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Amidst the surging demand and 
immense potential in India's building 
products market, the biggest question 
faced by manufacturers remains: How 
can we innovate and deliver superior 

solutions that meet the evolving needs 
of a rapidly transforming nation?

“

Ishank Kataria
Director, Strategy

EY LLP
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The building products market in India is poised for rapid growth, fueled by factors such as infrastructural 
advancements, rapid urbanization, growing awareness, and technological innovations. With the government's 
emphasis on housing and infrastructure development, energy efficiency, and rural electrification coupled with the 
rising aspirations of consumers, the building products sector offers significant opportunities for domestic and 
international companies. By leveraging these favorable conditions, businesses can tap into this booming market and 
contribute to the nation's journey towards modernization and sustainable development.

Others include cladding products, structural products, mouldings or millworks etc.

Note: Materials such as cement, steel, bricks among others have been excluded from the report as they are classified as ‘Constru ction materials’ as per MSCI 
classification

Source: Construction week online, Centrum broker reports, Company annual reports and investor presentations of HIL, Pidilite , Havells, Asian paints among 
others, Roof India, Capital mind and EY analysis

Builders, contractors, and architects are becoming more aware of the benefits of using paints and coatings to 
improve the aesthetic and functional benefits of the construction owing to stringent building codes and 
construction while flooring products continue to witness a rise in the adoption of design-conscious and premium 
products. Shorter renovation cycles and increasing demand for power transmission are contributing to the growth 
of the electrical segment. Moreover, disruptions driven by technology adoption and supply chain finance are 
shortening the lead times creating value for key industry stakeholders.

India building products market segmentation, US$b
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Key trends shaping India’s US$45b building products market are rising 
consumer aspirations, technological advancements, supply chain 
disruption, and sustainable materials



Page 4Th
e 

A
sc

en
di

ng
 T

ra
je

ct
or

y:
 U

nv
ei

lin
g 

th
e 

sw
ift

 g
ro

w
th

 o
f 

bu
ild

in
g 

pr
od

uc
ts

 m
ar

ke
t i

n 
In

di
a

Paints and construction chemicals are expected to drive demand in the 
sector driven by requirement of shortened renovation cycles and preference 
for eco-friendly products
Increasing penetration in the rural markets and a shift in urban markets to VOC-free and water-based solutions are 
driving the growth in demand while innovations in admixtures, bio-based adhesives and water-repellent sealing 
technologies are expected to influence the market ahead.
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Concrete admixtures
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Others

15%

India paints and construction chemicals market, US$b

12% CAGR

8.4

17.0

10%

10%

Others include bonding agents, curing compounds, water repellents etc.

Source: HP adhesives, Equity reports by HDFC securities and ICICI securities, company annual reports Asian paints, Pidilite , Kansai Nerolac and EY analysis
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Source: Hindustan times, HIL annual report, Ecopro, Architecture lab, MGS architecture, World construction network and EY analysis 

Products Growth drivers Product trends Key players

Paints and 
coatings

Shortened repainting cycles from 
7-8 years to 4-5 years and 
increased consumer focus on 
aesthetics

Preference for eco-based and 
water-based paints and coatings 
over solvent-based

�y Asian Paints

�y Berger Paints

�y Akzo Nobel

Waterproofing 
chemicals

Rise in demand for concrete 
flooring coatings for protection 
against moisture, abrasion, and 
corrosion 

Increasing preference for 
polyurethane and poly-urea 
water coatings

�y Pidilite

�y Sika India

�y Fosroc

Concrete 
admixtures

Reduction in construction costs 
by improving concrete quality
and reducing material waste

Increasing use of accelerators, 
retarders, and corrosion 
inhibitors

�y Pidilite

�y Sika

�y Mapei

Adhesives and 
sealants

Demand for water-based 
solutions driven by glass facades, 
sanitaryware and household 
repairs among others

Innovative products such as bio-
based adhesive and sealant 
technology to repel dirt and 
water

�y Pidilite

�y H.B Fuller

�y Arkema Group 

�y Astral

Trends and drivers for paints and construction chemicals segment
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Electricals is the second largest segment in the market with growth driven 
by government schemes, a growing push for energy efficiency and increasing 
access to electricity in rural areas at affordable rates
The growth drivers for electrical products in the construction segment in India are shaped by urbanization, the 
emphasis on energy efficiency and sustainability, government initiatives, and the modernization of electrical 
infrastructure. These factors create a favorable environment for the expansion of the electrical products market in 
the construction sector.

6%

7%

Wires and cables

Fans

Lights

Switches

Others

15%

India electricals market, US$b

10% CAGR

6.8

11.7

10%

10%

Others include switchgears, circuit breakers, fuse and fuse box among others

Source: Havells investor presentation, Engineeringmag, Polycab initiating coverage report and EY analysis
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Products Growth drivers Product trends Key players

Wires and 
cables

Government push for 
infrastructural development, 
energy efficiency, and rural 
electrification

Demand for high-performance 
cables capable of handling higher 
data transfer rates

�y Havells

�y Polycab wires 

�y Finolex Cables

Lights

Electrification of rural areas, 
demand for LED lights, and 
increasing commercial 
infrastructure

Need for reducing energy 
consumption and consumer 
demand for uniqueness and 
aspirational design

�y Havells

�y Bajaj

�y Jaquar

Fans

Rising temperatures and 
environmentally conscious 
consumerism driving demand for 
energy-efficient fans

Brushless direct current 
technology and IoT enabled fans 
for cost and energy efficiency

�y Havells

�y Usha

�y Crompton

Switches

FMEG goods demand growth and 
replacements due to safety 
concerns and aesthetic 
requirement

Increasing adoption of modular 
switches

�y Havells

�y Norysis

�y Anchor by Panasonic

Source: Engineering mag, Financial express, Businessworld, Finolex cables annual report, Industry outlook and EY analysis 

Trends and drivers for electrical segment
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The flooring market in India is now witnessing the rise of an emerging 
design-conscious consumer who prefers premium flooring products

Most consumers are seeking low-maintenance and durable flooring options that enhance the appearance of their 
living spaces. As consumers become more design-conscious and seek unique flooring options, there is a preference 
for high-end materials such as natural stone, solid wood and imported tiles. India is a leading producer and exporter 
of ceramic tiles due to its low production cost and is expected to witness growth as a result of the China+1 policy.

8.9%

13.4%Vitrified tiles

Ceramic tiles

Vinyl flooring

Others

4.5%

India flooring market, US$b

9.2% CAGR

6.5

11.0

8.2%

Others include stone, marble, granite flooring, carpet and rugs (textile flooring)

Note: The wood and laminate flooring has been included in the wood panel sector

Source: ICICI direct, Kajaria analyst presentation, Capital mind, HIL annual report, and EY analysis
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Products Growth drivers Product trends Key players

Vitrified tiles

Consumer preference for lower 
carbon footprint, durability, shift 
from ceramic tiles and large 
format tiles

Glazed vitrified tiles (GVT) and 
double charge tiles, large 
vitrified tiles (1200x1200) are 
expected to continue as popular 
choices

�y Kajaria

�y Somany tiles 

�y Johnson tiles 

Ceramic tiles
Increased government spending 
on low-cost housing teamed with 
consumer beautification trend

3D printed tiles, designer tiles, 
and eco-friendly tiles, providing a 
seamless and expensive look

�y Kajaria

�y Somany tiles 

�y Orient bell

Vinyl flooring

Demand for durable and 
economical flooring solution with 
technologically improved 
performance

Stone plastic composite flooring 
is gaining traction as it is 
durable, waterproof and has 
dimensional stability

�y Welspun

�y RMG Polyvinyl

�y Inovar Floor

Source: Johnson tiles, Vitero , Times of India, Economic times and EY analysis

Trends and drivers for flooring segment
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Plastic pipes are expected to continue driving the growth in the plumbing 
and sanitary segment with increasing adoption due to the replacement of 
traditional metal and stone pipes as well as government schemes
Water-saving fixtures, smart plumbing solutions, multi-layer pipes, eco-friendly and sustainable products, designer 
sanitaryware and faucets, advanced drainage systems, and green plumbing systems are some key trends in the 
plumbing and sanitary market in India. These trends reflect the demand for modern and stylish solutions that 
conserve water, enhance hygiene, promote sustainability and offer aesthetic appeal.

12%

12%

Bathroom fittings and faucets

Tanks

Plastic pipes and fittings

Sanitaryware

Others

10%

India plumbing and sanitary market, US$b

11% CAGR

5.6

10.5

10%

9%

Others include steel and iron pipes, concrete pipes, plumbing fixtures etc.

Source: Finolex pipes investor presentation, Cera sanitaryware initiating coverage and equity reports and EY analysis
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Products Growth drivers Product trends Key players

Plastic pipes 
and fittings

Government efforts to provide 
water in rural areas and increase 
in substitution of metal pipes

Materials shift such as 
multilayer, o-PVC, and c-PVC 
pipes

�y Ashirvad pipes 

�y Astral Pipes 

�y Supreme Pipes 

Faucet and 
bathroom 
fittings

Growing demand for premium 
and high-end fittings due to 
construction of smart and luxury 
housing projects

Shift towards automated 
bathroom accessories such as 
sensor tap and smart showers 
among others

�y Cera

�y Hindware

�y Jaquar

Tanks

Rising infrastructure 
development is driven by 
favorable policies and 
wastewater management 
schemes

Demand for plastic water tanks 
over other materials due to its 
lightweight and durability

�y Welspun

�y Plasto

�y Vectus Industries

Sanitaryware
Increased demand due to 
awareness about safe sanitation 
and complete bathroom solutions

Shift towards touchless, eco-
friendly and water conservation-
based solutions

�y Cera

�y Hindware

�y Kohler India

Source: Times of India, Construction world, CARE Ratings, Infrastructure news and EY analysis

Trends and drivers for plumbing and sanitaryware segment
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Shift towards modern and sustainable ways of living and increasing 
acceptance of superior alternatives to plywood are driving the demand for 
wood panels
The rise in disposable income, shortening renovation cycles, preference for better design and aesthetic value, and 
cost-efficient laminates are contributing to the growing demand for driven by end-use demand from furniture, wall 
paneling, false ceiling, and flooring solutions across residential buildings, office spaces, and growing hospitality 
sector.

12%

7%

Laminate

Particle board

Plywood

MDF

Veneer

10%

India wood panel market, US$b

9% CAGR

4.9

8.2

5%

15%

*Includes wood and laminate flooring 

Source: Centuryply , Greenlam, Greenply annual report and EY analysis
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