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Over three years, we have surveyed nearly 
100,000 residential energy consumers, including 
both bill payers and non-bill payers, and across all 
ages and income levels. 

The resulting energy transition consumer 
insights are designed to help energy providers, 
regulators, policymakers and other stakeholders 
make consumer-centric decisions about strategy, 
investment, operational priorities and their 
approaches to the energy transition. With the right 
insight, consumers can be empowered to play their 
central role in the energy transition, and providers 
can unlock new customer experiences and growth 
to deliver sustainable long-term value.
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