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Perception

These concerns are not new — but they 
are now rising on the priority list as 
Malta prepares for continued growth. 
According to European Commission 
and International Monetary Fund (IMF) 
forecasts, Malta remains one of the 
fastest-growing economies in the euro 
area. That growth is welcome — but 

it comes with pressure on transport, 
utilities and social infrastructure 
systems, housing and talent.

Two of the highlighted risks in previous 
editions — reputation and tax reform — 
have eased this year, helping underpin 
this year’s rebound in sentiment. 

Reputation concerns fell from 42% 
to 27% (-15 ppts), while concerns 
over global tax reforms dropped for 
the second consecutive year to 48%. 
Both factors play a critical role in 
how investors assess Malta’s overall 
attractiveness for FDI.

What are the three greatest risks facing Malta’s attractiveness for FDI over the next three years?	

Figure 3

Source: all 2025 respondents.
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Perception

Compared with the current scenario and from a socioeconomic development point of view, what should Malta do?

Figure 6

Source: all 2024–25 respondents.
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While Malta’s cost base remains 
favorable, growth may push certain 
operating cost advantages to narrow 
further as demand for talent, property 
and services increase further.

As the global landscape evolves, the 
question is not just where Malta is 
attractive, but for what and to whom. 
The growing shift in investor sentiment 
toward “better and less” reinforces the 

need to focus not just on scale, but on 
where Malta can deliver meaningful 
competitive advantage.
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Perception

Which sectors will drive Malta’s growth?	

Figure 9

Source: all 2024–25 respondents.
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Methodology

A total of 120 existing FDI company 
investors in Malta responded to the EY 
survey conducted between May and  
July 2025.

Percentage of revenue exported

Key target markets

Figure 44

Figure 45

Source: all 2025 respondents.

Source: all 2025 respondents.
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About the EY 
Attractiveness 
program
By examining the attractiveness of 
a particular region or country as 
an investment destination, the EY 
Attractiveness surveys are designed 
to help businesses make investment 
decisions and governments remove 
barriers to growth.

A two-step methodology analyzes both 
the reality and perception of FDI in the 
country or region. Findings are based 
on the views of representative panels of 
international and local opinion leaders 
and decision-makers.

The program has a 24-year legacy 
and has produced in-depth studies for 
Europe, a large number of European 
countries, Africa, the Mediterranean 
region, India, Japan, South America, 
Turkey and Kazakhstan.

For more information, please visit:  
ey.com/attractiveness  #EYAttract
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EY  |  Building a better working world

EY is building a better working world by creating 
new value for clients, people, society and the 
planet, while building trust in capital markets.

Enabled by data, AI and advanced technology, 
EY teams help clients shape the future with 
confidence and develop answers for the most 
pressing issues of today and tomorrow.

EY teams work across a full spectrum of services 
in assurance, consulting, tax, strategy and 
transactions. Fueled by sector insights, a globally 
connected, multidisciplinary network and diverse 
ecosystem partners, EY teams can provide services 
in more than 150 countries and territories.

All in to shape the future with confidence.

EY refers to the global organization, and may refer to one or more,  
of the member firms of Ernst & Young Global Limited, each of which 
is a separate legal entity. Ernst & Young Global Limited, a UK company 
limited by guarantee, does not provide services to clients. Information 
about how EY collects and uses personal data and a description of the 
rights individuals have under data protection legislation are available 
via ey.com/privacy. EY member firms do not practice law where 
prohibited by local laws. For more information about our organization, 
please visit ey.com.

© 2025 EYGM Limited.  
All Rights Reserved.

EYG no. 008421-25Gbl
ED None

This material has been prepared for general informational purposes only and is not intended 
to be relied upon as accounting, tax, legal or other professional advice. Please refer to your 
advisors for specific advice.

ey.com
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Assurance Leader and Partner
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