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My heartfelt congratulations to The Times of India Group on bringing 
out The Economic Times Great Indian Traveller Report. This 
initiative is a commendable effort in capturing the evolving 
preferences, aspirations, and travel behaviours of our nation's 
explorers.

India stands as a beacon of youthful energy, with approximately 65% 
of our population under the age of 35. This dynamic demographic is 
fervently passionate about exploring the diverse landscapes and rich 
cultural heritage of our country and the world.

The Economic Times Great Indian Traveller Report captures the 
behavioural patterns, motivations, and expectations of travellers 
below 40 years and beyond, offering valuable insights into both 
domestic tourism and outbound travel trends.

Insights captured in this report are based on responses from over 
5,000 travellers, 100+ key travel service providers, and 20 CEOs 
across tourism boards, and hospitality veterans, and provide a data -
backed understanding of traveller choices and expectations.

Our nation's tourism sector is on a remarkable trajectory. 
Irrespective of their age, our citizens' growing enthusiasm for 
discovering the cultural heritage of India is remarkable. Also, their 
zeal to explore the world has been growing quite significantly.

As the world witnesses a new era of tourism, it is heartening to see 
Indian travellers embracing unique experiences, seeking sustainable 
tourism, and contributing significantly to the global travel industry. 
We anticipate that tourism's contribution to India's economy will rise 
significantly with each passing year, surpassing the global average in 
the near future. Strategic investments, infrastructure development, 
and the unwavering support of industry stakeholders will drive this 
growth.

I commend The Times of India Group for spearheading this pivotal 
survey. The insights garnered will undoubtedly serve as a 
cornerstone for policy formulation, industry strategies, and the 
continued elevation of India's tourism landscape. May this 
endeavour inspire more research, collaboration, and innovation in 
the travel industry, ensuring a brighter and more dynamic future for 
Indian tourism.
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Prefer travelling with spouses and friends Prefer multi -generational travel

OffersWork leave 
balance Celebrations Vacation schedule of 

kids

Social Media Credible media

Domestic 
_53k

International 
_211k

Domestic 
_41k

International 
_164k

Outdoor / Adventure Heritage / Culture

Self-bookings via aggregators Fixed packages or through direct suppliers

Domestic 1 month

International 3 months

Domestic 1 month

International 3 months

Gen ACE
(Adventures, Celebrations, Explorations)

40 years and below

Gen LUX
(Luxury, Unique, Experiential)

41 years and above

Location : Hawaii, USA



The Indian travel sector
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Location : Taj Mahal, India
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365 

2,143 

2,508 

425 

2,252 

2,678 

International Domestic Total

57 

270 

327 

70 

307 

376 

International Domestic Total

Air statistics : Airport Authority of India (AAI)

Aircraft movements in '000

6.7% increase in total aircraft 
movement with 16.5% increase 
in international aircrafts 10

Passenger movements (in million)

15% increase in total passenger 
movement with 22% increase in 
international air passenger 
traffic 10. The current 376 million 
is projected to cross 3 billion 
passengers by 2047 11

2022 - 2023 2023 - 2024 2022 - 2023 2023 - 2024
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Source: EY aggregation of top destinations basis secondary resources across 2024



Detailed survey findings
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Location : Ouse Valley Viaduct, England
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