����Y�f�\���=�Q���[�g�f�l�a�f�m�]�k���l�g���Z�]���Y�l��
�l�`�]���^�g�j�]�^�j�g�f�l���g�^���l�`�]�k�]���\�]�n�]�d�g�h�e�]�f�l�k�����A�f���l�`�a�k���j�]�h�g�j�l�����=�Q��
Canada continues to utilize the four-pillar structure of 
the Taskforce for Climate-Related Disclosures (TCFD) — 
�?�g�n�]�j�f�Y�f�[�]�����K�l�j�Y�l�]�_�q�����J�a�k�c���E�Y�f�Y�_�]�e�]�f�l���Y�f�\���E�]�l�j�a�[�k����
and Targets — to discuss its progress addressing climate 
�[�`�Y�f�_�]���a�f���a�l�k���g�h�]�j�Y�l�a�g�f�k������

�J�]�h�g�j�l�a�f�_���Z�g�m�f�\�Y�j�q����

�L�`�a�k���j�]�h�g�j�l���[�g�n�]�j�k���l�`�]���;�Y�f�Y�\�a�Y�f���G�h�]�j�Y�l�a�g�f�k���g�^���=�j�f�k�l�������Q�g�m�f�_��
�D�D�H��� �=�Q���;�Y�f�Y�\�Y�!�����a�f�[�d�m�\�a�f�_���ÿ�����d�g�[�Y�l�a�g�f�k���Y�[�j�g�k�k�������h�j�g�n�a�f�[�]�k������

Our progress  

�K�m�h�h�g�j�l�a�f�_���l�`�]���;�Y�f�Y�\�a�Y�f���?�g�n�]�j�f�e�]�f�l�Ì�k���Y�e�Z�a�l�a�g�f���l�g���j�]�\�m�[�]��
�?�@�?���]�e�a�k�k�a�g�f�k���Z�q�����þ�û���l�g�������û���Z�q�����þ���þ���j�]�d�Y�l�a�n�]���l�g���a�l�k��
���þ�þ�����Z�Y�k�]���q�]�Y�j�����Y�f�\���j�]�Y�[�`���f�]�l���r�]�j�g���Z�q�����þ���þ�����o�]���`�Y�n�]��
committed to participate in the government-led Canadian 
�F�]�l�%�R�]�j�g���;�`�Y�d�d�]�f�_�]��� �l�`�]��“Challenge”�!�����L�`�a�k���n�g�d�m�f�l�Y�j�q�����e�Y�\�]�%
�a�f�%�;�Y�f�Y�\�Y���a�f�a�l�a�Y�l�a�n�]���g�^� �̂]�j�k���Y���Õ�l�%� �̂g�j�%�h�m�j�h�g�k�]���k�g�d�m�l�a�g�f���l�g���`�]�d�h��
guide Canadian businesses and public sector organizations 
in developing and implementing credible and effective plans 
to transition to a low-carbon economy while anticipating and 
�j�]�k�h�g�f�\�a�f�_���l�g���e�Y�j�c�]�l���l�j�]�f�\�k��������

�9�k���h�Y�j�l���g�^���l�`�]���;�`�Y�d�d�]�f�_�]�����o�]���]�k�l�Y�Z�d�a�k�`�]�\���;�Y�f�Y�\�Y�%�k�h�]�[�a�Õ�[��
�l�Y�j�_�]�l�k�����m�k�a�f�_�����þ�������Y�k���Y���Z�Y�k�]�d�a�f�]���Y�f�\���\�]�n�]�d�g�h�a�f�_���Y���l�j�Y�f�k�a�l�a�g�f��
�k�l�j�Y�l�]�_�q���l�g���Y�[�`�a�]�n�]���l�`�]�k�]���l�Y�j�_�]�l�k�����L�`�]�k�]���l�Y�j�_�]�l�k�����]�p�h�d�Y�a�f�]�\���a�f��
�l�`�]���E�]�l�j�a�[�k���Y�f�\���L�Y�j�_�]�l�k���k�]�[�l�a�g�f���Z�]�d�g�o�����j�]�Ö�]�[�l���Y�f�\���j�]�[�g�_�f�a�r�]��
�l�`�]���k�l�]�Y�\�q���h�j�g�_�j�]�k�k���o�]���`�Y�n�]���e�Y�\�]���k�a�f�[�]�����þ�ÿ�����a�f���Y�\�\�j�]�k�k�a�f�_��
�g�m�j���K�[�g�h�]���ÿ�%�����]�e�a�k�k�a�g�f�k����

EY Canada recognizes our role in contributing to reducing 
�g�m�j���g�j�_�Y�f�a�r�Y�l�a�g�f�Ë�k���[�g�d�d�]�[�l�a�n�]���[�Y�j�Z�g�f���^�g�g�l�h�j�a�f�l���Y�f�\��
continues to seek opportunities to improve  
�g�m�j���h�]�j�^�g�j�e�Y�f�[�]����
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