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Sustainability Report 
for fiscal year 2024
This document provides an annual overview of the 
value created for our employees, clients, and the 
broader community.
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Dear stakeholders and colleagues,

It is with great pleasure that I present to you the Sustainability Report for fiscal year 
2024 of EY Italy, a detailed account of our ongoing commitment to creating value for 
our people, our clients, and the community in which we operate. 

In a global context characterized by unprecedented environmental, social, and economic 
challenges, we have continued to pursue ambitious sustainability goals, adopting ethical 
and transparent work practices and collaborating with partners and suppliers who share 
our vision: a commitment that has been recognized by high scores in major ESG ratings. 

Following our purpose of building a better working world and our values, in FY24 we 
have continued our commitment to building a culture where everyone can express their 
best. 

In FY24, we have strengthened the paths to value and support our 9,500 people, over 
2,000 hired this year: over 554,000 hours of learning provided, expansion of the 
wellbeing program to promote the wellbeing of our colleagues, promotion of an 
equitable and inclusive approach capable of offering equal opportunities, also through 
constant monitoring of the gender pay gap and the parenting policy.

Letter  to stakeholders

We firmly believe that economic success and social responsibility must go hand in hand. 
This year, through the EY Ripples skills -based volunteering program implemented by the 
EY Foundation in Italy, we have positively impacted the lives of 981,000 people and 
reached over 25,000 direct beneficiaries, thanks to the professionalism and experience of 
over 2,000 EY professionals involved in projects supporting new generations and the most 
vulnerable, non -profit organizations, sustainable startups , and the environment. 

In FY24, our commitment to building a responsible supply chain and reducing and 
monitoring our greenhouse gas emissions ( -30% of emissions from business travel 
compared to FY19) continued. These and other achievements are detailed in this report: a 
collective effort that reflects the contributions of all our colleagues, partners, and 
stakeholders. We invite you to read the following pages carefully and share your opinions 
and suggestions with us. 

Your participation is crucial to help us continuously improve and achieve our sustainability 
goals. 

Thank you for your continued support and trust in our company. Shape the future with 
confidence, together.

Best regards,

Stefania Boschetti
Country Managing Partner EY Italia

4





Letter  to 
stakeholders Highlights Methodological  

approach 2. 3. 4. 5. 6. 7.

Methodological  approach  1
1.1  The Sustainability Plan 
1.2 Stakeholders and their engagement 
1.3 Material topics
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II.
The company of the future

Client Value 

III.
The people of the future

People Value

I.
The country of the future

Social Value 

Contribute to the global goal of positively 
impacting 1 billion lives by 2030 by engaging 
EY people in volunteering

Support youth employment across the 
country by selecting top talents from every 
Italian region

Contribute to the global goal of becoming net 
zero by continuing to reduce greenhouse gas 
emissions in Italy

Update, communicate and train our people 
on our principles and policies in line with our 
purpose: building a better working world

Integrate sustainability into our operations 
through the implementation of the ESG 
certification plan

Support our clients in their sustainability 
journey and qualify suppliers based on 
sustainability criteria

Continue to ensure equal opportunities for 
professional growth and career advancement 
for all individuals based on merit and 
continue to invest in learning and 
sustainability culture

Promote the wellbeing of EY people through 
wellbeing initiatives

Support diversity, equity, and inclusion by 
continuing to monitor the gender pay gap, 
strengthening gender balance, and including 
vulnerable individuals

1.1 The Sustainability Plan of EY Italy
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The Sustainability Plan of EY Italy aligns with the pillars of our strategy: Social Value, Client Value, and People Value. Wi thi n the Plan, the following nine macro objectives are broken 
down into actions and KPIs with specific measurable targets.
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Stakeholders are essential actors, as they influence, can 
influence, and are influenced by the activities of EY Italy.

Integrating sustainability issues into the dialogue with 
stakeholders is of utmost importance, as it helps to 
strengthen the culture of sustainability and understand the 
priorities, expectations, and needs of stakeholders. 

This allows these elements to be included in the definition 
of strategic guidelines and the identification of material 
topics for EY Italy. 

The stakeholder engagement strategy involved activities of 
engagement and listening to some of the main categories 
of stakeholders, using tools such as webinars, 
communications, surveys, meetings, feedback collection, 
etc. 

The adjacent map shows the main stakeholders of EY Italy.
Our stakeholders 

Schools and academic 
institutions

Employees

Clients and 
Business Partners 

Media and 
opinion 
leaders 

Fornitori e 
subfornitori 

EY Global 
Network

Regulatory  and 
oversight  

bodies

Local 
communities and 

the non -profit 
sector

Partners 

1.2 Stakeholders and their  engagement 
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EY Italy
Who we are, how we operate2
2.1  Organization and governance 
2.2  Partnerships and memberships in Associations
2.3  Risk Management 
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We operate as a global company with a unified strategy, 
overseen by a common governance structure that 
coordinates its member firms, including EY Italy, and 
fosters cooperation among them. 

Each member firm is a separate legal entity, with its 
obligations and responsibilities governed by EYG's 
regulations, policies, and other agreements. 

All EY member firms are dedicated to achieving EY goals, 
implementing global strategies and plans, and adhering to 
relevant professional and ethical standards, as well as 
regulations, methodologies, and policies, including those 
related to auditing, risk management, independence, 
knowledge sharing, talent, and technology. 

EYG member firms are divided into three geographic areas: 
Americas, Asia-Pacific, and Europe, Middle East, India, and 
Africa (EMEIA). These areas consist of multiple regions, 
which are groupings of member firms based on geography, 
except for the Financial Services Organization (FSO) 
Region, which includes financial sector activities of 
member firms within that Area. 

EY Italy is part of the EMEIA Area, which includes EYG 
member firms in 92 countries. The EMEIA Area is divided 
into 8 Regions. EY Italy is part of the "Europe West Region" 
(previously part of the "Mediterranean Region") and, for 
financial sector activities, of the FSO Region within the 
EMEIA Area.

1. Includes the following countries: Austria, Belgium, France, Germany, Italy, Liechtenstein, Netherlands, Portugal, Spain, Swit zerland, and some African countries. 
2. Consists of: Italy, Portugal, Spain, and some African countries . 

The EY Global Executive, led by the CEO and global 
president, is the highest governing body of EY, focusing on 
strategy, execution, and operations. The members of the 
EY Global Executive bring together leaders from across the 
global EY organization, including those from geographic 
areas, service lines, and functions. 

The Global Governance Council consists of one or more 
representatives from each Region, client -serving partners 
from various EY Regions, and an independent non -
executive member. Each Region also elects a Regional 
Partner Forum, whose representatives provide advice and 
act as a sounding board for regional leadership. 

The elected chair of the Regional Partner Forum also 
represents the Region on the Global Governance Council. 
In EY Italy, there are several established Committees, 
including an Operating Committee that ensures the 
execution of strategic plans and the delivery of 
transformation programs. 

This committee includes two hubs focused on strategic 
issues related to artificial intelligence and sustainability, as 
well as the BMC, GCO, and Talent functions. Additionally, 
there is a Markets Committee, which is transversal and 
flexible, aimed at supporting the development of 
commercial strategy, guiding growth investments, and 
coordinating the commercial actions of services.

2.1 Organization and governance 

EY Global

Ernst & Young Global Limited (EYG), a UK-based 
limited liability company, is a global leader in 
providing assurance, tax, strategy, transaction, 
and consulting services. EYG oversees the 
activities of EY member firms across the globe 
and fosters collaboration among them.

EY Italy

The term EY Italy refers to the Italian entities 
within the global EY network.
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In an increasingly complex energy transition context, new 
opportunities are emerging. EY teams assist clients in 
navigating transformative changes and addressing 
challenges arising from global efforts to protect critical 
resources and strengthen the real economy, uncertainty 
about the future energy mix, identifying funding sources, 
managing costs, and developing technological 
capabilities.

Consumer and Health Industrials  and Energy

Financial Services

Government and Infrastructure

Private Equity Technology, Media and Telecommunications

With rising consumer expectations and ongoing 
digitalization, our clients need to rethink how and where 
to serve consumers. We help them explore, identify, and 
implement the right balance of strategic choices that will 
support their business and maintain their relevance.

Now more than ever, financial services must harness the 
power of technology to transform and grow, meeting 
future customer expectations. We help clients create 
stronger and more sustainable financial services.

We support government associations and public 
administrations in implementing digital technologies and 
creating new ways of working, aiming to achieve better 
results for citizens and employees. We help societies and 
economies function better, optimize the return on public 
investments, keep people, information, and strategic 
interests safe, and improve public sector capabilities and 
reimagine work.

Our private equity teams can help identify, invest in, and 
transform companies to create more value in our clients' 
portfolios at every stage of their transaction lifecycle.

EY teams support clients in various areas, including 
creating engaging experiences for employees and 
customers, retaining skills and talent, protecting data, 
brand, and company reputation. They support growth by 
strengthening M&A initiatives and creating and 
connecting ecosystems of industries, partners, service 
providers, and customers to build systemic agility.

Industries
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Starting from FY25, with the appointment of Janet 
Truncale as Global Chair and CEO, EY professionals are 
guided by a new global strategy called "All in". 

Through this new strategy, we assist organizations in 
shaping the future with confidence. We recognize the 
complex challenges that organizations face: human, 
financial, environmental, technological challenges, 
geopolitical volatility, and interconnected issues.

Everything is changing. Everywhere. All the time. The 
better way to predict the future is to create it. And this 
requires confidence. We are approximately 400,000 people 
worldwide, equipped with a wide range of skills and 
services, and empowered by the EY.ai platform, work 
together to help clients shape the future. 

We believe in this approach and have prominently placed 
the tagline "Shape the future with confidence" next to our 
logo. It reflects our commitment to creating new value and 
building trust in financial markets through any challenges 
we face collectively.

Today, we are more than 9,000 professionals in Italy, and 
we aim to be key players in the transformation of the 
country and Italian companies, creating value for 
businesses, our clients, and the communities in which we 
operate. 

To achieve this, we must continue to transform ourselves, 
leveraging the quality of our network and the exceptional 
opportunities that technology offers us, while staying true 
to our values and our purpose of building a better working 
world. 

We aim to act in the service of sustainable growth, building 
a culture where everyone can perform at their best. We 
plan to achieve this through our new strategy, All in, 
developed through a diverse and inclusive process that has 
drawn on the vast experience and knowledge within our 
highly connected global network. 

Together, we will help organizations shape the future with 
confidence. We will continue to ask the best questions to 
arrive at new and better answers that the future demands.

The new EY strategy
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https://associazioneforall.com/
https://www.sodalitas.it/
https://assifero.org/
https://www.thevaluable500.com/
https://www.cartapariopportunita.it/diversity-charter/
https://www.cartapariopportunita.it/diversity-charter/
https://unglobalcompact.org/
https://unglobalcompact.org/
https://coalitionforinclusivecapitalism.com/epic/
https://coalitionforinclusivecapitalism.com/epic/
https://ibc.kg/en/
https://ibc.kg/en/




https://www.ey.com/en_gl/insights/sustainability/how-we-provide-environmental-transparency-and-insight
https://www.ey.com/en_gl/insights/sustainability/how-we-provide-environmental-transparency-and-insight
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The country of the future
Creating long -term value for society3
3.1  Local communities and relationship with the territory
3.2 Employment  
3.3  Environmental  sustainability
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