<.
EY

T working world

EY ltalia for the country - %

system

Sustainability as a priority for the ...~
future of the country, companies.and
people

Reporting progress on” the Italian impact in
FY 2022 & g5

W ¥ b\ & A5 \

EEN
The better the question. The better the answer. The better the world works.



The EY values

All EY people live by a shared set of values
that define who we are.

These values are the core beliefs of the EY
network: they guide our actions and
behaviours, influence the way we work and
the way our professionals deliver services
to clients and interact with communities.

We are:

3 People who demonstrate integrity,
respect, partnership and inclusiveness;

3 People with energy, enthusiasm and
initiative;

3 People who build relationships based
on doing the right thing.

Our purpose

EY's purpose is Building a better working
world.

The insights and quality services we provide
help build trust in the capital markets and
economies in which we operate.

We develop outstanding leaders who work
together to deliver on our promises to all of
our stakeholders. In doing so, we play a vital
role in building a better world of work.

In a world that is changing faster than ever,
our purpose is our guide - to provide context
and meaning for the work we do every day.
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Sustainability

In 2019, we updated our global strategy and introduced NextWave,
with the ambition to create long -term value for clients, people and
society as the most trusted and distinctive professional services
organisation worldwide.

Since 2021, EY Global has expanded its reporting on progress in
creating that value, describing our environmental, social and
governance (ESG) impacts using metrics from the WEFRIBC
Stakeholder Capitalism Metrics and key performance indicators

from EY NextWave, and incorporating EY's commitment to the
United Nations Global Compact and the Sustainable Development
Goals (SDGSs). EY's global sustainability report is available at the
following link.

This is a journey, as it is for many organisations. At EY, we focus on
stakeholder impact and integrate ESG factors at the heart of what
we do every day. We believe this is the best way to achieve our
purpose.

In fiscal year 2021, the legal entities of the EY network in Italy,
}z"z~av{2z" ¢2}z Zn "Na8veE~v w@mz?ad.-¥" |
Committee, with the mandate to supervise the sustainability
guidelines and objectives and implement a plan sustainability
aligned with global goals.

The sustainability plan represents the strategic vision of the EY
Italia network in terms of sustainability, responds to some of the
global challenges (SDGs) and sets out the commitments undertaken
by the network in qualitative and quantitative objectives in line with
the commitments and strategy of EY NextWave and with the
purpose of EY Building a better working world, which in this case is
reformulated in Building a better and more sustainable working
world. EY's ambition is to create, through this strategy, long -term
value for its customers, its people and society as a whole.

With this document, we intend to describe the sustainability
objectives achieved by the EY Italia network in alignment with EY
Global in fiscal year 2022 (July 2021 - June 2022).


https://www.weforum.org/reports/measuring-stakeholder-capitalism-towards-common-metrics-and-consistent-reporting-of-sustainable-value-creation
https://www.ey.com/en_gl/value-realised-annual-report
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At E Y we believe that companies must create
value for customers, employees, suppliers,
communities and shareholders. We believe that
when all organisations are able to integrate their
goals with those of their stakeholders, we will all
be more ready and stronger to face the greatest
challenges on the planet.

In 2019, we launched the NextWave strategy,
with the ambition to create long -term value for
customers, people and society. This strategy has
been used to catalyse our transformational
agenda.

This year, we're improving the way we measure

and report the value we create every day.

Carmine Di Sibio
Global Chairman and CEO

Letter from the CEO of EY Italia

The events of recent years have radically transformed the way we live, work and relate to one another, but the purpose
of EY building a better working world has remained unchanged.

Operating in the professional services of auditing and accounting organisation, tax and legal assistance, transaction and
consultancy, EY's people guided by our 'purpose’ are at the side of the entire company from the First to the Third Sector,
asking the best questions to find answers solutions to the increasingly complex and interconnected challenges the world
Is facing today. The climate, diversity and social equity, resilience, trust and transparency in operations, the use of
technology (data, artificial intelligence, blockchain): an ongoing commitment from all of us and the ambition to build
together with all our stakeholders a more sustainable world.

People are our strength and are at the heart of everything we do. It is their professionalism, curiosity, commitment and
sense of responsibility in building the future that allows us to give value back to society in a meaningful way and thus
also have a positive impact on people outside EY.

This sustainability report aims to examine and communicate to the interested public the efforts made by the EY Italia
network in ESG areas and at the same time share what we still want to do in the future. This report, the first published by
the Italian EY network, is just another stage in our journey, showing where we have arrived and how much impact we can
have when people, companies and communities join forces. Building a better world for the future can be translated into
one word: sustainability. Sustainability in an organisation means facing change and responding to the needs and
expectations of the market and society, creating value for all stakeholders in the long term. For EY, working with
stakeholders is nothing new, but we believe that working alongside them with common goals can make a difference and
transform the future.

We are aware that we can do even more and, together, we will continue to build a better working world.

Massimo Antonelli

CEO EY Italy and Chief
Operations Officer EY Europe
West
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NextWave
EY's strategy

NextWaveis EY's global strategy defined at the end
of 2019, which defines our ambition: to create long -
term value as the most trusted and distinctive
professional services organisation in the world.

Long-term value creation focuses on 4 areas:
3 Social Value

3 Client Value

3 People Value

3 Financial Value

NextWave is inspired by the diffusion dynamics of
innovations, characterised by a typical S -curve
(Rogers' law).
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NextWave

OUR AMBITION

Create long-term value as the world’s most trusted,
distinctive professional services organization

Client value | People value | Social value | Financial value

STRATEGIC PILLARS

Client Exeptional Global Data and
Centricity and diverse @ integration technology
people and

teaming
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Methodological note

The first sustainability report of the EY Italia network,
which will be published annually, intends to describe the
sustainability objectives achieved during the 2022 fiscal
year by the legal entities of the EY network in Italy. The
reporting period refers to the 12 months from July 2021 to
June 2022 (fiscal year 2022, FY22), also considering data
referable to previous periods to compare results.

From a methodological point of view, this document has
been prepared on the basis of the pillars of the EY
NextWave strategy - People Value, Social Value and Client
Value - and uses the reporting metrics of the reporting
standard developed by EY together with the other Big Four
and from the World Economic Forum: Measuring
Stakeholder Capitalism. Furthermore, the document was
drawn up in compliance with the Standards of the Global
Reporting Initiative (GRI), the Referenced option, the most
widespread reference worldwide for sustainability
reporting. The aspects reported within the report have
been identified following the principle of materiality and in
line with the principles of the GRI Standards - relevance,
inclusiveness, sustainability context, completeness and
reporting perimeter. Consistent with the provisions of the
GRI, the contents of this document are in fact the result of
a materiality analysis, i.e., a process that allows for the
identification of those topics that are sufficiently important
for the organisation and its stakeholders to be reported in
the document ("tangible issues").

The pillars of the global strategy have been
described in the commitments of the EY network in
Italy to make our country more sustainable (social
value), to integrate sustainability into our way of
working with our suppliers and our customers
(client value) and to make grow your own people
(people value). The results presented in the
following pages were achieved through a specific
sustainability plan defined, coordinated and
monitored by the Sustainability Committee of the
EY Italia network, containing a series of ambitions
broken down into activities with specific
measurable targets which this year, thanks to the of
everyone in the EY network, have been reached.

This document was prepared by the Corporate
Responsibility & Sustainability function of EY in
Italy. It has not been audited by an independent
third party. However, it was approved by the EY
Italia Consortium on 10/25/2022.

Thanks to the EY Sustainability Team for their
support.

The country
of the future

The company
of the future

The people
of the future

_ Our way
Our way of ma_klng Italy Our way of making
more sustainable of working people grow
SOCIAL VALUE CLIENT VALUE PEOPLE VALUE

Creating value in the long
term for the company

Creating value in the long
term for Customers

Creating value in the long
term for the people

To request further information on the sustainability report and its contents, please
contact the Director of Corporate Responsibility & Sustainability of the EY Italia
network, Tiziana dell'Orto, by writing to the following e -mail address:
tiziana.dellorto@it.ey.com.



7| 2022

Main results of the Sustainability Plan-achieved in Italy in.the 2022 fiscal year

The country
of the future

Social value

EY has the global aim
of having a positive
impact on

1 billioN iives by

2030 involving the EY
people in voluntary
activities:

1186

volunteers

involved in EY Ripples
In support of the
community and
territory, environment
and new generations
(exceeding the target
of 855 volunteers in

Italy)

482,000
lives impacted in
ltaly

EY is Carbon
negative on a global
level

EY aims to become NEt

Zero
by 2025:

21% reduced CO2 equivalent

emissions of the EY ltalia
network (emissions from
business travel by air reduced
by 70% compared with FY19,
exceeding the 18% reduction
target).

98% of the energy procured

from renewable sources (100%
by 2025)

The project for the

conversion of the car fleet

into hybrid and electric models
launched

Mobility plans

defined for Milan and Rome

*EY Advisory S.p.A., legal entity of the EY Italia network.

The company
of the future

Client value

EY supports new forms
of agile work :

+50%

of EY people freely
planned where to work in
FY22

Innovation

EY contributes through
study awards ,
scholarships and
innovative projects
developed with the
research centres and
their stakeholders

In October 2022 EYA*
Improved the Ecovadis
rating, obtaining the
gold medal

EY qualifies its suppliers
according to
sustainability criteria

EY Supplier
Code of
Conduct signed by

all new suppliers

53 suppliers

subject to ESG screening

The three-year plan on the

Certifications
on the ESG
SCOPES for the legal

entities of the EY Italia
network

The people
of the future

People value

EY guarantees growth
opportunities
based on merit:

— 20% of EY people

promoted to a higher
rank

1 . 1% gender pay gap

2731 people

hired in Fy22 (46%
women):

625% from

universities outside of
Milan and Rome (FY22
target: 40%)

65%+ of young people in
extra -curricular internships |

hired (target FY22: 45%)

EY confirmed as Top
Employer

EY develops the skills and
professional growth of its
people:

52.5 hours on

average of training

. provided, exceeding the
. target for the individual

. legal entities

. Training project on
.~ sustainability

. issues

. of all staff, a course

. already taken by 13% of
i the population

i Psychological and physical

- wellbeing
initiatives for EY
people and D&l
projects
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Awards and acknowledgements
obtained by the EY Italia network in
FY22

Top Employers 2022
For the fourteenth time, EY is
confirmed again as Top
Employer! The certification
certifies companies that stand
out for their good practices
and certified processes in
the human resources field.

Fortune - 100 Best

Companies to work
EY was named one of

Linkedin Top Companies

2022 In ltaly

EY was included in the annual
ranking of the 25 best
companies where to develop
one's career in Italy, based on
data from the Linkedin
platform.

Potentialpark
Best Talent

Communication
For the first time, EY was

[ ¥ 2 «3z<© CFEE wawdedd 7th place in the

X¥E£),vo~z0 @a¥
the second time.

" jPotefitidpariCranking s best

employers in digital Talent
Communication.

Best internship Republic
of Interns
Again, this year, EY was
awarded for the best
performance of direct

recruitment of under 30s. One

young colleague out of 5 has been
hired directly on a permanent

basis.

Junior Achievement Best
Volunteer programme

CWz©2 k¥C«wo?2zz?"
GEGFC v-v'y “zxz-~

Italian branch of Junior
Achievement for our qualified
volunteer programme EY
Ripples.
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Stakeholders and their involvement

Employees
Stakeholders are key players for EY, as they influence, can
influence and are influenced by the activities of the EY

< > L\
network. Schools and  &—4 \= / Members
The great challenges that all companies have to face every academia % ’

day have been amplified by the pandemic crisis. This has
accelerated the adoption of new ways of working and
collaborating. Integrating sustainability issues in the
dialogue with our customers is a continuous process, aimed
at creating direct interaction between internal and external
stakeholders of the EY Italia network.

o Local v _

A Stakeholder Engagement Plan is defined every year, " Clients and

] . . .. ) communities . )

which defines a series of activities such as webinars, ) Business
and voluntary '

surveys, meetings, etc., in order to understand the Partners
sector

priorities, expectations and needs of our customers and all
stakeholders. Our StakehC)lderS

The contents of this report have been defined taking into
account the information needs and expectations of the
stakeholders of the EY Italia network. As part of the
activities carried out during the reporting period, the
expectations of these stakeholders were collected in
different ways.

\"’l

Control bodies —

@‘] Media and
and regulators

A ) o
g opinion leader

oll

The stakeholder engagement strategy envisaged a process
of involvement and listening to some of the main categories
of stakeholders, in order to include their expectations and
priorities in defining strategic guidelines in the area of
sustainability and in identifying of material topics.

| T o oS [
The EY Italia network, in line with the economic, social and % _
environmental context in which it operates and considering =1
the variables envisaged by the AA1000 Stakeholder

Engagement Standard (dependence, responsibility, tension, Network EY Suppliers and
influence, different perspectives), has identified its main Global subsuppliers
stakeholders, represented in the map alongside.
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Stakeholders Involvement strategy Main topics emerging from the involvement
EY employees are interviewed several times during the year Climate change and environmental sustainability, Local communities, relationship with the territory,
through dedicated surveys, such as the EY People Pulse. They scientific and academic development, Working conditions, Professional growth and gender pay gap,
Employees o : . : . I e : )
are also kept up-to-date on EY initiatives via email, social media Training and qualification of resources, Flexible and agile work, Employment, youth employment and
and the website. talent enhancement of the country, Transparency in corporate conduct
Climate change and environmental sustainability, Local communities, relationship with the territory,
Members Members are listened to continuously through meetings and are scientific and academic development, Professional growth and gender pay gap, Resource training and

updated on initiatives via email, social media and website.

gualification, Innovation and sustainability, Flexible and agile work, Employment, youth employment
and talent enhancement of the country, Transparency in corporate conduct.

Clients and Business
Partners

The involvement of customers and business partners took place
through specific initiatives such as the Size the Change survey
and the analysis of the sustainability requirements requested by
our customers from their suppliers

Supply chain, Climate change and environmental sustainability, Local communities and relationship
with the territory, Working conditions, Professional growth and gender pay gap, Training and
qualification of resources, Flexible and agile work, Transparency in corporate conduct

Network EY Global

Regular exchange of information via email, online meetings,
intranet

Supply chain, Climate change and environmental sustainability, Local communities and relationship
with the territory, Working conditions, Professional growth and gender pay gap, Training and
qualification of resources, Innovation and sustainability, Flexible and agile work, Transparency in
corporate conduct

Media and opinion leader

Media and opinion leaders

Exchange and collection of information with the major media,
communication activities on owned and earned media,
Sustainability summits

Climate change and environmental sustainability, Local communities and relationship with the
territory, Professional growth and gender pay gap, Innovation and sustainability, Flexible and agile
work

Suppliers and subsuppliers

Suppliers had the opportunity to listen during the negotiation and
post-sale phases of the commercial relationship

Transparency in corporate conduct

Control bodies and
regulators

The involvement took place through the certification processes
on ESG areas undertaken by EY ltalia, such as ISO9001,
1ISO27001, ISO37001, SA8000, ISO45001, 1SO14001,
1SO14064

Working conditions, Training and qualification of resources, Transparency in corporate conduct

Local communities and
voluntary sector

Involvement took place through corporate volunteering
initiatives and fundraising

Climate change and environmental sustainability, Local communities and the relationship with the
territory, Working conditions, Employment, youth employment and enhancement of the country's
talents, Transparency in corporate conduct

Schools and academia

The involvement took place through R&D activities and corporate
volunteering initiatives

Climate change and environmental sustainability, Local communities and relationship with the
territory, scientific and academic development, Working conditions, Employment, youth employment
and enhancement of the country's talents, Transparency in corporate conduct
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Tangible issues

This document was drawn up in compliance with the Pillar Tangible issues GRI topics KPIs

Global Reporting Initiativg (GRI) Standards, Local communities, relationship with

cCgz{z " zaxzyC ¥ a~¥uoC ) N _ . : _
921 y ! the region, scientific and academic Non-GRI Number of participants in the EY Ripples

In line with the provisions of the GRI, the contents of
this report are the result of a materiality analysis.

competency volunteer programme
development P y Prog

The country of the

future Electricity 302 -1 Energy consumed within the

organisation

Specifically, an issue is defined as tangible when:
3 Substantially influences stakeholder assessments

o (Social Value)
and decisions, or

el _ _ _ _ Emissions 305 -1 Direct GHG emissions (Scope 1)
3 It reflects the significant economic, environmental - Climate change and environmental
ial i isati Making our country inabili 305 -2 Indirect GHG emissions from
or social impacts of the organisation. X more sustainable sustainability Emissions _
[¥" zvx} ¢avo|~w¢zC ~©@O0«zA -}z energy consumption (Scope 2)
a topic has been identified that is mapped in the GRI Emissi 305 -3 Other indirect GHG emissions
Standards and the disclosures to be reported have MISsIons (Scope 3)
been selected, as shown in the following table. In the 0
] : . -y : : Yo of le who freely ch h
case of material topics without correspondence within The company of the | Flexible and agile work Non-GRI ° 0T peopie who vrvierlzl choose where to
the GRI Standards, information relating to the Tfuture
management methods of the topic and, where (Client Value) Innovation and sustainability Non-GRI N/A
possible, internal KPIs have been reported, with the _ : : :
) . Integrating : : : 205 -3 Episodes of corruption confirmed
aim of allowing stakeholders to form a reasoned A Transparency in corporate conduct Anti -corruption and actions taken
opinion on the operated by the EY ltalia network. sustainability into our
way of working with our Supply chain Non-GRI Number of Italian suppliers subject to
The method of managing the impacts generated by suppliers and customers ESG screening ESG
each material topic will be reviewed and evaluated Employment, youth engagement and _
periodically in the context of the meetings of the enhancing the country's talent Employment 401 -1 New hires and turnover
Sustainability C ittee. : : . . :
Hstainabiiity Lommittee Career development and the gender Diversity and equal 405 -1 Diversity in the governance bodies
The People of the pay gap opportunities and between employees

future (People Value) Training and qualification of

resources

404 -1 Average annual training hours per

Training and coaching employee

Making our people grow

Work conditions Non-GRI N/A
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03

Network

The EY Italia

how we

who we are,
operate




13 12022

EY refers to the global
organisation and may refer
to one or more of the
Associate Companies of
Ernst & Young Global
Limited, each of which is a
separate legal entity. Ernst
& Young Global Limited, a
UK limited warranty
company, does not provide
customer services.

The term EY Italia network
refers to the legal entities
of EY's Italian business
network.

EY is a global leader in auditing, tax, strategy and
transaction and advisory services. Worldwide, more than
312,000 people of member firms in more than 150
countries share a common commitment to building a
better working world, united by shared values and a solid
commitment to quality, integrity and professional
scepticism.

EY Global (EYG) coordinates member firms and promotes
cooperation between them. Each member firm is a
separate legal entity, whose obligations and
responsibilities are governed by the EYG regulations and
various other agreements.

EYG member firms are organised into three
geographical areas: America; Asia -Pacific and
Europe, Middle East, India and Africa (EMEIA).
Areas include multiple Regions. Regions are
geographic groupings of member firms with the
exception of Region Financial Services
Organisations (FSOs), which include the financial
services related businesses of related member
firms in an Region.

The EY Italia network is part of the EMEIA area
which includes EYG member firms in 96 countries.
The EMEIA area comprises 10 Regions. As of 1 July
2021, the number was reduced to 8. Following this
change,

the EY Italia network is part of the
Z«" ¥l z0dz | ~ ¥wmhilst it was

previously part of the
bzy~2z" gx $ zMnd, for the FSO
sector, of the FSO Region.

1. Includes the following countries: Austria, Belgium, France, Germany, Italy,
Liechtenstein, Holland, Portugal, Spain, Switzerland and some countries located in
Africa.

2. Comprising Italy, Portugal, Spain and some countries located in Africa.

The legal entities of the EY Italia network

)

EY S.p.A.

with registered office in Milan, mainly dedicated to auditing services
EY Advisory S.p.A.

with registered office in Milan, dedicated to consultancy services
Tax Law Firm

based in Milan, dedicated to fiscal and tax consultancy services

EY Business School s.r.| .

with registered office in Rome, dedicated to consultancy services in the
field of human resources

Global Shared Services s.r.| .

with registered office in Milan, which offers business support
services to the member firms of EY ltalia

EY Teorema Engineering s.r.l.

based in Milan, dedicated to consultancy services in the sector of
information technologies

EY Business&Technology Solution s.r.l.

Based in

EY Engineering and Technical Services s.r.l.

(subsidiary of EY Advisory S.p.A.)

with registered office in Bari, dedicated to system design and
consultancy software and hardware in the field of information
technologies

EY IFI Security s.r.l.

based in Milan, dedicated to consultancy activities on the subject safety
EY Foundation onlus

based in Milan, with the purpose of social solidarity and charity

The activities of all Italian entities are carried out in accordance with the
policies and strategic guidelines defined by EY on a global level.

The professional activities of the EY Italia network are carried out throughout
the country with offices in the following cities:

Bari Bergamo Bologna Brescia Cagliari

Florence Genoa Milan Naples
Padua Perugia Rome Turin
Treviso Trieste Verona Ancona
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Assurance

Consulting

Strategy and Transactions
Tax and Law

People Advisory Services

Assurance

Another service line that offers support
and services exclusively to other
service lines is the CBS Corporate
Business Service.

N N LN NN

ASSURANCE

Organisations today operate in a rapidly changing business
environment with increasingly complex regulatory requirements. In
such circumstances, maintaining trust is crucial.

The purpose of EY Assurance is to create the trust and security that
help make a complex world work. EY Assurance services help
companies build trust and transparency with investors, manage
regulatory responsibilities, and drive long -term sustainable economic
growth.

Our Assurance services - which include Audit, Financial Accounting
Advisory Services and Forensic & Integrity Services - are able to
cover all geographical areas.

We offer our innovative services to global and local clients with the
same intense focus on quality thanks to the expertise of integrated
and multidisciplinary teams.

STRATEGY AND TRANSACTIONS

Whether you are looking to expand into new markets, finalise an M&A
deal or realise your growth ambitions, EY can help you along the way.

We help companies promote growth that takes into account the
interests of all stakeholders involved by focusing on their strategy
through to execution to foster rapid value creation. In a fast -changing,
increasingly digital environment, we advocate help bring new products
and innovation to market and enable organisations to reshape
themselves for a better future. Thanks to our global network, we can
help you manage the most complex challenges and build a better world
of work.

LAW

EY Law, in collaboration with the EY network, has always been at the
side of clients to offer innovative and strategic legal and business
solutions, guaranteeing integrated professional assistance at 360 °
thanks to a multidisciplinary approach, focused on sectors, and the
possibilities offered by a unique network on a global scale.

EY Law Professionals work in synergy with all EY service lines and,
thanks to their multidisciplinary skills, provide complete support,
aimed at solving each problem with the specificity most suited to the
situation.

CONSULTING

What does it take to succeed in the age of transformation? Work is
evolving fast, new generations are now dominating the workforce and we
are all being asked to be more innovative, more agile, more
collaborative.

Navigating the era of transformation requires asking better questions
every step of the way, from strategy to execution.

Is it possible to improve the execution of your strategy thanks to digital?
Can Al help improve human potential?

Does IT security become a priority only after having suffered an attack?

We believe the best questions come from the best connections. This
means embracing a diversity of ideas and a mix of talents, backgrounds
and experiences that will help you realise new perspectives and operate
in a whole new way.

TAX

Our professionals offer services globally and across all tax areas to
help you thrive in this era of rapid transformation.

We combine the skills of our people with those of the most advanced
technological platforms.

We offer our services in the areas of corporate tax, international tax,
transaction and tax matters associated with individuals, compliance
and reporting issues.

PEOPLE ADVISORY SERVICES

Changing skills or the way of working?

In the face of the disruptive forces that are changing the world of
work, businesses need to become far more adaptable to rapid change
gand they need their people to be flexible and agile as a result.

EY People Advisory Services professionals can help you place your
people as part of an integrated business strategy. This can translate
into a competitive advantage by helping you find the right people with
the necessary skills.



ASSURANCE CONSULTING
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Massimiliano Vercellotti
EY Italy Assurance leader

Paolo Lobetti Bodoni
Consulting Market Leader

STRATEGY AND TRANSACTIONS TAX & LAW

Marco Daviddi

Strategy & Transactions Markets Leader
Europe West, EY Strategy & Transactions
Leader Italy

Stefania Radoccia

EY Italy, Managing Partner Tax & Law
and Mediterranean Regional Accounts
leader

PEOPLE AND WORKFORCE

Vay " zv YCVX«o?2 ¥
People Advisory Services Leader

FINANCIAL SERVICES (FSO)

Massimiliano Bonfiglio
EY Italy Financial Services Assurance
Leader

Nicola Panarelli
EY Italy Financial Services Consulting
Leader

Erberto Viazzo
EY Italy Financial Services Strategy
and Transactions Leader

Marco Ragusa
EY Italy Financial Services Tax Leader
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Organisation and
Governance

The Chairs of the legal
entities of the EY Italia
network

Stefania Boschetti
EY Italy Assurance leader

Claudia Stella Giambanco
Partner/Principal TAX, People Advisory
Services

Global Shared Services S.r.l.
Barbara Jesari

r Partner/Principal Consulting, Business
Consulting, Technology Risk, Risk
Advisory Services Leader -ltaly

EY Business & Technology Solution S.r.l.

Nicola Panarelli
EY Italy Financial Services Consulting
Leader

EY IFI Security s.r.l

O

Massimiliano Vercellotti
Partner/Principal Assurance

EY Advisory S.p.A.

' Stefano Battista
' EY ltaly Managing Partner, Financial
v Services

EY Foundation Onlus

Riccardo Paterno

Administrative Contractor

CBS, Executive Management, Country
Management

Tax Law Firm

Marco Magenta
Partner/Principal TAX, Intl Tax and Tran
Svecs (ITTS), ITTS Standard

Donato Ferri
Managing Partner EY Consulting
Europe West

Marco Daviddi

Strategy & Transactions Markets Leader
Europe West, EY Strategy & Transactions
Leader Italy
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The correctness of
Internal behaviours

Internal conduct, i.e. the conduct of EY people, must
comply with all applicable regulatory references,
including those relating to anti -corruption and the
protection of the data managed. On these topics, EY
has formalised and regularly updated procedures.
EY's Global Anti-Corruption Policy identifies
reporting responsibilities if a bribery incident is
discovered.

Furthermore, each legal entity of the EY Italia
network has an Organisation, Management and
Control Model pursuant to Legislative Decree no.
231/2001 (MOG) approved by the Board of
Directors of the respective legal entities.

The MOG is aimed at preventing the commission of
crimes, identifies the activities most at risk, i.e.
those activities during which crimes could be
committed, underlines the obligation to comply with
the law and provides, at the same time, a broad
exemplification of cases that could represent a
corruptive activity.

EY's global policy for the protection of personal data
complies with the relevant regulations applicable to
individuals who acquire or hold such data and adopts a
proactive approach to information security, enabled by
technologies and processes aimed at minimising the risk
of attacks. A dedicated group of internal and external IT
specialists monitor and defend the systems used to
manage data.

To ensure that all EY procedures on correct conduct are
brought to the attention of all the people in the network,
regular information and training initiatives are organised.

Furthermore, internal audits are periodically carried out to
monitor the level of compliance of behaviour with the
indications provided. The results of these checks are
examined by the competent company structures, which,
where there are opportunities for improvement, plan
consequent actions, monitoring their effective
implementation and effectiveness, thus closing a virtuous
cycle which allows EY to continuously improve.




| integrity

It is our belief that no client of ours is
more important than our professional
reputation gthan the reputation of the
EY ltalia network and the reputation of
each of our professionals.

The behaviours of our professionals are
governed by various policies aimed at
creating a culture of integrity and
guality. The policies apply to the entire
population of the EY Italy network, as
well as globally.

Global Code of Conduct

The Global Code of Conduct provides a clear set of
principles that guide our actions and professional
conduct, and which must be followed by all EY people.
The Global Code of Conduct is divided into five
categories:

3 working with each other;

3 working with clients and others;
3

3

acting with professional integrity;
maintaining objectivity and independence;
3 protecting data, information and intellectual capital.

Through monitoring compliance with the Global Code of
Conduct and frequent reporting, we work to create an
environment that encourages all personnel to act
responsibly, even when reporting misconduct, without
fear of retaliation.

By delivering on the promises of our
Code, we protect and enhance EY's
reputation and play a key role in
building a better world of work for our
people, our customers and our
communities.


https://www.ey.com/en_gl/global-code-of-conduct
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The six guiding
principles

In addition to applying the global Code of
Conduct, the EY Italia network applies 6 guiding

principles designed to guide daily behaviour. Passion to lead Respect, Integrity & Agile Innovation

These principles were identified in 2018 by the We have the ambition to Transparency We innovate quickly, we are
Leadership Team and the Partners to then be become the benchmark We are coherent and timely and we anticipate
defined and discussed through a participatory correct with everyone needs.

process with all the people in the network who
operate in Italy through a road show that touched
various ltalian cities (People of EY).

This internal dialogue has given way to a
transformational path in which people grow as
professionals, managers and leaders, with the
ambition of helping customers achieve maximum
sustainable development, generate confidence in
the future and create value for themselves and
the community.

= 4 i
g
i A
: X i
& 4N
yA WA
- -~ \
- § 7y |
L S BT
[>

\'zaz " v3a~¥o0©OC ¢z |Quality Teaming & Collaboration

We build the future with our We guarantee the best, we We act in synergy, create
people, we encourage build solutions with our opportunities and channel
personal and professional customers that exceed their everyone's energies

growth. expectations towards new successes,
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Independence

EY's Global Independence Policy requires us to comply with Global Independence System (GIS)
the principles of independence applicable to the specific

) ) The GIS is a tool accessible from the company intranet that helps
engagement, including, for example, the IESBA Code of pany P

our personnel in identifying the companies to which the rules of

Ethics. independence and the restrictions concerning each of them

We consider and evaluate independence with reference to apply. Many cases concern listed companies and their
various aspects, including: financial relationships and those subsidiaries, parent companies or companies subject to joint
with our personnel; employment and self -employment control, but there may also be other types of customers. The tool
relationships; business relationships; the eligibility of services Includes data on the corporate structure of our clients’ public
provided to audit clients; rotation of partners and firm; interest groups and is perlodlcally updat_ed b_y the |r_1d|V|duaI audit
agreements to define fees; prior approval from relevant client teams. Customer data includes annotations indicating the
governance bodies, where applicable; and partner independence rules applicable to the Public Interest Entity, in
remuneration. order to assist teams in identifying the types of services that can

be provided to these customers.
Various application tools and procedures have been

developed at EYG level to support our Company, our

professionals and collaborators in responding to the Global Monitoring System (GMS)
independence rules.

The GMS is another important global tool that assists in the
~yzo2 ~{ ~xvad~¥o ¥{ C| " ¥}-~w~2zyC
financial investments. Professionals, starting at the manager

EY Global Independence Policy

EY's Global Independence Policy contains independence rules level, are required to declare information on all securities held

for member firms, professionals and staff. This is a rigorous by themselves or close family members in the GMS. When a
policy, set out in the IESBA Code of Independence, integrated cC, ¥}~w~2zyC Ozx«" ~% ~0© zB?z"
with more restrictive requirements in countries where it is wWzx¥£z0 ¢, ¥} ~w~-3zyAC 2 "vyz" O
required by local legislation, supervisory authorities or other divest the security. Identified regulatory violations are reported
professional bodies. EY's Global Independence Policy also in an independence incident reporting system for regulatory
contains guidance designed to help you understand and apply purposes. The GMS also facilitates obtaining annual and

the independence rules. The EY Global Independence Policy is quarterly confirmation of compliance with EY's independence
readily accessible and searchable on the EY intranet. procedures.

Global Monitoring System (GMS)

Failure to comply with independence requirements Compliance with the rules of independence

Is factored into decisions regarding career EY has established a number of processes and programmes to

advancement and remuneration and may lead to monitor compliance with the independence requirements of
other disciplinary measures, including dismissal EY professionals and member firms.

from EY
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Confirmations of independence

The legal entities of the EY Italia network participate in a
process at the Region level which involves the annual
confirmation of compliance with the EY Global Independence
Policy and the reporting of any identified deviations.

All EY professional personnel and certain other figures,
taking into account the roles covered and the functions
performed, must annually confirm compliance with the
independence policies and procedures; partners and
professionals from the manager level are required to do this
on a quarterly basis.

Independence compliance reviews

EY carries out internal audits to assess the
compliance of member firms with respect to different
situations of independence. These checks include
compliance aspects of non-audit services, business
relationships with our statutory audit firms and
member firm financial reports.

Personal independence compliance testing

On an annual basis, the EY Global Independence team
establishes a programme of compliance checks on
personal confirmations of independence relating to
information contained in the GMS.

Services other than audit

EY monitors compliance with professional standards, laws
and regulations governing the provision of non -audit
services to statutory audit clients through a variety of
mechanisms. These include the use of PACE and the
Service Offering Reference Tool (SORT) - described below -
training, the use of mandatory tools and procedures to be
completed when performing audit work as well as internal
verification processes. In addition, there is also a process
for reviewing and approving certain non -preview services in
advance of engagement acceptance.

Global independence learning

EY develops and makes available a variety of independence
training programmes.

All EY professionals and certain other employees are required
to participate in the annual independence training
programme to ensure that independence is maintained from
the firms that have engaged EY member firms to audit. The
annual independence training programme covers
independence rules, especially with reference to recent policy
changes as well as recurring or important topics.

Timely completion of the annual independence training is
mandatory and is closely monitored.

In addition to the annual training programme on
independence, there are numerous other training
moments dedicated to the topic, included in other
training courses, for example, courses for new hires
and basic and milestone training programmes for the
various service lines.

Service Offering Reference Tool (SORT)

Our portfolio of services is evaluated and monitored on an ongoing
basis, in order to ascertain that they are permitted by legal

regulations and professional standards and that they use the right
methodologies, processes and procedures already in the development
phase of new offerings service.

We discontinue or reduce the scope of services that may present
inappropriate independence or other risks.

SORT provides EY staff with information about our services.

It includes guidance on the different types of services that may be
provided to audit clients or other clients, independence issues and
other risk management aspects and considerations.

Business Relationship Evaluation
Tool (BRET)

In many situations our staff are required to use the
BRET in order to evaluate and obtain prior approval
for a potential business relationship with an audit
client, thereby supporting our compliance with
independence requirements.

The internal control committees and
statutory audit and
oversight of independence

We recognise the important role of the internal control
and audit committee for Public Interest Entities in
overseeing auditor independence. An independent and
appropriately empowered internal control committee
plays a vital role on behalf of the shareholders, in order
to safeguard the independence of the auditor and
prevent conflicts of interest. We are committed to
maintaining regular and concrete communications with
internal control committees and with those responsible
for governance. With EY's audit quality control
programmes, we monitor and verify compliance of
committee communications with EY standards, as well
as pre-approval of non -audit services, if applicable.

We aim to help EY people understand their
responsibilities and to enable each of us, and our
company, to be free from conflicts of interest
that might be considered incompatible with the
objectivity, integrity and impartiality required to
serve an audit client.
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The contribution of the
EY Italia network to
the Sustainable
Development Goals

The EY network has been a partner of the
Global Compact since 2009 and takes into
account in its strategic assessments the
Sustainable Development Goals (SDGSs),
defined by the United Nations as part of the
2030 Agenda.

These are 17 goals identified by the UN in
2015 to be achieved by 2030. Organisations
from all over the world are invited to
contribute to the achievement of these

objectives through new responsible business

models, investments, innovation, technological

development and activation of collaborations.

The EY ltalia network directs the actions of the Sustainability
plan to contribute to the achievement of some of the 17 SDGs,
specifically:

3

ending all forms of poverty in the world (SDG 1) with the
actions implemented by the network through the EY
Foundation and EY ripples;

ensuring health and well -being for all at all ages (SDG 3); in
addition to the previous activities there is an extensive
wellbeing programme for EY people;

providing inclusive and equitable quality education and
learning opportunities for all (SDG 4), in addition to the
activities of the EY Foundations there is a training plan for all
EY people;

achieving gender equality and empower all women and girls
(SDG 5); with specific projects of inclusion and women's
empowerment, and actions to promote, hire, train women
leaders guaranteeing equal pay and working conditions;

promoting sustained, inclusive and sustainable economic
growth, full and productive employment and decent work for
all (SDG 8); with specific projects promoted in collaboration
with the EY Foundation.

Reducing inequalities (SDG 10); in partnership with the EY
Foundation

Ensuring sustainable consumption and production patterns

(SDG 12), conserving and sustainably using the oceans, seas

and marine resources for sustainable development (SDG 14)
and protecting, restoring and promoting the sustainable use
of the earth's ecosystem (SGD 15) in partnership with
Legambiente.

Strengthening the means of implementation of the objectives

and renew the global partnership for sustainable development

(SDG 17): to achieve ambitious goals, one cannot operate

alone, which is why EY collaborates with suppliers, customers

and all its stakeholders to build a better world.

Overcomin Health and Quality Gender
g poverty wellbeing education equality

Tl L] |

Dignified Reducing Responsible Underwate
labour and 10 inequality 1200nsumption M r life
economic and
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For further information, please refer to the section
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The country of the future

Our way of making Italy more
sustainable

Creating value In the long term for
the company

EY is committed to building trust in the capital markets and
having a positive impact on communities and the planet.




Creating value in the long term for the company

This chapter, the country of the future, intends to
describe and provide our stakeholders and anyone
interested with the actions and objectives achieved by
the EY ltalia network in FY22 with regard to support
activities for the communities in which we operate and
environmental protection.

Businesses today have a responsibility for
transformative leadership that drives the transition to
more sustainable models of society. The first actors of
a change are individuals and for this reason at EY we
raise awareness of our people on social and
environmental issues so that they are more
responsible citizens, and we give them the opportunity
to offer their support for the benefit of the

communities in which we operate through volunteering
Expertise: a series of projects that go by the name of
EY Ripples to use our skills, talents and experience to
strengthen our communities by addressing some of the
greatest social challenges of our time.

With the aim of contributing to the transformation of
Italy into a more sustainable country, at EY we are
committed to reducing our greenhouse gas emissions,
a priority objective for EY globally. In fact, although
the nature of EY's activities does not significantly
affect other industrial sectors in terms of emissions of
pollutants (we are a consultancy firm and we have no
production plants), EY has expressed its commitment
towards these objectives by becoming Carbon negative
globally as early as 2021 and with the ambition to
become net zero by 2025.

For EY, reducing emissions means paying attention to the
mobility of its people, the performance of the buildings that
house the offices, the supply of energy from renewable
sources, but also and above all the involvement of people so
that they are ambassadors of this message even outside the
agency.

It should also be underlined the commitment of EY worldwide
in the participation and promotion of initiatives that bring
together organisations with the same objectives. Globally, EY
participates in the various multistakeholder groups on
sustainability issues contributing to the Work on metrics and
reporting with the World Economic Forum International
Business Council and in the creation and leadership of the
S30 Forum, participating in the Alliance of CEO Climate
Leaders and working with UN Global Compact (Ernst and
Young | UN Global Compact) and the World Business Council
for Sustainable Development. In Italy, EY has signed the Call
to action for an overarching Strategy for a Sustainable Europe
by 2030 .

The EY Foundation is also a member of the ASviS [Italian
Alliance for Sustainable Development].

EY co-founded the S30 forum , which

«o~2z70© HE ¥{ 2}z -¥°

Sustainability Officers, with the mission
¥{ Ccvxxz¢z " va@~o| a1} 7z
©«©®av~ovw~¢~2 " C vay
Sustainable Markets Initiative (SMI) of

His Royal Highness Prince Charles.



https://www.sustainable-markets.org/taskforces/s30/
https://www.sustainable-markets.org/
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Local communities, relationship with the region

A positive impact on 1
billion lives by 2030: the
EY Ripples

EY Ripples is EY's global volunteer programme that allows EY people
to "donate their skills" by offering the talent, experience and,

indeed, the skills to meet the most demanding social and
environmental challenges.

The goals of the EY Ripples programme globally are expected to have a
positive impact on

250 million lives by 2025
1 billion lives by 2030

EY's global ambition is to positively impact the lives of 1 billion
people by 2030 through EY Ripples activities.

The EY Ripples programme is divided into three lines of action:

3 Supporting Next Generation. Supporting the next generation in
acquiring skills to better and successfully approach the world of
work;

Goals that we can only achieve by collaborating with our customers,
partners, suppliers and alumni.

3 Working with Impact Entrepreneurs . Working with impactful
entrepreneurs to support innovative solutions in solving global
problems;

3 Accelerating environmental sustainability . Accelerating
environmental sustainability by driving the adoption of business
models that protect and regenerate the environment whilst
unlocking economic opportunity.

EY Ripples is continually expanding to include new projects and

Initiatives, giving EY people even more opportunities to make an Since launching the programme in 2019, we have globally achieved:
impact.

From 2019, when EY Ripples launched, to 2021, we have positively

impacted 55 million lives worldwide. 70m+ 6500+ 100,000+ 120+

We have again prioritised the development of virtual experiences l - : : .
. . ives EY registrations
and on-demand tools this year, providing further support to ensure Initiatives 9 countries

that virtual delivery does not increase the effects of the digital - : _ . : _
divide. positively impacted  supplied with the on the EY in which EY

target beneficiaries | Ripples portal Ripples
operates
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EY Ripples in ltaly The Italian EY Ripples in numbers

The results of EY Ripples globally are the result of the FY22 overview
efforts of the individual countries in which EY operates.
Responsibility for the organisation and management of

the EY Foundation, in close coordination with the global Direct Lives
Corporate_ResponsibiIity division_of EY. EY Foundation is beneficiaries of impacted
Fhe operatlonal arm for the planning an.d. | the initiatives (in (in Italy)
implementation of Corporate Responsibility programmes :
and projects qf the EY net\_Nork in Itqu and_ for the | Initiatives Of the target Participants by Office
planning and implementation of projects aimed at social : : =

lidarit Implemented : volunteers for : _ ,
Soliaarity. han th 5 FY22 i Milan 671 Treviso6
The EY Foundation publishes the Mission Report every CRUCCRUELRYT (859) . Rome 356 Naples5
year, a document drawn up in accordance with the GRI initial target) . Bari 72 Padua 2
standards which describes the activities carried out year ’ ?0'99”3 ié Vcag“a”g

. . : : : L urin erona

after year and can be viewed at the following link. V_olunteers by Service Participation by Rank | Bresca 11 Bergamal

- S Line § :  Trieste  11Genoa 1
Within the sustainability plan, every year, we set __ < B Assurance Partner/Principal JJ] 33 i Florence 7
ourselves the objectives of carrying out initiatives with a : = :
high social, economic and environmental impact : e Senior Manager, i Participants by ripple type
measured in numbers of positively impacted lives ot LIEAIEIE, SO . (at Global Level)
through the Theory of Change methodology and the onEEEng Manager P
cor_responding objectiv_es of inv_olving EY volu_nteers OStrategy and
which lead them to fulfilment with the professionalism Transactions | Senior
and skills that we normally make available to our mTAX i administrative, Intern,
customers. Staff, Associate e... :
The engagement target of 855 EY volunteers for FY22 reneurs
was largely exceeded as indicated in the table ' '
alongside.

The following pages report the initiatives carried out in
FY22, divided into the three areas and which can be
further explored in the mission report of the EY
Foundation which is celebrating its first 10 years of
activity in FY22, at the following link.

As part of our voluntary work, we are particularly committed to making our contribution to scientific and academic
development through pro bono activities provided at universities and universities.

In FY22, 26 people from the EY Italia network participated in these activities, in line with the Plan's objective of involvin g
at least 20 people.


https://www.ey.com/it_it/fondazione-ey-italia-onlus
https://www.ey.com/it_it/corporate-responsibility
https://www.ey.com/it_it/fondazione-ey-italia-onlus
https://www.ey.com/it_it/fondazione-ey-italia-onlus
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EY Ripples
Supporting Next Generation

Supporting Next Generation aims to support young and
disadvantaged people to develop the mindset and skills
they will need to find and sustain meaningful work.

The activities carried out in FY22, listed in the table
alongside, can be summarised as follows:

3

Entrepreneurship education projects for high school
students;

Projects dedicated to the orientation and development
of transversal skills of upper secondary school
students;

STEM education awareness programmes;

One-to-one mentoring programmes for university
students;

Workshops, Business Games, Orientation programmes
and pro-bono lectures at Universities;

Digital literacy activities in the field of professional
training for unemployed adults and support for
learning the Italian language for foreigners.

QUALITY GENDER
SDG focus EDUCATION EQUALITY

‘I 0 REDUCED
INEQUALITIES

VN

(=)

v

Projects organised and managed by EY Foundation Onlus
Supporting Next Generation

JA & UNICEF Innovation & Creativity Camps
EY4NextGenerations | Mentoring students
EY4NextGenerations | Webinars for University Students
Pro-bono University Lectures in Italy

Mentoring female STEM students - YEP Young Women Empowerment
Programme

Facilitate Business Game with University students
Stairway to the future - Alternanza Scuola Lavoro in EY

Judge business ideas and mini-companies in the Regional Trade Fairs of
Impresa in Azione

In Campus workshops and orienting activities

Mentoring low skilled immigrant workers in learning and practising Italian
language

EY Future Skills Workshop for students | Emerging Technologies | Rome &
Bari

Support Organisation and Delivery of JA Day in the Wavespace (for JA Italy)

Basic digital literacy in the healthcare area for disadvantaged women and
single mothers with AVSI

EY Future Skills Workshop for students - Diversity, Inclusion and Civic
Literacy

Digital factory - webinar live

Basic digital literacy for refugees and unserved groups with AVSI
Europe West Assurance Expedition for University Students | Rome
EY Future Skills Workshop for students| Workforce Readiness | Italy
EY Future Skills Workshop for students| Environmental Literacy

EY Future Skills Workshop for students - Emerging Technologies
DIGITAL LITERACY for immigrant workers with AVSI

Board Members of organisations supporting next generation

Digital Marketing and Social media Workshop for Cultural NGOs supporting
next generation

Capacity Building for JA on Sustainability Reporting

Judge business ideas and mini-companies in the Trade Fairs of Impresa in
azione (semifinal)

Judge business ideas and mini-companies in the National Trade Fairs of
Impresa in azione

EY Ripples

I'm supporting young and

underserved people to develop the
mindsets and skills they'll need.to
find and sustain meaningful work.

mEEN
Find out more at ey.com/eyripples

EY Foundation
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RESPONSIBLE
CORSUMPTION
AND PRODUCTION
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Projects organised and managed by EY Foundation Onlus

Support female social enterprise

Master Class in Innovation for social entrepreneurs

Business Clinics- Public speaking for impact start -up

Business Clinics- Sustainable business strategy for impact startups

Master Class in Leadership for social entrepreneurs




