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Emerging technologies’' impact

through the generations

Emerging technologies have reshaped human behavior and transformed
societiesthroughout history, from the invention of the wheel to the rise of the
internet. And over and over, new technologieshave altered how people live,
work and play. Just as internet connectivity forever changed the world of work
for Gen X, and Millennials were the early pioneers of social media - today's
younger generations stand to drive the massadoption of Al at work and by our
societiesat large. Understanding how Gen Z engageswith Al

and their attitudes toward it may determine how fast they get there, and
ultimately may make or break your organization’sability to transform and keep
pace inthe Al-powered era.

"“Generation Z" or Gen Z —born roughly between 1997 and 2007-are now
entering universitiesand the workforce at large. By 2030, they will comprise some
30% of the workforce (John Hopkins University 2023), bringing with

them new expectationsthat will drive change. They are a diverse generation,

not a homogenous group. Nevertheless, there are some key characterizing themes:
Gen Zisfinancially aware, in terms of how and where they are making and saving
money; Gen Z is redefining indicators of success inthe consumer landscape, in
education and in the workplace; and Gen Z is focused on creating

a better future, both for themselves and others (EY 202 3a).

How will a generation who spendsas much of their life online as off, reactand
respond to an Al-driven future?

The accelerated development of new, mainstream Al solutions has brought ustoa
moral and practical crossroads. Like a just transition toa green economy, an ‘Al just
transition" must ensure an Al-powered word leaves no one behind, with equitable
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Welooked at every occupation
and saw that there’snot one
that has zero skills that are
exposed to GenAl, at the same
time there is not one that has
100% of their skills exposed.
Gen Z workers are in the
early stages of their careers
enabling them to upskill and
adapt to the demands of
technological change, whether
it is from GenAlI or other
innovations.

Mar Carpanelli

Head of Al and Skills

v Research, LinkedIn

outcomes for all. How might educators best strengthen critical and creative faculties to
prepare students for an Al-powered world, while fully developing them as individuals?
How might business upskill and empower the newest members of the workforce to fully
harness Al's world-changing potential, and what should busine ss do now so it doesnot

squander the opportunity for change?

To effectively address these questions and more, we need
to understand how Gen Z perceives and utilizes this
evolving technology in order to anticipate the risks and
opportunities it may present in the future.

To date, surveys of Gen Z have
been limited in nature:

= Relatively small samples

= Samplesin specific regions; or
guestionsin only particular contexts.

This report extends the scope of this
discussion with a more robust and
international survey tooffernew
understandings that highlight the
challenges and opportunities of
AlforGen Z.

This report offers a summary of the survey
findings by exploring various key guestions:

1 ‘ How does Gen Z use Al and with what level of literacy?

2 ‘ How doesGen Z think Al willimpact their lives?

3 ‘ What Al skillsdoes Gen Z feel they need most?

4 ‘ And what'snext for the various stakeholder groups: Gen Z themselves; their
educators and employers; and the governments, policymakers and NGOs that

have the responsibility to produce an empowering environment for us all?




Our findings validate some
perceived wisdom around

Gen Z and Al. However,

they also call some
assumptions into question and
guide the conversation

in new directions.

When a technology isin itsearliest
stages of adoption, sentiment is often
mixed until positive impacts emerge.
Today, society is at a crossroads.

We have a crucial opportunity to equip
Gen Z and future generationsto
interact with Al in ways thatare agile
and innovative, yet also mindful and
robust, to realize the full potential of
an Al-powered world.
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Gen Z has come of age in

a world where productivity

and efficiency are constantly
intensified by the technologies
that have been integrated into
their daily lives since birth —
and that includes AI technologies
that have been in development
for decades. The accelerated
adoption of GenAl produces
new constructs and is reframing
trust. While Gen Z may be the
generation most fearful of Al as
a competitor, they will also be
one of the greatest benefactors
as Al guides a new, faster
future.

Marcie Merriman

EY Global Cultural
Insights and Customer
Strategy Leader

GEN Z + Al: Key Stats

Usage

61%

of Gen Z (asignificant majority) are varied users of

Al who are already experimenting and practicing with
Alin both structured and unstructured ways

intheir personal and work lives.

of Gen Z said they think teacherswould discourage
them from using generative Al (GenAl) to complete
certain tasks, while only 15% said employers would
discourage this. Thisspeaksto a disconnect between
perceptionsof Al usage in the educational setting, and
the expectations for usage once out in the workforce.

42%

Literacy

Gen Z scores well on their understanding of what tasksand products commonly
use Al (translating languages in real time, identifying patterns
in large amountsof data and editing photosto have a certain style).

However, their responseswere not as clearin terms of best practices
in prompting with GenAl to guide a specific output, meaning there is
a disconnect in skills to properly utilize the technology.

Furthermore, only a third to half of Gen Z correctly answered questions
related to Al'slimitations (GenAl sometimes makesup facts), meaning
a general lack of knowledge around Al's guardrails still exists.

Skills

Gen Z rates the following as the most important skills for being able to use Al
well: creativity and curiosity; critical thinking; coding/computer
programming; and writing.

Ethics, a significant concern for those creating Al literacy guidelines,
isquite low on the skills priority list, suggesting the need for special attention
by educators and businesses.

The two most common sources Gen Z turnsto for Al information are social
media (55%) and news articles/media (35%). Unlike these self-directed
sources of education, educatorsand colleagues/ employers
were much lower in comparison, at 14% and 12%, respectively.
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Feelings

The more Al knowledgeable Gen Z considersthemselves, the more positively
they view Al. Those who rate themselves asvery or fairly knowledgeable
about Al were much more likely to say “Al is predominantly an advantage for
humanity."”

Gen Z's trust in Al varies by region. Those in the Middle East, Africa and India
have a higher trust in Al, whereas North American respondents have the
most distrust.

Future

0 of Gen Z expect their Al usage toincrease a

58 /0 lot or a little in their work life in the coming
year, and 51% expect their Al usage to
increase in their personal life.

Three biggest benefits of Al, according to Gen Z:

58% 53% 41%

Saving timeon Analyzing large Reducing human error
repetitive tasks amounts of data in important processes
effectively

Three biggest risks of Al, according to Gen Z:

43% 43% 39%

Increasing Reducing human Generatingfalse
unemployment by learning and creativity  informationand content
replacing jobs thatistaken
seriously

@ Allpercentages are round ed (ORI @B Whole percentage number.




Al Student, Worker
and Citizen

The survey lays the groundwork

for an ongoing and more dedicated
discussion of what standard of Al
literacy isrequired of different types of
people in society. Forexample,

in deciding what aspectsof literacy
totest, the research designers
considered the specific experiences
ofthese three archetypal Al users:

Al Student

Al Students are in educational settings
where they are increasingly being
expected to use Al tools competently
and safely aspart of theirleaming and
benefit from doing so. With a long
career ahead of them and most exposed
to the impacts of Al, the need for Al
literacy for Al Studentsisparticulary
strong.

Al Worker

Al Workers are increasingly likely to be
expected touse and interact with Al
toolscompetently and safely. With work
practicesand toolsrapidly evolving, Al
Workersneed sufficient Al literacy to
stay competitive in their roles, whether
Al-focused or Al-supported.

Al Citizen

Despite not being actively engaged with
Al in education or work, Al Citizens will
still need a baseline

of Al literacy asthey interact with
chatbots, and other technologies
embedded in the userinterfaces used to
navigate the world around them.

Such different needs will need to
be teased out in more detail as Al
literacy becomes normalized and
more nuanced, and when more
time is dedicated to establishing
evidence-informed Al literacy
archetypal Al users.

Methodology

The foundational element of the report is an online survey that explored Gen Z's
attitudes toward and the use of Al. From June 10 to June 28 2024; the survey
collected 5,218 respondents drawn evenly from fifteen countriesacross five regions:
Middle East, Africa and India (MEAI); Asia-Pacific; Europe; Latin America; and North
America. The age ofrespondentsranged from 17-27 years-old, ssgmented todo
justice toage-based differences within Gen Z.

This survey built upon several existing conceptions of Al literacy (The Alan Turing
Institute 2024b, TeachAl 2023, Digital Promise 2024) to design a set of survey
guestions that did not just canvass Gen Z's perceptions and self-reported
knowledge regarding Al, but also tested their ability to understand, use and
evaluate it. Survey guestions had a focus on Generative Al or GenAl, the largest
category of Al currently used in the workplace (EY 2023b), making it

a useful lens through which to view the issue of Al literacy and skills. Generative Al
refersto Al tools that use algorithmsand machine learning techniquesto analyze
patterns in data to generate new outputs.

One note: This survey wasundertaken entirely online, highlighting the important issue of digital inclusion,
as clearly only those with Internet accesscould participate?. Ensuring digital inclusion
forallwill be a fundamental part of delivering an Al just transition.

The survey was complemented by extensive desk research and interviews with
Al expertswho were chosen for their understanding of Al literacy in educational
or workplace settings. These experts included:

& . Narmeen Makhani,
g A
4 % ‘y Associate Vice President,

sa® 7 ProductEngg. & Al ETS

Gina Neff

Executive Director, Minderoo Centre
for Technology & Democracy atthe
University of Cambridge and Professor
of Responsible Al, Queen Mary
University London

',
(.‘ i
v

Pat Yongpradit

q . q d Chief Academic Officer, Code.org
Kristen Eignor DiCerbo = and Lead, TeachAl
Chief Learning Officer,

Khan Academy

Dr. Sooyeon Kim

Laylah Bulman Al Leader, EY Korea

Senior Business Program Manager
- Executive Producer, Minecraft
Education

Yash Dutt

CEO and Founder, Yuva Al and We
Are Family Foundation Youth
Delegate who provided not only
expertise but one sourced inthe
lived experience of Gen Z

Mar Carpanelli,

Head of Al and SkillsResearch,
LinkedIn

Beatriz Sanz Séiz

y EY Global Al Sector Leader
Customer Strategy Leader

7Y Marcie Merriman
0
% EY Global Cultural Insights and
\ v

Kiteq

insights. »

Research collaborator

1. Within this date range, the survey was open to respondents from different countries for shorter periods according to when response quotas were met.

2. Globally, 79% of young people have Internet access, leaving a sizable minority who are excluded. This global average conceals large regional variations, ranging from 98%
accessin Europe, 95% in the Americas, 81% in Asia-Pacific, 78% in the Arab states, to a low of 53% in Africa. These regional differences are correlated to le vels of wealth which mnge from
98% access for young people with a high income to 45% access for those with a low income (International Tele communication Union 2023).






5 2 l 8 Regions and countries of residence
J 20%

20% 20% 20% 20%

respond entS Asia Pacific Europe Latin America MENAI North America

1% 10%

Non-Binary

>

Canada -
11%
USA
10%
52% Mexico QG
Female 9
Brazil
47% UK France China Indonesia
5% Germany UAE South Africa South Korea
Male Italy Nigeria India Japan

Economic situation

59% 26% 13% 2%

About the same as Better than most Worse than most Prefer not
other people my age in people my age in the people my age in to say
the country I live. country Ilive. the country I live.
Age of respondents
17 18 19 20 21 22 23 24 25 26 27

Diversity identification

® 0 0 0 «

An ethnic minority A racial minority Being neurodiverse Having Prefer None of
inthe place | live. inthe place | live. or neurodivergent. a disability. not to say. the above

Allpercentages are rounded to the nearest whole percentage number.
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Current education stage IN = 2747]

47y 28%

Undergraduate Secondary

Highest level of education

Graduate degree
(e.g.,Masters, PhD, or

43%

equivalent) equivalent)

12%

SEUETSAY 2, degree education
(1] (e.g., Bachelorsor (e.g., high school
Secondary . ) equivalent) orequivalent)
education 8% . Primary education
(e.g., high schod or (e.g., elementary school or

11%

[) Technical or Graduate
© 1% Prefer notto = vocational degree
31% training (CaRiees
(e.g. apprenticeship caui
; quivalent)
@ Undergraduate <1 % No formal orequivalent) v
degree .
) education 1 o 1 o
Technical or ! % %
vocational training Other Prefer not
(e.g., apprenticeship or to say
equivalent)
[N=2747]

Subject area of highest-level qualification

Business

(eg.language,  (ie. trades

10% 8% W& 6%
Artsand Natural
Other Humanities JAYJEI{EN sciences IEEEWIES

(eg.,biclogy, (eg,history,
art,and adtural  technicalwork)  chemisty,  politics,and

studies) physics) sociology)
Work or education status Work industry 14% 12%
Technology ConsumerProducts
and Reftail
33 | i 7ime Emploved 7% 7%
Manufacturing, Real Estate,
: Chemicals, Hospitality,
22% _ Part Time EmpIOyed and Industrial and Construction
Products
+ I - . 7
34% Full Time Student 79% Sy,
Professional Firms Banking and
17% _ Part Time Student and Services (EMENVENTES
5% 5%
11% - Additional sources ofincome (side gigs) Media and Health
Entertainment
9% - Self-Employed / Entrepreneur 49 4%
Automotive and Governmentand
99, - Neither Transportation Public Sector
3% 2%
3% l Prefer not to say Agribusiness Telecommunications
[N =2492] 2% 24%
0, 0 0
2% I it Power and Utilities Other

Type of wor k 3 5% _ Desk Work (e.g., work predominantly conducted at a desk, using computers)
28% _ Services (e.q. salesorotherdirectinteractions with customers, such asin a bar orgym)
NS el 15% _ Manufactun'ng and Trades .q., production and skilled manual work)

1 3% _ Fleld Work (e.g., work outdoors, on site or in varying locations)

13% _ Education (e.g., teaching, oradministrative rolesin educational settings)

11% _ Healthcare .q., providing medical orhealth-related services)
3% N Prefer not to say

Allpercentages are rounded to the nearest whole percentage number.
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A nascent conversation

The accelerated awarenessand use of mainstream Al
applications has been sorecent that consensus has yet
to form around Gen Z's attitudes toward its use. At
the same time, the emergence of Al has been so
rapid that by the time a study has been completed
and published, some of its assumptionsabout Al may
already be out of date.

And then given the nascent nature of the
subject, the studies we currently have
often ask quite rudimentary questions. We
therefore considered everything we already
‘knew' about Gen Z and Al with caution.

Just as discussions of the Internet's risks and
opportunities have grown more specific and
nuanced over time, so should the discussion about
Gen Z and Al. Our report seeks to move

the discussion in this more nuanced direction.
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It's like we're at the
dawn of the Internet
when people [were]
saying, “Is the Internet
good or bad?” Now,

we would think that’s

a ridiculous question
because we understand
all the varied uses and the
nuances around Internet
use. The same thing’s
happening here with Al

Pat Yongpradit

Chief Academic Officer,
Code.org & Lead, TeachAl



Super users, varied
users and stragglers

This survey asked Gen Z how often they use Al in each

of eight different personal and professional activities,
asshown in Figure 1. The findings show that Gen Z can

be divided into three groups of users: super users, varied users,
and stragglers.

15%

61%

24%

Figure 1

Super users

A minority (15% of respondents) are " super users”
who use Al acrossall the eightactivitiesofferedin
their personal and professional liveseither daily,
weekly or monthly.

Varied users

A majority (61% of respondents) are “varied
users’ who use Al across some of the eight
activities in their personaland professional lives
with a frequency depending on chosen activity.

Stragglers

A minority (24% of respondents) are “stragglers”
who use Al acrossall eightactivitieseither less than
once per month, once or twice, or never.

This group could include those who have just
started using Al, have notutilized Al in the eight
common ways listed, orhave neverused Al at all.

13

The barforbeing a super userin the survey was
quite high, butif young people are confident
users of digital technology, this category may
be smaller than imagined.

This could indicate that afacility with one type
of digital technology does not necessarily
translate to others, orthat Al is toonew to have
garnered truly widespread adoption and use.
But nevertheless, with the significant majority
being varied users,

most of Gen Z is already experimenting and
practicing with Al, whether in structured formal
or unstructured ways.

Figure 1 chartsthe eight different activities
spanning both professional and personal
domains. Roughly half of Gen Z use GenAl
to learn about new topics, with 54% doing
soat least monthly in their professional lives
and 49% in their personal lives. This suggests
areadinessamong Gen Z in educational and
work contexts to both learn about Aland to
apply Al in their day-to-day activities.

Gen Z uses Al in different ways across both their personal and professional lives
[Select one] [N =5218]

Professional

life

Personal
life

Creating or editing content(e.qg.
reports, e-mails, etc.)

Generatingnew ideas.

Helping me learn a new skill for
work / educational purposes.

Helping me learn about atopic for
work / educational purposes.

Exploring what generative Al
can dowithout a goal in mind.

Seeking toimprove or help me
in my personal life.

Creating or editing content.

Helping me learn about a topic
or skill for personal interest.

W Never M Once or twice

M | ess than once per month

18%

19% 10%

19% 11%

18% 12%

22% 14%

15%

7%

16%

10%

17% 11%

13% 17% 20% 12%

B At |east once per month W At least once per week W Daily



In their own words:
Gen Z and Al use

66

For studies, it’s really useful
or to find new recipes.

66

I use it to generate stories for
my personal enjoyment.

66

I use it to analyze market trends
and data for better decision-making.

It doesn’t surprise me that our students are
curious and looking for tools to help them
solve big problems. That means building a
basic understanding of AI and helping them
understand how Al systems work so that
they can really take advantage of them.

Laylah Bulman

Senior Business Program
Manager - Executive Producer,
Minecraft Education

Some Altools are finding adoption and usage faster than
others. ChatGPT is the preferred choice among Gen Z
respondents.

Previous surveysshow 46% of Gen Z had an
awareness of ChatGPT but only 16% had used it
(Touchstone 202 3) and another where around half
of the respondents had heard of it butonly 1-7%—
depending on country—used it frequently (Reuters
2024).

14

(44

I use Al to clarify doubts about
certain subjects and topics.

(44

Help make my words neater.
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Educational and work use
are perceived differently

One key finding is about the importance of context. Survey participants distinguished
between educational and workplace contexts with an assumption that Al use will be
looked upon more favorably at work (Figure 2).

Figure 2 45% 42%
. 40% 38% 36%
Gen Z believes Al use would ,
be looked upon less favorably 35%
in an educational than work 30%
setting. 25% .
25% 23%
20% 15%
0
How do you think your 15% 11%
° 10%
educator / employer would 10%
react if they learned you ,
were using generative Al to %
complete certain tasks? 0%
[Select one] They d encourage They would They'd d|spourage | don'tknow
me to do so not care from doing so

B Employers [N=3007] W Teachers [N=2643]

(44

That perception is coming from conflicting
messages from educational institutions
around Generative Al as a tool to “cheaton
assignments” versus Gen Al as a tool to use
in their education but notrely on ... How do
educators help prepare students for the kind
of critical pivoting that Gen Al tools of the
future are going to ask of them? I think this
is an incredibly powerful way to prepare the

workforce of the future. And this survey
shows that’s not happening. Yet.

Gina Neff

Executive Director, Minderoo Centre for
Technology & Democracy at the University of
Cambridge and Professor of Responsible Al,
Queen Mary University London

Allpercentages are rounded to the nearest whole percentage number.




The biggest concern anytime I talk

to anyone who’s at a university is
cheating, that the kids are going to use
this to write out their essays. When I
talk to students, their biggest concern
is they want to use Al in productive
ways as an assistant, but they are
totally unclear on what’s acceptable
and what’s not. They’re looking for
guidance to figure out how to use these
tools. On the other hand, the shift in
the workplace is “we do want you to
use this as an assistant. We want you
to use this to be get more done faster.”
That’s a shift and the problem is that
some workplaces have made it, but the
university system has not.

Kristen Eignor DiCerbo

\ ChiefLearning Officer,
Khan Academy

Allpercentages are rounded to the nearest whole percentage number.
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Thishas several implications. From a values
perspective, it suggests Gen Z senses a disconnect
between what educators and businesses consider to
be important. This is problematic because it implies
that Gen Z is being taught one thing within
educational institutions and expected to do another
in the workplace (or at least Gen Z perceivesthisto
be the case).

It would benefit all stakeholders to develop

a more shared set of expectations toward Al across
contexts: whether that involves some balance
between education and business approaches, or
one moving toward the other.

Gen Z women assume a more negative response

to Al use than men, with 8% of women compared

to 6% men in the context of work and a notable 23%
to 19% in the context of education.

This finding may mirror the trend that girls and
women are often in greater alignment with teacher
expectationsand thus do better in formal education
systems (Carroll 2023).
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The resources outlined below—and others—were distilled
to inform the survey design.

The Alan Turing Institute,
which focuses on data
science and Al (The Alan
Turing Institute 2024b).

and Al leaders.

to their engagement with Al.

= Offersfour personas: Al citizens, Al workers, Al professionals,

= Eachpersona is assigned specific competenciesata levelrelevant

TeachAl, which helps * Involvesthe knowledge, skills, and attitudes needed to understand how

policymakers and educators
act on the implications of Al
to improve education systems

(TeachAl 2023). psychology.

Al works, including itssocietal and ethicalimpacts, and how to use Al
effectively and responsibly across various contexts and disciplines. It draws
from diverse subjectsincluding computer science, mathematics, ethics, and

Digital Promise, which = Proposesthree strands of its framework: understand (computer science and

focuses on equitable
educational outcomes
(Digital Promise 2024).

At a glance

The survey canvassed not just self-reported Al literacy but embarked upon a
more rigorous process of testing and measuring it. Assuch,

the survey contained scored questionsacross three categories:
understanding how Al works, using Al effectively and responsibly, and
evaluating Al toolsand their outputs. In each question, respondents were
given a set of choiceswith at least one “good” or “best” answer and at least
one “incorrect” or"poor” answer. Based on their answers, respondents
would gain, maintain or lose points. In summary, Gen Z:

Scored the best on questions about understanding Al such as
selecting what tasks and products commonly use Al.

Were less confident about questionsinvolving use of Al, which
specifically covered writing the best prompts for Al to give the best
answers.

Scored poorly on evaluating and identifying critical shortfalls with Al
technology, such as whether Al systems can make up facts.

computational thinking); use (interacting, creating, applying); evaluate
(transparency, safety, ethics, impact).

show that there isa
level across the three

of Al literacy, which h
significant ramifications.

For example, a Gen Z studentor
worker may be quite fluent in the day
to-day use of a specific GenAl tooland
therefore, assume their level of
literacy to be relatively high;
however, that does not necessarily
mean their ability to evaluate that tool
is sufficient. For educators, this
suggests greater emphasis on critical
thinking is required. For businesses,
thissuggeststhe potential to
misinterpret practical proficiency as
overall Al literacy, which if wrong may
have significant impacts on the
business.




Understanding how Al works

Gen Z scoreswell on theirunderstanding of Al. Respondents were presented with a range of
possible applications, four of which were judged by a panel of experts to benefit from Al. As
seenin Figure 3, Gen Z responses are largely in alignment with the expert opinion.

Most respondents could also correctly identify which services and products use various forms
of Al, such as chatbots that answer customer questions, smart home devicesand

recommended posts on social media feeds.

Figure 3

Gen Z understands which products and tasks benefit from Al

For each task, please indicate to what extent Al tools are useful today.

Translating languagesin realtime. 2% 3

Identifying pattemsin large 5%
amounts of data.

Editing photos to have 4%
acertainstyle.

Summarizing the work of

. . N 5%
a particular thinker or organization.

Writing an original novel of
high quality.

Negotiating complex
business deals.

Providing legal advice.

M| don't know

4%

10%

%

19

24%

31%

38%

39%

B Not useful

1%

60%

49%

49%

B Somewhat useful

These results suggest that both educators and business are doing a reasonable job of
communicating to studentsand consumers where Al is being used and what some of
the more common applicationsof Al mightbe. However, all stakeholders with an
interest in Al may need to continually revisit these assumptions depending on

advancements in technology: for example, while Al may not be great at

writing high-quality novels today, it may

have made significant advancements by next year.

These four
were identified
as tasks where
Al could be
“Very Useful”
by Al experts

W Very useful
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Using Al effectively and responsibly

Scoring around Gen Z's use of Al was based
largely on questionsaround prompting for
both text- and image-based GenAl tools. The
best prompts were based on guidance offered
within GenAl literature. In the text-based
guestion the answerswere evenly split across
the three possible prompts, suggesting a
common uncertainty about the value of using
personas to shape output and the use of triple
guotesto distinguish between instruction and
context. In the image-based question, there
was a clear biastoward the best prompt
which contained more detailed instruction.

The multiple-choice nature of this question
may have enabled respondentsto lean into
common sense; assuch, we might have
expected the results to have been even
better. The ability to craft good promptsand
meaningful questions is crucial to successful
use of GenAl. Butany challenges Gen Z has
may not be specific to prompt-engineering: it
may also be about a more general inability to
pose better questions.

Students aren’t that great in terms

of knowing how to ask questions of the
Al to get meaningful responses. We see

a lot of that when we look at the chat
transcripts of not even, “I don’t know”,
just “IDK, IDK.” If they gave a little
more, the Generative AI would be able

to help a lot more. Now the interesting
thing is when we talk to teachers they
say, “we’re not surprised.” So, it's not just
how they interact with the Al, it's their
metacognitive skills about understanding
how to ask good questions and what they
know, but it turns out that’s a really
important skill in interacting with the AL

ChiefLearning Officer,

( Kristen Eignor DiCerbo
Khan Academy

Educators — and the policymakers and NGOs that support them —
therefore may need to consider doubling theireffortsto develop these
metacognitive skills, reiterating why they are important by connecting
them to real-world applications such asGenAl. Business, whichis
sometimes overly focused on the use of a specific tool for a specific
task, will need to think about broadening itstraining offeringsto
bolster such transversal skills.

Figure 4

Gen Z is uncertain of some prompt engineering best practice

Ask a generative Al tool to summarise a text that
can be read in a classroom.

0% 10%  20%  30%  40% 50%
Summarize the textbelow in the
style of a classroom teacher. Text: 32%
""" (then pasting the text) "
Summarize the textbelow in the
style of a classroom teacher (then _ 32%
pasting the text)
Please will you create me a
summary of the text thatisbelow _ 29%
(then pasting the text)
| don'tknow %
Ask a generative Al tool to create a realistic picture
of someone sitting happily in a garden
0% 20% 40% 60%
Create arealisticimage of
a person sitting happily in a garden 44Y%
asif taken by a DSLR Camera witha
250mmlens.

Create me a realistic looking person - 31%
sitting happily in a garden.

| don'tknow 6%

Create me a picture of a person
sitting happily ina garden.




Evaluating Al tools and their outputs

Gen Z doeslesswellin evaluating Al, whichis bothcrucial incorrect answers; and the need for permission for data use in

to and sometimes hard to separate from effective use and GenAl training (Figure 5).

understanding. Respondents were offered several "“true or

false” questionsthat gauged their ability tocritique Al, This may suggest a general lack of knowledge around Al,

particularly in understanding key limitations of Al tools, how which itself pointsto an overlap between understanding and

they are built, and rules around the data they can use. evaluating Al within existing conceptions of Al literacy. Gen Z's
general optimism toward Al may also be hindering critical

Only a third to a half of respondents chose the correct engagement.

answer to questions about: being able to bypassrules

programmed into GenAl; whether GenAl can provide

Figure 5

Gen Z performs less well in identifying limitations
and risks associated with Al than many might expect

Percentage of respondents who selected
the correct answer in a True/False scenario.

True

2 90/ It's possible to bypassrules
0 programmed into generative Al
that restrict the contentit can

create.

True

36% Generative Al systems that There’s a huge gap between
are trained on real data developers and the people on the
sometimes make up facts: ground of all ages. Sometimes the
experts forget the degree to which
they’re actually experts and how
much more they know than the

False general population.
30/ Al developers must have ) .
5 0 explicit permission to use Marcie Merriman

EY Global Cultural Insights and

- {
d el Orgamsatlons Customer Strategy Leader

data to train an Al system.

Allpercentages are rounded to the nearest whole percentage number:



Trust was also explored asanother
aspect of evaluating the use of Al.
Respondents were presented with

a range of scenarios, some of which —
such as using a chatbot or evaluating
environmental impact—are considered
more trustworthy by our panel of
experts. In general, trust was not
particularly forthcoming, withall
options trusted by less than half of
respondents (Figure 6).

However, some choices—such as finding
a specific quote by apolitical leader -
were viewed more favorably by Gen Z
than the experts. Gen Z also appears
less worried about the ethics of video
monitoring than might be imagined-
whichis perhaps to be expected of
“social media natives.”

Figure 6
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Gen Z’s familiarity with Al particularly in areas like video monitoring and information
retrieval, can sometimes lead to overlooking potential ethical concerns. As 'social
media natives,' they may underestimate the risks and are usually quick to adopt new
tools, which is why it's crucial to teach them not only how to use AT, but to critically
evaluate its ethical implications and limitations.

Narmeen Makhani

Associate Vice President,
ProductEngg. & AILETS

What I think is interesting about Gen Z’s struggles to evaluate GenAI and
understand critical shortfalls is that many of the warning signals that the
research community have suggested are not getting through to the general
population about how tools are used.

Gina Neff

Executive Director, Minderoo Centre for Technology &
Democracy atthe University of Cambridge and Profe ssor
of Responsible Al, Queen Mary University London

Gen Z's trust of Alin different applications doesn’t always line up with what experts say it is good at today

[Select one option for each row] [N =5218]

Using chatbotsto handle customer
service inquiriesand support.

Finding a specific quote given
by a political leaderin a speech.

Using video monitoring to identify criminal
behaviorin public spaces.

Grading student essays and
assignments.

Evaluating the environmental impact ofa company's
activities and recommending actionsto address it.

Screening CVsand shortlisting
candidatesfor a job position.

Managing the distribution of energy across
a public electricity network.

Providing personal financial advice
and investment recommendations.

Using autonomous vehicles to transport passengers

safely in cities.

Diagnosing medical conditions based
on patient systems and test results.

= 11% 37% 47%
7% I 37% 40%
Wi 16% 43% 34%
9% 14% 45% 32%
7% 21% 43% 28%
10% 18% 44% 28%
7% 24% 46% 22%
7% 25% 46% 22%
6% 30% 43% 21%

| don't know . Don't trust Al . Proceed with caution Trust Al



Difference between actual
and self-reported knowledge

So far, thisreport has unpacked Gen Z's ability to
understand how Al works, use Al effectively and
responsibly, and evaluate Al tools and outputs.

But there is a further distinction to be made: the

gap between Gen Z'sactual overall knowledge of Al

and their self-reported knowledge. In short, scored
knowledge isrelatively consistent, regardless of self-
reported knowledge. As seen in Figure 7, those who self-
reported being “very knowledgeable" scored marginally
lower than those who self-reportasbeing “fairly
knowledgeable"” and only marginally higher

than those who self-reported “not very knowledgeable.”
Even the small group who self-reported asbeing “not
knowledgeable at all"” scored reasonably.

Figure 7

The implications of thisare uncertain, but may point to
the fact that the conversation around Al is still so nascent
and moving so fast, thatitisdifficult for Gen Z to have an
informed opinion about theirabilities;

it would be prudent for educators and businesses

to keep this in mind asthey respond to the needs of Gen
Z (and alsoin assessing their own actual verses self-
reported knowledge). Given the dual challenge of a
contestable assumption of Gen Z being “digital natives”
in combination with overly confident self-reported
knowledge, businesses should be cautious about how
they assess Al literacy within the workplace.

Gen Z's scored Al literacy is similar regardless of self-reported literacy

Self-reported knowledge on Al by Actual literacy score on Al

70% Score
0,

0% 55%
40% 52% 51%
30%
20% 27%

0%

Very Fairly Not very Not at all No opinion

knowledgeable knowledgeable knowledgeable knowledgeable

Perhaps surprisingly given that Gen Z scores better on use and understanding than evaluation, thereis little difference betw een
self-reported and actual knowledge when these three domains are unpacked.

7/

Allpercentages are rounded to the nearest whole percentage number.
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Perceived skills

The Al in Education report from Microsoft outlinesthe non-technical

skillsthat employers believe will be required to effectively use Al in the
workplace. In descending order of importance to employers, they are:
analyticaljudgement, flexibility, emotionalintelligence, creative evaluation,
intellectual curiosity, bias detection and handling, and Al delegation (Microsoft
2023).

What skillsdoes Gen Z believe are needed for competent use of Al? Four
separate choicestied for first place from our survey: creativity and curiosity;
critical thinking; coding/computer programming; and writing. When second
and third most important choicesare accounted for, creativity and curiosity
come out on top (Figure 8). It is noteworthy that ethics—a significant concern
for those promoting Al literacy—is quite low down the list, suggesting the need
for special attention by educators.

There are some minorregional variations here. For example, Asia-Pacific, Latin
America and MEAI all had creativity and curiosity astheir highest-ranked skill
set, whereas North America and Europe had critical thinking

astheirs. While writing was pushed into fourth place overall, MEAI, North
America and Europe all had it within their top three.

The skills necessary for Al can be divided into two equally
important categories that inform one another. The first
category comprises Al-specific skills such as prompting or
more technical computer science skills for developing Al.

The second category includestransversal skills such as
critical thinking and curiosity. Gen Z survey respondents
understand they need both; in a world where "“solutions” to
problems can be readily provided by Al tools,

it becomes more important than ever to pivot from problem-

solving to problem-formulation, and this is not an Al-specific skill
(World Economic Forum 2024).

ole percentage number.

Analytical judgement

Flexibility

Emotional intelligence

Creative evaluation

Intellectual curiosity

Bias detection and handling

Al delegation

(44

I would argue that you can’t
separate those two things,
and that you need to have
some domain knowledge of
how AI works in order to be
able to critically think about
it and use it in creative ways.
Those two are somewhat tied
together and we shouldn’t try

to pull them apart.

Kristen Eignor DiCerbo

ChiefLearning Officer,
Khan Academy




Figure 8
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Gen Z values creativity, curiosity, creative thinking and coding as Al skills

[Rank order three options] [N = 5218]

Other
(Please specify)

Leadership

Collaboration
and people skills

Ethics

Mathematics/
statistics

Writing

Coding/computer
programming

Critical thinking

Creativity
and curiosity

0%

1st Most important

0%

4% IV

5%

8%

11%

10%

16%

16%

16%

16%

10%

m 2nd Most important

11%
8% 8%
13%
12%
15%
17%
19%
20%

12%

30%

13%

15%

14%

40%

B 3rd Most important

17%

50%

60%



21

Sources of Al
information and learning

If Gen Z has correctly identified the Figure 9
transversal and technical skillsit needs
to coexist and thrive with Al, where
should they acquire the knowledge to
develop those skills? [Select all that apply] [N = 4580]

Gen Z mostly finds information about Al from social media, news
articles and Al tools

Only 14% of Gen Z identifies
educators as a source of Al Other (Please specify)
information, which is similar to

more official sourcessuch as . )
I don't spend any time

formalized training programs (14%) and learning about Al
employers (12%) (Figure 11). This

contrasts with 55% of Gen Z who turn Colleagues/
to social media for information and my employer
35% to news articles, which reiterates

much of what we already know about Educators
Gen Z's preferred sources of

information.

Formal training programs
specifically on Al

Dedicated sourcesrelated to Al
(e.g. GitHub, dedicated
“ channels/blogs)

X . Family and friend
Gen Z loves social media and amily and friends

newsfeeds and if I want to reach

a much broader audience and not Altools
just bake Al literacy into formal
education systems, that’s News articles and media
something I have to remember ...
The takeaway here is that we Social media 55%
have to think about the formats
0% 20% 40% 60%

we use to communicate Al
literacy.

The preference for less-official sourcesof information is clear, butitisworth

keeping in mind that social media can include high-quality videos that are

fundamentally educational in nature. Nevertheless, these findings pointto a
Pat Yongpradit degree of initiative among Gen Z to empower themselves with information

Chief Academic Officer, about how to use Al.
Code.org & Lead, TeachAl

Even without significant educational guidance, 52% of Gen Z
either sometimes or often spend time reading, watching or
listening to content about Al, with the remaining 47% either
rarely or never.

680/ Ofthe Al resources Gen Z findsfor themselves, 68% are
0 either satisfied or very satisfied with them.

Allpercentagesare rounded to the nearest whole percentage number.



(44

One of the interesting things
that you've uncovered here is
the kind of experimentation
and play that is happening,
with or without a supervisor
or a teacher’s approval. So,
you've got people who are
trying to figure out these tools
for themselves and they’re not
waiting for their employer to
either expressly direct them to
do it or they're not waiting for
permission from their teacher
to doit. That does call for a set
of skills for understanding

the power and the limitations
of what particular models and
tools can do for them, but also
understanding the risks within
particular contexts.

Gina Neff

Executive Director, Minderoo Centre for
Technology & Democracy at the
University of Cambridge and Professor
of Responsible Al, Queen Mary
University London
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The tendency toward self-directed learning reflectslukewarm
perceptionsof the Al learning support currently offered by educatorsand
employers. Asshownin Figure 10, the largest group of Gen Z are

only somewhat satisfied with both the Al guidance they receive fromtheir
educationalinstitution or employer and how those organizationsare
preparing for Al. There isvery little variation between educational
institution oremployer in this instance, in contrast to the previous
difference in perceptions about how Al use would be perceived within
those organizations.

Figure 10

Gen Z is mostly somewhat satisfied with the guidance and
preparation for Al from their employer or educational institution

[Select all that apply] [Employer N = 3007, Education N = 264 3]

My [employer/educator]'s guidance about Al and how to use it

0,
50% 44%43%
40%
30%
19% 19%
20% ’ 15% 15%16%
11% 10%
N . I I I
0% .
Not applicable Not at all Not satisfied Somewhat Completely
satisfied satisfied satisfied
How my [employer/educator]'s is preparing
for the ways Al will affect the organization
50%

40%40%

40%
30%
23%
20% 17% 17% 16% 150,
12%
10% 0
- : I I
00/0 l

Not applicable Not at all Not satisfied Somewhat Completely
satisfied satisfied satisfied

B Employer B Educational Institution
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Similarly, despite there being overall satisfaction with the Al resources they currently have, a
significant minority of Gen Z signals a wish for more formalized types of Al support, as shownin

Figure 11.

Figure 11

Gen Z mostly wants Al support in the form of
courses from Al providers and resources for

self-guided learning
[Select uptothree] [N =5218]

37%

35%

34%

2%

2%

28%

21%

Courses/training on how
to use Al from Al providers.

Resources that support self-

guided learning about what Al

isand how it works.

Resources that support self-
guided learning on how to
use Al.

Coaching/advice
on how Al islikely
to affect my career.

Direct support/training
on how to use Al from
my employer/educator.

Interactive learning about
Al with other people.

Support from governments
to learn more about Al.

Clearly, Gen Z is not holding out for intervention from
educatorsand employers. Rather, their initiative-taking
could be harnessed by schools and workplaces, which should
provide additional support to help Gen Z use and critique Al
more effectively.

It isalso worth considering a diversity of methodsas

we approach the resourcing of Al literacy that do not fall
into the trap of over-relying on technological and “novel”
solutions. There may be some lessons to be learned here
from previous experiences with Massive Open Online
Courses(MOOCs): these were expected to revolutionize
education, but ultimately have been found to suffer from
very poor engagementand completion rates(Huang et
al2023). Thissuggests we should not rely solely on
technological teaching solutions but utilize themin
combination with best practicesgleaned from many years of
experience.

There are rules of learning and things that
we know about how people learn that have
held true across decades and decades of
research. Things like you need practice of
new skills with immediate feedback. You
need to be able to be actively engaged in that
new material and talking to others about it
to be able to connect it to things you already
know. You need spaced repetition.

I get everyone wants to watch a two-minute
video and then they’re good, but that’s not
actually going to help you learn. The biggest
thing is practice. The biggest thing is
applying it and getting immediate feedback
and that can be done in lots of really fun and
engaging ways.

Kristen Eignor DiCerbo

Chief Learning Officer,
Khan Academy



Al skills in education
and work

Another dimension of the conversation around Al skills is
not just teaching studentsto use Al butalso using Al to
teach. Al may offer an opportunity todeliver the kind of
personalized learning support that educators have sought
for years. There is already evidence of Al usage in
educational settings providing graphical visualization
tools, enhancing grammar,

and improving language acquisition. Students also
envisage more advanced usage such as assistance with
literature research, summarizing, staying up to date with
research and even hypothesisdesign (Chan and Hu
2023).

While this discussion is ostensibly about Al skills for
Gen Z and the assumption that they will be taught and
mobilized in an educational context, it should be noted
that thiscould justas easily be seen asa business
imperative. The largest obstacle businesses faces
regarding Al adoptionis a shortage of talent, with
45% noting that a lack of skilled employees isthe
biggest obstacle to their implementation of Al (IDC
2024). Typically, this obstacle would have business
turning to educational institutions and expecting
them to fill thistraining gap, but those institutions

are themselves struggling to respond to Al issues at

a pace that meets the needs of business, which pointsto a
need for greater collaborations across all stakeholder
groups.

Allpercentages are rounded to the nearest whole percentage number.
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Ifindividual businesses fail to play their partin
upskilling, they run the risk of a spiral where they

both become uncompetitive in their operations and fail to
attract or retain Gen Z talent that assumes Al to be a
core partof business: such a risk could rapidly become
existential.

The business case for training workersin Al skills ssems
quite clear. Today, business is already reaping an
average $3.7 return for every $1 invested into Al, with
top leadersrealizing an ROl of $10.3 (IDC 2024).

With top leaders
realizing an ROl of

$10.3

(IDC 2024).

average reaping

$3.7

return for every
$1linvested into Al

Businesses must ensure workershave the skillsto
continue delivering returns, and these skills often focus on
the day-to-day use of Altools and applications. At

the same time, businesses must also ensure workers

are sufficiently aware of the potential risksand negative
impactsof Al - an exercise whose returns are less clearly
guantified. Evaluating Al, while just as essential to
business, is harder to measure than its day-to-day use.
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In general, Gen Z is upbeat about Al and feelsit helps
improve performance on daily tasks at school and at work.
This tendency isnot necessarily unique to Gen Z: 63% of
business leaders feel optimistic about Gen Al (INSEAD
2024).

Gen Z's levels of optimism, trust, and other feelings about
Al are colored by culture and context as well as skill at
evaluating it. Respondentsin the Middle East, Africa and
India have a higher trust in Al, whereas those in North
America have the least. Likewise, feelingsabout Al may
shift with what exactly isasked: in otherstudies, general
public views on Al shift based on the application -- for
instance, 88% of people think Al would be beneficial in
assessing cancerrisks, whereasonly 37% of people feel it
would be beneficial for assessing job eligibility (The Alan
Turing Institute 2024a).

General optimism

63%

Assuming a
positive impact

The survey validates conventional wisdom about Gen Z's optimism toward Al and adds new dimensions. Notably,
self-reported knowledge about Al iscorrelated with optimism about it(Figure 12).

Figure 12

Gen Z leans toward an optimistic view of Al and the higher the level of self-reported literacy, the

more positively they view Al

Alis predominantly a threat to humanity.
30%

25%

20% 18%

15%
15%
129

10%
10%

%
e 7%
5% I
0% -
1

2% 5%

)
8%
5%
I 5% i I4%
3 4

%
2% 3%I %

2

13%

5

Alis predominantly an advantage for humanity.

25% 25%

20%
19%)

6

16%
15%

14%

3% 13% 12%
I I 1%
7

12%
9 o
11% 10%

=4 H
8%
6%
%
1%
U L DL
8 9 10

Self-reported knowledge of Al

m Very knowledgeable Fairly knowledgeable

m Not very knowledgeable

® Not at all knowledgeable

This should be considered in light of the previously discussed point that high self-reported knowledge does not necessarily
translate into high actual knowledge—which suggests a sunny outlook may be based, atleast in part,

on unreliable knowledge. Educatorsand businesses must therefore strike a balancing act. They will need to ensure

that Al optimists are encouraged and empowered, but with a healthy measure of critical engagement. On the other hand, a
different approach may be needed to encourage and empower Al pessimists.
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Specific contexts

When differences for self-reported knowledge are accounted for, levelsof trust cluster around the midpoint (cautious)
and at the extreme positive (boosters) (Figure 13). This pattern isgenerally observable across several trust-based
guestions such as:

Can Al Should Al Should Al be
developers be developers be excluded from
trusted to do more heavily the school
the right thing? requlated? curriculum?

Again, a balance should be sought that capitalizes upon this general optimism, butin a way that incorporates
appropriate critical approachesthat mitigate misuse.

Figure 13

Gen Z leans toward a favorable view of the use and development of Al

[N=5218]
Alispredominantly a threat to humanity. Alispredominantly an advantage for humanity.
19%
13% 14% 14%
o . 11%
0

1 2 3 4 5 6 7 8 9 10
I do not trust the individuals and companies thatare I trust the individualsand companiesthat are
developing Als to do the right thing. 18% developing Als to do the right thing.

14% 13% 13%

11%

8% 9%

6%

4%

1 2 3 4 5 6 7 8 9 10
Al development should be heavily regulated Al should be developed with minimal oversight
and controlled by govemments. or regulation from governments.
0,
17% o 20%
12% 14% 12%
2 7% 8%
1 2 3 4 5 6 7 8 9 10
Al should be excluded from teaching and schools so that Al should be integrated into teaching cumiculums so
studentsleam independently before engaging with Al. that studentsknow how to work with it.
14% 14%
12%
10% 10% ’ 11%

8% 9%

6%

10 9 8 7 6 5 4 3 2 1
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However, these levels of trust should not be extrapolated acrossall Gen Z; there are significant regional differences.
Respondents from the MEA| region trust Al more than their peers around the world (Figure 14), but their trust may
be predicated on a different facility with evaluating it—this region scores well on understanding Al but does not
perform aswell on recognizing Al shortfalls.

Figure 14

Gen Z in the Middle East, Africa and India have the highest level of trust in Al use than those in North America and
Europe have the lowest

Average trust acrossall applicationsof Al in the question ‘To whatextent do you trust Al in each of these scenarios? by
region

MEAI 7% 15%

Latin America % 17%

Asia Pacific % 18%

Europe 7% 22%

North America 8%

m | don't know W Don'ttrust m Proceed with caution W Trust Al

Clearly, Gen Z viewsare not a global monolith. Their attitudesand valuesaround Al are colored by culture and
context. Minor variationsalso exist by gender. For example, with the question regarding trusting the individualsand
companiesthat are developing Al to do the right thing, both men and women lean towards trusting them, but men slightly
more so with 63% compared to 58%.



Specific impacts

Wealso see a tendency in the survey toward positive
feelingsin terms of specific impacts. Asseenin Figure
15, a modest majority of Gen Z is confident that Altools
help them learn faster and improve their performance at
work and in education. Neutral feelings are also
significant, but negative feelings arerelatively rare.

Again, these global averages camouflage some regional
variations. For example, the most-favorably perceived
statementabout Al helping fasterlearning has a global
average of 56%; however, that figure ishigher at 74% in
MEAI and lower at 47% in Europe and 42% in North
America. Similarly, in the context of Al's impact on
careers, the most common answerin Asia-Pacific,
Europe and North America was “neutral” but in MEAI
and Latin America itwas “agree” (but only marginally).
There islittle variation by age across the six statements.

."‘. ~ LR ‘ ta

35

Figure 15

Gen Z agree most with the statement that Al
tools have helped them learn faster and improved
their performance at work

[Select onein eachrow.Ona scaleof 1to 5, where 1
= Strongly disagree, and 5 = Strongly agree, or
select No opinion] [N=5218]1*

People who are better at using Altools are likely
to be more successful than others.

6% 8% 13% 29% 30%

| would prefer to work for an organization that encourages people
to use toolslike generative Al than one that doesn't.

% 7% 11% 33% 29% 14%

I'm optimistic about the impact that Al will have on my career.

% 7% 11% 32% 13%

Al toolshave improved my performance in education.

4%6% 10% 25%

Al toolshave improved my performance in work.

6% 6% 9% 25%

Al toolshave helped me to learn faster.

6% 6% 8% 23%

= No opinion

| 1. Strongly disagree
B 2. Disagree

| 3. Neutral

B 4. Agree

m 5, Strongly agree
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Expectations rloure 16

Gen Z expect Al usage to increase in their

a rO u n d u S e personal and professional lives

Previous studies show that Gen Z believes Al 20% Personallife ¥ Professional tfe
is going to be significant in their future lives, 36%
with 77% believing GenAl will “have a big 0 0
impact on their life” and 86% agreeing itis 35% 30% 33%32y
going to be “a big deal” (Touchstone 2023). 30%
26%
As expected, the majority of Gen Z survey 250,
participants expect their Al use torise in the near
future, especially in work contexts, where fully a 20%
fifth of respondents anticipate it will “increase a
lot" (Figure 16). All stakeholder groups will need 15%
to consider how to best meet this expectation of
increased demand for Al use, whethereducators 10% 8% 8%
integrating Al more deeply into curricula, 5% 4y
employers providing more on-the-job training 5%
and practice, orNGOs and policymakers -
offering more systematic guidance and support. 0% T TR
1. 2. 3. 4. 5.
Decrease  Decrease Stayabout Increase Increase
a lot alittle the same a little a lot

Perceived benefits and risks

The term “use” can be both Figure 17
positive and negative. As
previously discussed, Gen Z is
mostly optimistic about Al and
this is reflected in assumptions [Select up to three] [N =5218]
about its expected future
benefits, such assaving time on
repetitive tasks (58%) and
analyzing large amounts of data
effectively (53%)
(Figure 17). 5 8(y 5 3%

0 :

Analyzing large

Saving time on amounts of data
repetitive tasks effectively

Gen Z believes that the three greatest benefits of Al are saving time on
repetitive tasks, analyzing large amounts of data, and reducing human error

41%

Reducing human
error in Important
processes

33% 29% 26%

Increasing Supporting Making people and
Innovation and independent economies more productive
creativity learning

o
19% 2%
Improving access None of the above

to public goods
and services




These are broadly in line with
previous findings from wider age
groups(The Alan Turing
Institute 2024a). But Gen Z
isalso mindful of the negative
impacts, top-most of which were
increasing unemployment (43%)
and reducing human learning
and creativity (43%) (Figure
18).
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Figure 18

While Gen Z is largely positive about Al's future impact, concerns remain.
When asked about Al risk, Gen Z believes that the three greatest risks of Al
are increasing unemployment by replacing jobs, reducing human learning and
creativity, and generating false information.

17%
Manipulating 0 0
palitical processes 2 6 % 1 ,3/0 . .
or elections Reducing Reinforcing biasand
privacy. unfair outcomes.

43% 34%

Increasing Plagiarismin 1 5%
unem ployme.nt by education and Endangering
replacing jobs research. human freedom

Re(:jlu?r:{; 39% 43%

trust in generati_nq false
society information and

Reducing human

content that is learning and
taken seriously creativity

0
oot 3%
Contributing to climate
change via energy use. None of
the above.

Similarly, there is no significant variation regarding risk
perception by region.

The MEAI region hasthe largest fluctuations from
the' mean with just over half (52%) concerned about
Al replacing jobs, compared to

43y

on average.

Meanwhile, respondents in Europe were
slightly more concerned than average about
manipulating political processes or elections

24% to 1 7%

on average.

Allpercentages are rounded to the nearestwhole percentage number.







Implications for business

Business isadopting Al tools at a greater pace than most
other sectors, whichisa double-edged sword.
On one hand business is embracing the many

opportunities that Al offers, but on the other the adoption is

not alwaysasinformed asit could be by

a holistic understanding of Al literacy. In the survey, Gen Z

is certainly primed to engage more with Al in
the workplace, with

580/ expecting to use it more in their work lives
0 over the coming year.

In the firstinstance, businesses must build some
consensus around the appropriate use of Al. In some
ways, the horse isout of the barn: today, generative Al
usage jumped from 55% in 2023 to 75% in 2024.
Implementation is fast, and within 24 months, most
organizations plan to expand beyond pre-built Al
solutions to custom-built (IDC 2024). While these
businesses typically employ some form of policy around
Al use there is not necessarily a shared understanding
between those policies.

The time of questioning whether Al
brings value has gone away.
Regardless of size, every enterprise
is thinking about their AI adoption ...
with that more and more enterprises
are recognizing it’s important to

train their employees in how to use
these tools and provide good use cases.

Dr. Sooyeon Kim
Al Leader, EY South Korea

If finding skilled Al workers is a challenge, business
might take the lead on upskilling Gen Z with Al skills to
develop an Al-ready workforce. But the challenge for
businessisnot just training Gen Z and other workers to
use Al effectively and productively, but to adjust
career pathways around the impact of Al.

Entry-level jobs are expected to be the most exposed to
the effectsof GenAl (IPPR 2024) which meansthat
Gen Z will be given even greater responsibilitiesasthey
enter the workforce and will need to learn new skills to
adapt. Businesstherefore needs to not only adjust for
the day-to-day use of Al but also the career-trajectory
implications, which can be seen as part of the Al just
transition agenda.

The survey finding that Gen Z perceives Al use
differently in work and educational settings should not
be overlooked. Educational settings often put more
emphasis on evaluation than business, yetit is
evaluation thatis the weakest area of Gen Z's Al
literacy. Business should ensure the Al training focuses
not just on use but evaluation to minimize the chance
of commercially-damaging outcomes (such as basing
market research on made-up factsor replicating any
biases that may exist within the Al tool). Ultimately,
business may benefit from thinking of Gen Z not just as
stragglers but over-confident stragglers, with the
potential to deliver both great value and damage with
their use of

Al tools.

Employers should also be wary of treating “Al" as

a homogenous whole rather than a multi-faceted
phenomenon. The private sector may be the first
major stakeholder group that does justice to this fact.
As it leansinto sector-specific Al applications, a
distinction may emerge between core Al skills that cut
across all jobs and more domain-specific skills that will
look different for different people

(in much the same way astoday with digital skills,
where some people are skilled in data analytics, others
inrendering 3D models, and so on).

This diversification may have geographically and
culturally specific dimensions, where different
countriesadopt different cultural norms and
expectationsaround Al skills, in what could be
described asthe “vernacularization of Al literacy.” As
the conversation around businessand Al evolves, we
should also be mindful that business engagement with
Al isitself not a monolith, but differs significantly by
industry and sector.



There’s massive variance
across industries. For
example, in tech you have
one universe in which all
people talk about is Al
and everyone knows
what Al is. However,
across other industries,
leaders face uncertainty
due to AT and what it can
mean for their business.
Upskilling and leaning
into Al literacy is critical
at the leadership level.

Mar Carpanelli

Head of Al and SkillsResearch,
LinkedIn

Various resources are emerging to help
businessin this process such

asthe Microsoft's WorkLab and its
partner courses with LinkedIn, all

of which offer practical guidance

for using in the workplace, which

can be of GenAl use not just to

Gen Z but also their employers.
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Implications for educators

Educators should take heed of the over-confidence that Gen Z displays with
their use of Al tools. To address this, educators should develop Al literacy
support that closes the gap between these “digital natives" self-reports and
their real level of expertise. This includes promoting “softer” skills that enable
fruitful use of Al. The Al for Education report from Microsoft has three
recommendations: teach students metacognitive skills; use Al tools as
“provocateurs” to spark discussion; and avoid over-emphasis on technical
skills (Microsoft 2023).

One of the key challengesisto equip educators with the knowledge
and resources required to appropriately respond to Al and to offer
the practice-based learning known to be effective.

For example, while less than 20% feel equipped to do
so (HMH 2023). And while 58% of
of teachersbelieve teacherssaid they would be
Gen Al should be interested in professional
harnessed in the developmentaround Gen Al,
classroom, only 29% have received any

(EdWeek 2023).

Teachers should be doing things like having an assignment
where you're allowed to use Al but you also have to
share a page of reflection about what suggestions from
the AI did you take? What suggestions did you think
weren’t good and why and how did you use the AI to help
you write this? That’s building those skills where
students are reflecting on the use of AI, and what should
I accept and what shouldn’t I accept?

Kristen Eignor DiCerbo

ChiefLearning Officer,
Khan Academy

There are also disconnects between attitudestoward GenAl among
educators, with educational administrators being more bullish about

it than teachers. The less enthusiastic teacher response about GenAl
may naturally stem from a more practical and classroom-based concern
about academic integrity. And there are disconnects between where
educators see the value of Al for themselves (saving time) and their
students (deepening understanding of conceptsand lessons) (District
Administration 2024).

Moreover, educators often develop curricula on timescales measured in
years, whereas Al technologies are making profound leapson
timescales measured in months. In short, educators need to find the
elusive balance between the academic best practice they embody so
well and the agility to respond to an historically unprecedented pace of
change.



They alsoneed tounpack the different and overlapping
benefits of Al for them as educatorsand students as
learners. The survey also shows a preference for Al
learning in more “social” settings, whichis a challenge

for traditional educators. It isunlikely that educators

and traditional education systems can address these issues
on theirown. More likely, they will need to partner with
businessand NGOs to best prepare educators and students
alike with the learning contexts and skills required to
capitalize upon the many opportunities

from Al, while at the same time maintaining a core
independence from business. Educators should also

be mindful that they should teach more transversal
fundamentalsratherthan responding to specific Al toolsthat
will evolve fasterthan a cumriculumcan be updated.

It's about core, fundamental, future-proof
skills that are not about using the technology
that is found today. It's about learning the
*human* skills that will help you learn
whatever technology you need tolearn for
your job or make the critical decisions that

you will need to make when working with
these technologies. So, the skills that are not
trendy, the ones that are classics that will
remain relevant over time.

Mar Carpanelli

Head of Al and SkillsResearch,
LinkedIn

Like other private-sectoractors, the EY organization

is seeking to enable more equitable access to Al
education. In addition to the ambition of the EY
Ripples program, EY is engaged with Al todrive
progresstoward the UN Sustainable Development Goals
in three main areas: Al for social innovation, Al for
education, and Al for the environment. Initiativesinclude
a collaboration with Teach For All, providing guidance on
a GenAl curriculum framework.

Similarly, TeachAl, an initiative led by Code.org, ETS,
ISTE, Khan Academy, and the World Economic Forum, is
focused on helping educators teach with and about Al. Its
resourcesfor education leaders and policymakers focus on
policy, capacity, community and awareness. Microsoft
has developedtools and resourcesto support Al skills
and literacy including the Al for Educators [earning
path, Minecraft Education Al Foundations, and the Al
Skills Navigator. These

and otherinitiativeswill ultimately build bridges
between different stakeholder groups with an interest in
Al.
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Implications for
governments,
policymakers
and NGOs

Gen Z, businesses and educators cannot respond to the
challengesand opportunitiesof Al in a vacuum: they
need support from governments, policymakers and NGOs.
Again, balance must be sought. In the first instance,
governmentsneed to strike a balance between
empowering the innovation and use of Al tools whilst
acknowledging the potential negative impactsto society.

Even without Al, many educational institutions around
the world are overstretched and in desperate need of
support. Al addsanother layer of difficulty into resourcing, but
one which can leverage incredible efficiencies and
deliver significant dividends if applied strategically.

Similarly, governments and their partners need to craft
guiding policies for educators and businesses. Without
good policy, those with aninterest in Al are flying blind.
For example, 80% of educational administratorsin the
United Statesdo not have an Al policy to guide them at a
school or district level, with a similar number of 74% of
teacherslacking classroom policies (District Administration
2024). Policiesare not just about how educators teach
Al, but also how they learn about

it themselves.

TeachAl, in partnership with major education policy
organizationsin the U.S. and abroad, have recommended
Foundational Policy Ideas for Al in Education. These
policiesinclude:

1. Foster leadership: Establishan Al in Education
Task Force to oversee policy development and
implementation.

2. Promote Al literacy: Integrate Al skillsand concepts,
including their foundational principles, social impacts,
and ethical concerns, into existing curriculum and
instruction.

3. Provide guidance: Equip schools with guidance on the
safe and responsible use of Al.

4. Build capacity: Provide funding and programs to
support educator and staff professional development
on Al.

5. Support innovation: Promote the research and
development of safe and effective Al in education
practices, curricula, and tools.


https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Faka.ms%2FAIforEducators&data=05%7C02%7CAriel.Stern1%40ey.com%7C8da738af4f534a88e0df08dd09dd66db%7C5b973f9977df4bebb27daa0c70b8482c%7C0%7C0%7C638677568831680745%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=vGTtLZ8skDrqT37qaqOybXl6vhcTljpxeduYlsJfkQc%3D&reserved=0
https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Faka.ms%2FAIforEducators&data=05%7C02%7CAriel.Stern1%40ey.com%7C8da738af4f534a88e0df08dd09dd66db%7C5b973f9977df4bebb27daa0c70b8482c%7C0%7C0%7C638677568831680745%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=vGTtLZ8skDrqT37qaqOybXl6vhcTljpxeduYlsJfkQc%3D&reserved=0
https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Faka.ms%2FMinecraftAI&data=05%7C02%7CAriel.Stern1%40ey.com%7C8da738af4f534a88e0df08dd09dd66db%7C5b973f9977df4bebb27daa0c70b8482c%7C0%7C0%7C638677568831699386%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=YitYwu%2B0mjHzJdznYRmGFftYwx2fP5BvTgHlRNBHxRM%3D&reserved=0
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Given the inevitable diversification of Al applications

and experiences, in practice this will require developing
multiple policies and supports that do justice to different
educational contexts, different sectors of employment, and
Professional learning for educators [is a huge different regional requirements. Ultimately, Al will become
issue] ... educators have very little time on asbroad a category as “business” and “education” are

their calendars and huge amounts of work to themselves, with all the granularity thatimpliesand the

do ... big workloads just in terms of doing the sometimes very different types of conversationsthat need to
job of educating students. So, finding ways to be catalyzed among different stakeholdergroups.

make that professional learning happen, the
time the funding foritis definitely a challenge
and something that I think at a policy level
we should be thinking about.

. . . There’s a gap between what we want people
Kristen Eignor DiCerbo

Chief Learning Officer, Khan Academy

to know and how we want people developing
AT tools or applications. “Users” of Al need to
be able to understand the risks and limitations.
They need to be able to understand what makes
particularkinds of answers or outputs trustworthy.

While it isreasonable for businesses and educatorsto They need to be able to sense check. They need
create their own policies for best use and practice in to be able to be effective humans in the loop.
these early days of Al adoption, moving forward there But what we want people developing tools to
needsto be a more joined-up approach that enables understand are questions around social impact,
society’'sdifferent actorsto lean into their existing questions around systems functioning, questions
strengths and expe rtise to ensure the best poss|b|e around responsible research and innovation. So,
outcomes. NGOs can act as a connective tissue between there is a there is a pretty big gap between that.
governments, businessesand educators, bridging and

filling gapsthat currently preventa fully systemic Gina Neff

approaCh to Al adoption. \ 8 Executive Director, Minderoo Centre for Technology

& Democracy at the University of Cambridge and
Professor of Responsible Al, Queen Mary University
London

We have a really big gap between how the
tools have been developed and how they're
going to be used in practice. We have a
mismatch between the conversations that
are happening in organizations and
workplaces and schools, versus how people
are actually using the tools. And that gap is
not helping us think about how the tools can
be used effectively, safely, fairly and in ways
that help people understand what it is
they’re doing when they’re using Large
Language Models and other GenAl tools.

Gina Neff

Executive Director, Minderoo Centre for
Technology & Democracy at the
University of Cambridge and Professor
of Responsible Al, Queen Mary
University London
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Implications for Gen Z

Much of the discussion around Al literacy assumes it issomehow
delivered “to" Gen Z in a similar manner to any knowledge
transferin an educational or training context. Certainly, in many
situations, thiswillcontinue to be the case.

But forthe time being we are at an unusual moment where
Al technology is currently outpacing educational and
training offerings. This impliesthat Gen Z may have

a greaterrole to play in their own Al learning than for more
traditional subjects. Already, this isreflected in the lived
experience of our Gen Z survey respondents, who

list educatorsand employers well behind othersources

of Al information like social media, family and friends. It will

therefore benefit Gen Z to continue this path of self-learning.

Of course, there remains a role for educators and businesses
to play here, empowering Gen Z with the curiosity and
critical thinking required to successfully navigate this path
and make career choices that complement instead of being
made redundant by Al.

Deep and cross-functional expertise will be
rewarded. Al could automate the bottom
50% of knowledge work. The bar will be
higher for young people to get ajob. Higher
order thinking and context-specific decision-
making is going to be key. For entry roles,
the most tangible advice I could give is to be
more cross-functional.

Yash Dutt
CEO and Founder, Yuva Al

ﬂ

Gen Z employees should prioritize
developing critical thinking and creativity in
their skill sets. Being well-equipped with
these skills will position them to effectively
leverage Al and augment their capabilities,
and that group of people will excel.

Dr. Sooyeon Kim
Al Leader, EY South Korea

How confident might we be in the viability of such a
process? That dependson our attitudestoward Al: those
who are generally optimistic about the impacts

of Al have an easier time imagining positive outcomesthan
those who are not. But it isworth returning to

Gen Z's overall perceptions about Al: Gen Z leanstoward
optimism, and the more Al-literate they are,

the more optimistic they are, which might imply a virtuous
circle of increasing optimism in combination with increasing
Al literacy. Equally, it is unwise to rely on such optimism as
this may result in those who do

not share it being left behind.

Optimism and initiative already shine through many
of the Gen Z voices that can be heard in the following
indicative free-text responses from the survey:

In their own words:
Gen Z and optimism

I use Al for fun and learning.

I use it to generate creative ideas
for my art projects.

AT helps me with my homework
by providing explanations and examples.

AT aids my learning and creativity
and also plays an integral role in my
education and entrepreneurial
development.

Of course, there are responses more concerned with
negative impact, butthe survey showsthat many in
Gen Z align with Al's ability to help them ask better

guestions to achieve better outcomes.






In the previous section we have observed the way
Al has found its way into the public domain at a
pace thatis hard to keep up with.

There is a significant amount of optimism, not always
backed up with the required knowledge and skills.
There isa confident sense of the direction of travel of
where we need to go as a society, but perhaps less
confidence about the practicalities of embarking upon
that journey and the best way to empowerthis
generation of early Al adopters.

While this discussion is ostensibly about Gen Z, there are
also broaderimplications. Certainly, Gen Z is most
exposed to the impacts of Al, and because they make
up the bulk of today's students, formal education
offerings around Al are particularly pertinent tothem asa
group. However, Al literacy needs a much wider take-
up than Gen Z alone. It's possible that the Boomer
generation might be able to escape needing to use Al
tools, butit will certainly be necessary to also upskill
Millennialsand Gen X workersto ensure they remain
professionally relevant, especially asthey increasingly
defer retirement and extend theirworking lives (Pew
Research 2023). Furthermore, older workers will need
their own Al literacy to better provide an enabling
environment for the development of Gen Z's Al literacy.
It will also be necessary to adapt expectationsaround

Al literacy for specific types of users, such asthe Al
Student, Workerand Citizen archetypes discussed
above.

Despite tendencies to optimism, the potential negative
outcomes of the Al revolution cannot be glossed over. We
have already seen that Gen Z careersare
particularly exposed to Al, and they will be given
greater responsibilities. But Gen Z isnot the only
group at risk: women and lower-income workers are also
disproportionately impacted by Al (IPPR 2024).

A mishandling of Al literacy could therefore result

in further entrenchment of the wealth gap that has
widenedin recent decades (Blanchet and Martinez-
Toledano2023).
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I fear the future for the children within poorly
resourced schools, honestly. It is hard to see a world
where without private intervention or massive
upheaval, that kids are taught the foundational skills
they need in order to use these Al tools effectively or
think in the way they need to thrive. They also need
to be honing enough depth to be more useful than AI

in afield which will get increasingly difficult if you
don’t have the support to explore subjects adequately
or get the right mentoring.

Yash Dutt
CEO and Founder, Yuva Al

o

An appropriate handling of Al can act as a powerful force for
good, Al can act as a powerful force for good, offering a
resolution to those social inequalities that have so far been
difficult to rectify. In particular, the speed of Al offersan
unparalleled opportunity to implement change at both pace
and scale.

However, it will not be possible to capitalize on this
opportunity unlesseveryone can participate. To ensure this
outcome there isno choice but to centralize the Al just
transition. In the same way the just transition to a green
economy focuses on putting people at the heart of the global
journey toward decarbonization, so too the Al just transition,
ensuring that everyone can benefit from

a better world. Businesses, educators, governmentsand
NGOsall have a role to play in designing and building this
better future and delivering a legacy that benefits not just
Gen Z but everyone.

The rapid rise of AI brings both opportunities and
challenges. While Gen Zis most exposed to its impact,
ensuring Al literacy across all generations is crucial
to closing skill gaps and preventing further inequality.
Only through collaboration between educators,

businesses, and governments can we create a future
where Al benefits everyone.

Narmeen Makhani

Associate Vice President,
Product Engg. & Al, ETS




Acknowledgements

Thanksto the following experts and leaders for
contributing their insights to the survey and report:

Gina Neff

Executive Director, Minderoo Centre for Technology &
Democracy at the University of Cambridge and Professor of
Responsible Al, QueenMary University London

Kristen Eignor DiCerbo
Chief Learning Officer, Khan Academy

Mar Carpanelli
Head of Al and SkillsResearch, LinkedIn

Marcie Merriman

EY Global Cultural Insights and Customer
Strategy Leader

Pat Yongpradit

Chief Academic Officer, Code.org
& Lead, TeachAl

Dr. Sooyeon Kim
Al Leader, EY South Korea

Yash Dutt

CEO and Founder, Yuva
Family Foundation Youtl

Laylah Bulman

Senior Business Progra
Executive Producer, Min

NENOEEL R ELGER

Associate Vice President,
Product Engg. & Al, ETS

Beatriz Sanz Saiz
EY Global Al Sector Leade

ed to the nearest whole percentage e : Thank you to our res

insights. »

.



48

References

10.

11.

12.

13.

14.

Blanchet, T., and Martinez-Toledano, C.,(2023), Wealth Inequality Dy namicsin Europe
and the United States: Understanding the Determinants, Joumal of Monetary Economics,
133,

https://doi.org/10. 1016/j.jmoneco.2022.11.010.

Carrol,, M., 2023).Sex Gapsin Educationin England,

https:/ /www.cambrid gea ssessme nt.org.uk/Imag es/698454-sex-gapsin-education-in-
england. pdf.

Chan, C.K.Y., Hu, W., (2023), Students' Voiceson Generative Al: Perceptions, Benefits,
and Challenges in Higher Education, International Journal of Educational Technology in
Higher Education, 20:43,

https://doi.org/10.1186/s41239-023-00411-8.

Chan, CK.Y., andLee, KK.W. (2023), The Al Generation Gap: Are Gen Z StudentsMore
Interested in Adopting Such as ChatGPT in Teaching and Learning than their Gen X and
Millennial Generation Teachers? Smart Learning Environments. 10:60,
https://doi.org/10.1186/s40561-023-00269-3.

D|g|ta| Promse (2024) Revealingan Al theracy Framework for Leamersand Edumtors,

and- ed ucators.

District Adm|n |straﬁon (2024), NE SJNeyRevea Is Major Gaps onthe Future of AI

are-getting- |1[2024(03

EY, (2023a), How Can Understanding theInfluence of Gen Z today Empower
Your Tomorrow? 2023 EY Gen Z Segmentation Study,

https://assets.ey. comy ontent/damy/ey-sites/ey-com/en us/topics/consullti
4309403-genz-seame ntation-report-us-score-no-20902-23 1us-2-vf4. pdf.

ey-2307-

EY, (2023b), HowOrganlzahmsCan Sie's} Skyrocketn‘g Al Use from Fuellng AnX|ety

Fag Company,(2023), Gen Z SaysSchool is Not Equipping Them with the Skills They Need
to Survive in a Digital World, https://www.fastcompany.com/90839901/dell-study-gen-z-
success-in-digital-world.

Hassoun, A. et al., (2023), Practicing Information Sensibility: How Gen ZEngages with
Online Information, https://dl.aam.org/doi/fullHtml/10.1145/3544548.3581328.

HMH, (2023), Wil Generative Al Transform Learning? Teachers Express Cautious
Optimism, https://www.hmhco.com/blog/will-ge ne rativ e-ai-transfornrlearning-teachers:
express-cautiousoptimism.

Huang H. etal., 2023), Take a MOOC and then Drop: A Sy stematic Review of MOOC
Engagement Pattem and Dropout Factor, Heliyon, 11:9,
https://10.1016/j.heliyon.2023.15220.

IDC, (2024), The Business Opportunity of Al, Microsoft htips://info. microsoft.com/ww-

s,

16.

7

18.

19.

20.

21.

22,

23.

24,

25,

26.

27.

INSEAD, (2024), W hat BusinessLeadersReally Think About Generative Al,
https:/ /knowledge .insead .edu/leadership-organisationy what-busnessleaders
really-think-about-generative-ai.

International Telecommunication Union.(2023). Measuring digital
development: Factsand Figures 2023. https:/ /www.itu.int/itu-
d/reports/statistics/facts-fiqures-2023/.

IPPR, (2024), Transformed by Al: How Generative Artificial Intelligence Coud
Affect Work in the UK - and HowtoManage It,
https:/ /www.ippr. org/articles/transforme d-by-ai.

John HopkinsUniversity, (2023), Gen Zin the Workplace: How Should
CompaniesAdapt?, https://imagine.jhu. edu/blog/2023/04/18/gen-z-in-the-
workpla ce-how-should-companies-adapt/.

Microsoft, (2023), Alin Education, https://cdn-dy nmedia-
1.microsoft.com/is/ content/microsof tcorp/microsoft/fina |/ en-us/miarosoft-

product-and-service s/microsoft-ed ucation/downloadables/ Al-in-Education-A-
Microsoft-Special-Re port.pdf.

National 4-H Council, (2024), Young People Want Guidancefrom Adultson Use
of Al Tools, SaysFirst—of its-Kind Survey from National 4-H Council, https://4-
h.org/abo bI

le- want- uidance- fromadulis on-use-of-ai-toals-

Pew Research, (2023), Older Workers Are Growing in Numberand Eaming
Higher Wages, https://www.pewresearch.om/social-trends/2023/ 12/ 14/older-
workers-are-growing-in-nunmber-and-eaming-highe rwages/.

Reuters, (2024) What Doesthe Publ|cnn Six Countries Think of Generatlve AI in

ﬂmk-generatlveral news.

Touchstone, (2023), Generative Al Through theEyesof Gen Z,
https:/ /touchstonere search.com/ge nerative-ai-throughrthe-ey es of-

infographic/.

TeachAl, 2023), Principles for Alin Education, https://www.te achai.org/toolkit-
principles.

The Alan Turing Institute, (2024a), Understanding Public Attitudesto Al,
https://www.turing.ac.uk/re e arch/research-projects/understanding-public-
attitudes-ai.

The Alan Turing Institute, (2024b), Al Skillsfor Business Competency
Framework, https://www.turing.ac.uk/sites/default /files/2023-
11/final bridgeai framework.pdf.

World Economic Forum, (2024). WithGenerative Al We Can Reimagine
Education—and the Sky is theLimit,

reimagine- educanon and Ihersky |sthe||m|ﬂ


https://doi.org/10.1016/j.jmoneco.2022.11.010
https://www.cambridgeassessment.org.uk/Images/698454-sex-gaps-in-education-in-england.pdf
https://www.cambridgeassessment.org.uk/Images/698454-sex-gaps-in-education-in-england.pdf
https://doi.org/10.1186/s41239-023-00411-8
https://doi.org/10.1186/s40561-023-00269-3
https://digitalpromise.org/2024/02/21/revealing-an-ai-literacy-framework-for-learners-and-educators
https://digitalpromise.org/2024/02/21/revealing-an-ai-literacy-framework-for-learners-and-educators
https://districtadministration.com/artificial-intelligence-survey-reveals-major-gaps-in-k12/
https://www.edweek.org/leadership/teachers-desperately-need-ai-training-how-many-are-getting-it/2024/03
https://www.edweek.org/leadership/teachers-desperately-need-ai-training-how-many-are-getting-it/2024/03
https://assets.ey.com/content/dam/ey-sites/ey-com/en_us/topics/consulting/ey-2307-4309403-genz-segmentation-report-us-score-no-20902-231us-2-vf4.pdf
https://assets.ey.com/content/dam/ey-sites/ey-com/en_us/topics/consulting/ey-2307-4309403-genz-segmentation-report-us-score-no-20902-231us-2-vf4.pdf
https://www.ey.com/en_us/consulting/businesses-can-stop-rising-ai-use-from-fueling-anxiety
https://www.ey.com/en_us/consulting/businesses-can-stop-rising-ai-use-from-fueling-anxiety
https://www.fastcompany.com/90839901/dell-study-gen-z-success-in-digital-world
https://www.fastcompany.com/90839901/dell-study-gen-z-success-in-digital-world
https://dl.acm.org/doi/fullHtml/10.1145/3544548.3581328
https://www.hmhco.com/blog/will-generative-ai-transform-learning-teachers-express-cautious-optimism
https://www.hmhco.com/blog/will-generative-ai-transform-learning-teachers-express-cautious-optimism
https://10.0.3.248/j.heliyon.2023.e15220
https://knowledge.insead.edu/leadership-organisations/what-business-leaders-really-think-about-generative-ai
https://knowledge.insead.edu/leadership-organisations/what-business-leaders-really-think-about-generative-ai
https://www.itu.int/itu-d/reports/statistics/facts-figures-2023/
https://www.itu.int/itu-d/reports/statistics/facts-figures-2023/
https://www.ippr.org/articles/transformed-by-ai
https://imagine.jhu.edu/blog/2023/04/18/gen-z-in-the-workplace-how-should-companies-adapt/
https://imagine.jhu.edu/blog/2023/04/18/gen-z-in-the-workplace-how-should-companies-adapt/
https://cdn-dynmedia-1.microsoft.com/is/content/microsoftcorp/microsoft/final/en-us/microsoft-product-and-services/microsoft-education/downloadables/AI-in-Education-A-Microsoft-Special-Report.pdf
https://cdn-dynmedia-1.microsoft.com/is/content/microsoftcorp/microsoft/final/en-us/microsoft-product-and-services/microsoft-education/downloadables/AI-in-Education-A-Microsoft-Special-Report.pdf
https://cdn-dynmedia-1.microsoft.com/is/content/microsoftcorp/microsoft/final/en-us/microsoft-product-and-services/microsoft-education/downloadables/AI-in-Education-A-Microsoft-Special-Report.pdf
https://cdn-dynmedia-1.microsoft.com/is/content/microsoftcorp/microsoft/final/en-us/microsoft-product-and-services/microsoft-education/downloadables/AI-in-Education-A-Microsoft-Special-Report.pdf
https://4-h.org/about/blog/young-people-want-guidance-from-adults-on-use-of-ai-tools-says-first-of-its-kind-survey-from-national-4-h-council/
https://4-h.org/about/blog/young-people-want-guidance-from-adults-on-use-of-ai-tools-says-first-of-its-kind-survey-from-national-4-h-council/
https://4-h.org/about/blog/young-people-want-guidance-from-adults-on-use-of-ai-tools-says-first-of-its-kind-survey-from-national-4-h-council/
https://www.pewresearch.org/social-trends/2023/12/14/older-workers-are-growing-in-number-and-earning-higher-wages/
https://www.pewresearch.org/social-trends/2023/12/14/older-workers-are-growing-in-number-and-earning-higher-wages/
https://reutersinstitute.politics.ox.ac.uk/what-does-public-six-countries-think-generative-ai-news
https://reutersinstitute.politics.ox.ac.uk/what-does-public-six-countries-think-generative-ai-news
https://touchstoneresearch.com/generative-ai-through-the-eyes-of-gen-z-infographic/
https://touchstoneresearch.com/generative-ai-through-the-eyes-of-gen-z-infographic/
https://www.teachai.org/toolkit-principles
https://www.teachai.org/toolkit-principles
https://www.turing.ac.uk/research/research-projects/understanding-public-attitudes-ai
https://www.turing.ac.uk/research/research-projects/understanding-public-attitudes-ai
https://www.turing.ac.uk/sites/default/files/2023-11/final_bridgeai_framework.pdf
https://www.turing.ac.uk/sites/default/files/2023-11/final_bridgeai_framework.pdf
https://www.weforum.org/agenda/2024/02/with-generative-ai-we-can-reimagine-education-and-the-sky-is-the-limit/
https://www.weforum.org/agenda/2024/02/with-generative-ai-we-can-reimagine-education-and-the-sky-is-the-limit/

TeachAl

TeachAl, an initiative led by Code.org, ETS, ISTE, Khan
Academy, and the World Economic Forum, helps
policymakers and educators acton the implications of Al to
improv e education systems. Its understanding of Al literacy
involves the knowledge, skills, and attitudes needed to
understand how Al works, including its societal and ethical
impacts, and how to use Al effectively and responsibly across
various contexts and disciplines. It draws from diverse
subjects including computer science, mathematics, ethics,
and psychology.

Among other resources, TeachAl produces: the Al Guidance
forSchools Toolkit designed to help education authorities,
school leaders, and teachers; FoundationalPolicy Ideas for Al
in Education; and Guidance on the Future of Computer
Science Educationinan Age of Al.

EY | Building a better working world

EY isbuilding a better working world by creating new
value forclients, people, society and the planet, while
building trustin capital markets.

Enabled by data, Al and advanced technology,

EY teams help clients shape the future with
confidence and develop answers for the most pressing
issues of today and tomorrow.

EY teams work across a full spectrum of services

in assurance, consulting, tax, strategy and
transactions. Fueled by sector insights, a globally
connected, multi-disciplinary network and diverse
ecosystem partners, EY teams can provide servicesin
more than 150 countries and temitories.

‘Allin to shape the future with confidence.

EY refers to the global organization, and may refer to
one or more, of the member firms of Ernst & Y oung
Global Limited, each of which is a separate legal
entity. Ernst & Young Global Limited, a UK company
limited by guarantee, does not provide services to
~ clients. Information about how EY collects and uses
- personaldata and a description of the rights
individuals have under data protection legislation are
‘available via ey.com/privacy. EY member firms do not
law where prohibited by local laws. For more
tion about ourorganization, please visit
or more information about our organization,
ase visit ey.com.

© 2024 EVG‘M Limited. All Rights Reserved.
EYGno.010458-24Gbl

This material has been prepared for general
informational pugses only and is not intended to be

ied upon_as accounting, tax, legal, or other
proféssior]al advice. Please referto your advisors for
specific advice.

q\:i viegs of third parties set out in this publication are
necessarily the views of the global EY
organization orits member firms, Moreover, they
.\i:;)uld be seenin the contextof the time they were
de.
TN
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